PracticaUy  everyone  knows  what  a  j 
reporter  does.  Or  an  editor.  Or  a  press  j 
photographer.  But  in  terms  of  the  total  i 
number  of  people  it  takes  to  publish  a  i 
paper,  editors,  reporters  and  photogra-  j 
phers  really  form  a  ver>’  small  minority.  | 

Of  the  more  than  2000  people  who  j 
work  at  The  Globe,  most  are  involved  i 
with  the  physical  production  of  the 
paper.  Tom  Hunt,  George  Sheehan, 
Joe  Manzi  and  Larry  Bandilli  are  four  of 
them.  They  work  in  what  we  call  the 
Stereo  Department.  It’s  their  job  to 
transform  the  work  of  editors,  reporters 
and  photographers  into  the  plates  from 
which  the  paper  is  actually  printed. 

In  an  average  week,  Tom,  George, 
Joe  and  Larry,  along  with  the  61  other 
“platemakers”  who  work  in  the  depart¬ 
ment,  wiU  produce  more  than  7000 
plates. 

Most  people  take  The  Globe’s  good 
photography  and  printing  pretty  much 
for  granted.  And  they  should.  But  all  of 
the  effort  involved  in  getting  good 
photographs  and  producing  well  written 
stories  would  be  wasted  without  the 
professionalism  our  platemakers  bring 
to  their  job.  Without  them,  there  simply 
wouldn’t  be  a  Boston  Globe. 

ihe  jS^ofiUin  (globe 

!  Have  you  seen  The  Globe  today? 


First  quarter 
group  profits 
rise  sharply 

Realtors  back 
daily  planned 
in  Atlanta,  Ga. 

Colorado  weekly 
loses  ads  over 
Callaway  expose 


Editor  &  Publish 
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1  ms  pnotograpn  recently  won  a 
Distinguished  Service  award  for 
aBoston  newspaper. 


The  Boston  Herald  American 

Largest  morning  circulation  in  New  England. 

_ *Sigma  Delta  Chi  Professional  Society  of  Journalists 


Without  a  k^43>oarcl 
it’s  a  thousand  ^Unds  of  scrap 


so  is  your  typesetter. 


That  s  the  honest  truth.  Without  a 
sophisticated,  efficient,  input/edit  sys¬ 
tem,  your  new  typesetter  will  be  as 
crippled  as  a  concert  grand  without  a 
keyboard. 

The  real  innovations  in  modern 
phototypesetting  are  being  made  at  the 
front-end  of  the  printing  system,  and 
front-end  innovation  is  AKI  s  specialty. 


AKI  is  the  world  s  leading  manufacturer 
of  keyboards,  and  AKI  has  input/edit 
keyboards  and  terminals  for  virtually 
every  major  typesetting  line.  They  are 
terminals  that  won  t  lock  you  into  type¬ 
setting  equipment  that  you  may  soon 
outgrow. 

Think  about  the  keyboard  before 
you  buy  your  new  typesetter.  Then  con¬ 
tact  the  front-end  specialists  at  AKI  ’ 
Their  keyboards  play  your  song. 


For  complete  information  on  AKI  s 
input/edit  systems  write  Automix  Key¬ 
boards,  Inc.,  4200  150th  N.E.,  Red¬ 
mond,  WA  98052  or  call  206-885-8800 
anytime  and  ask  for  Linda  Lewis,  our 
Customer  Representative. 


AKI  puts  it  all  together 


ports  fans  on  Florida's 
Suncoast  are  accustomed  to 
the  best.  Our  Rowdies  just 
added  the  national  indoor 
soccer  championship  to  the 
North  American  Soccer  League  title 
they  won  last  fall.  The  nation’s 
winningest  sailors  and  powerboat 
drivers  compete  here  each  winter.  So 
do  stars  of  women’s  golf  and  tennis. 
World  Champion  Cincinnati  Reds  are 
winter  residents.  We  expect  great 
things  of  the  fledgling  NFL  Tampa 
Bay  Bucs. 

Fans  demand  the  best  when  it  comes 
to  sports  coverage,  too.  They’re  not 
disappointed  when  they  turn  to  The 
St.  Petersburg  Times  and  Evening 
Independent. 

In  recent  Florida  Sports  Writers 
Association  competition,  Times  and 
Independent  staffers  took  seven  of 
ten  first  places,  five  seconds  and 
four  thirds. 


Readers  of  Times-Independent  sports 
pages  know  what  makes  a  champion; 
Ability,  hard  work,  a  generous 
measure  of  dedication.  They  get  a 
winning  performance  from  their 
favorite  newspapers  as  well  as  their 
favorite  teams! 

Sports  news  that  scores  big! 


(^^1.  f  plpraburg  iilimpB' 

fiOtlOA^  KIT  NEWSPAPfl  ^ 

Evening  Independent 

TK* 
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APRIL 

28 —  New  England  AP  News  Executives  Association,  Marriott  Inn.  Newton, 
Mass. 

29 —  International  Circulation  Managers  Association  Legal  Symposium, 
Waldorf-Astoria,  N.Y. 

29-30 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York, 
Toronto,  Ont. 

29-May  1 — Illinois  Press  Association,  Southern  Illinois  University,  Ed- 
wardsville.  III. 

29- May  1 — Southern  Short  Course  in  News  Photography  of  the  North 

Carolina  Press  Photographers  Association,  Center  for  Continuing 
Education.  Appalachian  State  University,  Boone,  N.C. 

30- May  1 — Virginia  Press  Association  Old  Dominion  advertising  confer¬ 

ence,  Ramada,  Charlottesville,  Va. 

MAY 

1- 2 — New  Mexico  Press  Women's  Convention,  Las  Cruces,  N.M. 

2- 4 — Ohio  Circulation  Managers  Association,  Saw  Mill  Creek,  Sandusky. 

3- 5 — American  Newspaper  Publishers  Association  annual  convention, 

Waldorf-Astoria  Hotel,  N.Y. 

3 — Overseas  Press  Club  awards  dinner,  Biltmore  Hotel,  New  York  City. 

3 — Associated  Press  annual  meeting  and  luncheon,  Waldorf-Astoria 
Hotel,  N.Y. 

3 — United  Press  International  breakfast  meeting  of  editors  and  pub¬ 
lishers,  Waldorf-Astoria,  New  York  City. 

6-8 — Association  of  American  Editorial  Cartoonists,  Statler  Hilton, 
Washington,  D  C. 

8 — Ohio  Press  Women,  Mohican  State  Lodge,  Loudonville,  Ohio. 

10-12 — International  Press  Institute  Assembly,  Bellevue  Stratford  Hotel, 
Philadelphia. 

10-13 — Changing  Foreign  and  Defense  Policies,  Washington  Journalism 
Center,  Washington,  D  C. 

12-14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 
Calgary,  Canada. 

12-15 — American  Association  of  Advertising  Agencies,  Greenbrier  Hotel. 
White  Sulphur  Springs.  W.Va. 

12- 15 — National  Association  of  Advertising  Publishers,  annual  conven- 

tipn  &  exposition,  Fairmont,  San  Francisco,  Calif. 

13- 15 — Florida  Newspaper  Advertising  Executives.  Carlton  House,  Or¬ 

lando. 

14- 15 — Pennsylvania  Press  Conference,  Pennsylvania  Newspaper  Pub¬ 

lishers'  Association,  Sheraton-Harrisburg  Inn.  Harrisburg. 

14 — Illinois  Editors  Traffic  Safety  Seminar,  Ramada  Inn-Glendale,  Peoria. 
14-16 — Mid-America  Press  Institute  Workshop  on  The  Newspaper  and  the 
Law,  Sheraton  Airport  Motel,  St.  Louis,  Mo. 

16-19 — New  York  State  Circulation  Management  Association,  Holiday  Inn, 
Grand  Island,  New  York. 

16-19 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Spring 
Conference,  del  Coronado  Hotel,  San  Diego. 

16-19 — International  Newspaper  Promotion  Association,  Statler-Hilton, 
Washington,  D.C. 

18-21 — Suburban  Newspapers  of  America  annual  convention.  The  Lodge. 
Vail,  Colorado. 

18-21 — International  Advertising  Association  World  Advertising  Con¬ 
gress,  Buenos  Aires  Sheraton,  Buenos  Aires,  Argentina. 

18-22 — Inter-American  Association  of  Music  Critics,  first  congress.  Pan 
American  Union,  Washington,  D.C. 

20-21 — Allied  Publishers'  Annual  Spring  Meeting,  The  Admiralty,  Port 
Ludlow,  Washington. 

20 — Advertising  Research  Foundation,  Hyatt  Regency  O'Hare,  O'Hare  In¬ 
ternational  Airport,  Chicago. 

26-29 — Canadian  Managing  Editors  Conference,  Regina.  Sask. 

28-29 — Ontario  News  Photographers  Association  seminar.  University  of 
Western  Ontario,  London,  Ont. 

JUNE 

2-3 — Conference  of  the  First  Amendment,  Washington  Journalism  Cent¬ 
er,  Washington.  D.C. 

4 —  Canadian  Press  regional  meeting.  French-language  news  editors, 

Moncton,  N.B. 

5 —  Canadian  Press,  regional  meeting  of  East  news  editors,  St.  John,  N.B. 
7-10 — Newspaper  Division,  Special  Libraries  Association,  Brown  Palace 

Hotel,  Denver. 
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To  many  newspapers, 
Hendrix  is  a  synonym 
for  Quality,  Integrity 
and  Dependability 

Years  ago,  when  Hendrix  bu’’t  the 
world’s  first  computerized  editorial 
system,  it  began  investing  hi  dreds  of 
man-years  of  research  to  dev'^lop  the 


finest  systems  line  availab’  the 
publishing  industry. 

Today,  we  continue  our  to 

produce  the  hallmark  ol  ith 

systems  that  are  skillfully  ered  to 


offer  years  of  dependable  b.  .*ce. 

Maybe  that’s  why  so  many  newspapers 
have  helped  us  remain  the  leader  in  our 
industry.  O"*  maybe  they  feel  it’s 
refreshing  to  deal  with  a  company  that 
keeps  its  promises. 

HENO  IX 


A  company  you 


rust. 


J 


Converting  To  DKltho® 
OrOtfset?...itSo.weUrgeYOu 
TO  Head  The  Following 


If  you  are  making  the  “big  switch”  to  Di-Litho  or  offset.  Western  Litho 
Plate  offers  you  a  service  that  guarantees  a  smooth  changeover  and  a 
trouble-free  plateroom  operation. 

Having  been  active  in  the  plateroom  conversions  of  many  metropolitan 
newspapers  that  have  gone  offset  in  recent  years.  Western  is  in  a  position 
to  offer  the  most  experienced  technical  assistance  in  the  industry. 
And ...  we  want  to  work  with  you  during  your  preliminary  planning  through 
start-up  — until  you  feel  comfortable  in  the  handling  of  your  new  plateroom. 
Timing  is  one  of  the  most  important  elements  of  your  conversion  and 
Western  makes  every  effort  to  conform  to  your  schedule.  We  feel  that 
during  this  critical  period  we  can  eliminate  at  least  one  problem,  the  plate¬ 
room,  by  actually  taking  this  responsibility  off  your  hands,  thus  giving 
you  the  opportunity  to  concentrate  on  the  many  other  aspects  of  conversion. 

LET  WESTERN  LAY  OUT  YOUR  PLATEROOM 

Western  Litho  Plate’s  engineering  department  will  lay  out  and  design  your 
plateroom  for  you.  As  part  of  this  service  we  will  provide  you  with  a  scale 
drawing  showing  where  each  piece  of  equipment  should  be  placed,  based 
u|K>n  your  specific  requirements  and  your  available  space. 

LET  WESTERN  TRAIN  YOUR  PEOPLE... 

IN  OUR  LAB  AND  AT  YOUR  FACILITY 

Western  Litho  Plate’s  hicilities  contain  a  laboratory  in  which  your  electri¬ 
cal  and  maintenance  people  can  learn  more  about  Western’s  plate  processing 
equipment  with  a  hands-on  training  program.  Western  will  also  hold 

training  sessions  within  your  facilities,  teaching  your  plateroom  personnel 
all  about  plates,  chemicals,  and  machinery  and  how  to  spot  potential 
problems. 

HERE  IS  A  BRIEF  DESCRIPTION  OF  WESTERN 
PRODUCTS  ESPECIALLY  DESIGNED  FOR 
YOUR  NEWSPAPER  PLATEROOM  OPERATION 

PUNCH-COATER  MODEL  SP-3,  especially  designed  for  the  newspaper 
industiy,  your  solution  to  plate  processing  bottlenecks. 

THE  WESTERN  UTH-X-POZER,  the  leading  automated  plate-exposing 
machine  in  the  newspaper  industry  today. 

THE  WESTERN  LITHOPLATER,  the  most  versatile  and  advanced  plate 
processor  on  the  market,  available  in  two  newspaper  models. 

THE  WESTERN  UTHOCOATER,  an  economical  roller  coater  which  is 
ideal  for  any  plateroom  operation. 

THE  PLATE  PUNCH,  a  small  punch  used  as  auxiliary  equipment  in  many 
plants  and  as  primary  equipment  in  smaller  operations. 

Whatever  your  needs  in  plateroom  equipment.  Western  can  assist  you  in 
the  selection  and  provide  you  with  the  right  choice. 

For  your  FREE  Package  of  information  on 
Plateroom  Conversion  fill  out  and  mail  this  coupon  to 
Western  Litho  Plate,  3433  Tree  Court  Industrial  Blvd., 

St.  Louis,  Mo.  63122- Atten:  Don  Holmes 
or  Phone  Toll  Free  800-325-3310 


Please  send  me  my  package  of  Plateroom  Conversion  Information. 


COMPANY. 


uienern 


-STATE _ ZIP - 

LITHO  PLATE  ||l[|| 

OUIS  MO  63197  •  PHONE  TOLL  FREE  800  325  3310  IM^J 


CATCH-lines  b. 


Lenora  Williamson 


3433  TREE  COURT  INDUSTRIAL  BLVD  ST  LOUIS.  MO  63122  •  PHONE  TOLL  FREE  800  32S  3310 


Di-Litho  IS  registered  trademork  oi  ANPA  Research  Institute 


NEVER  MIND  RUNNING  A  CORRECTION— Not  long  ago  a 
Birmingham,  Michigan,  city  official  called  the  Detroit 
Xews  to  say  an  incorrect  date  had  been  published  for  the 
citywide  election.  He  was  told  a  second  article  would  cor¬ 
rect  the  error. 

The  fellow  suggested  it  really  didn’t  matter  whether 
they  did  or  not.  “We  get  people  coming  to  vote  a  week 
before  and  a  week  after  the  election  each  year.  It  seems 
they  can  never  remember  . . .’’ 

♦  ♦  « 

BICENTENNIAL  BULLETIN — A  Providence  (R.l.)  Journal 
photographer  and  reporter  team  set  out  around  Bunker 
Hill  in  the  Boston  area  to  find  out  what  the  neighborhood 
looks  like  after  200  years. 

“We  found  out  pretty  fast,’’  says  Robert  Emerson.  Bob 
and  reporter  Tony  Lioce  were  working  on  their  story  in  a 
housing  project  at  the  foot  of  Bunker  Hill  when  a  bike¬ 
riding  teenager  suggested  they  take  a  look  at  one  of  the 
nearby  abandoned  buildings. 

The  news  team  entered  the  building  and  were  set  upon 
by  three  youths  armed  with  switch  blade  and  wooden 
club — all  wearing  ski  masks.  The  perpetrators  lifted  the 
wallets  of  our  heroes  and  $2,500  worth  of  camera  equip¬ 
ment.  The  final  blow  was  the  bike-riding  teenager’s  reap¬ 
pearance  and  caustic  comment,  “Guess  you  learned  a  les¬ 
son,  huh?’’ 

*  «  « 

LET’S  HEAR  IT  FOR  THE  PROOFREADERS— The  head 
proofreader  of  the  Pensacola  Xeics  retired  a  couple  of 
weeks  ago  after  almost  33  years  with  the  newspaper.  She 
had  worked  for  10  years  on  the  Pensacola  Journal  before 
moving  to  the  afternoon  paper.  Ernestine  Clark  says  she 
enjoyed  all  that  reading  and  remembers  her  “best  catch” 
occurred  when  an  editor  sent  out  a  headline  on  the  death 
of  Supreme  Court  Chief  Justice  Harlan  Fiske  Stone  back  in 
April  of  1946. 

“There  it  was,”  recalls  Ernestine.  “A  big  streamer  across 
the  top  of  the  page  that  said  ‘Chief  Justice  Stone  Dead.’  ” 

4c  «  « 

ONE  BOB  WOODWARD  BOOK  THAT  NEVER  made  it  into 
print  surfaces  in  the  Washington  Star's  frisky  “Ear”  col¬ 
umn.  The  column  proudly  announced  a  new  arrival  at  the 
home  of  the  Washington  Post  reporter:  a  half-Labrador, 
half-Golden  retriever  dog  named  “Dake,”  acquired 
through  Star  classifieds.  Ear  says  Francie  Woodward 
wanted  to  name  the  dog  “Straight  from  the  Star”  but 
“Dake”  it  is.  Now,  “Dake”  is  the  name  of  a  hero  of  an 
unpublished  novel  written  years  ago  “when  Bob  was  just  a 
pup  himself.” 

*  «  « 

NOW  IS  THE  TIME  for  all  those  old-fashioned  spelling 
tests  to  surface.  And  at  Northern  Illinois  University  in  De 
Kalb,  the  journalism  department  has  come  up  with  a  way 
to  limit  its  enrollment:  a  test  of  would-be  students  mas¬ 
tery  of  basic  spelling  and  grammar. 

Don  Grubb,  journalism  chairman,  estimates  that  2061;  of 
the  students  who  take  the  qualifying  test  will  fail.  They 
will  be  able  to  take  the  test  again  so  they  won’t  be  excluded 
“for  all  time.”  Grubb  frankly  says  the  exam  will  curb  en¬ 
rollment  when  interest  in  college  journalism  is  spiraling 
because  of  the  Watergate  books  and  film  and  investigation 
by  the  press. 

*  *  * 

BRENDA  STARR’S  creator  Dale  Messick  came  back  to 
New  York  for  the  National  Cartoonist  Society’s  Reuben 
Awards  dinner  for  the  second  straight  year  with  high 
hopes,  but  determined  “to  get  smashed”  if  she  didn’t  win. 

Last  year.  Dale’s  hopes  for  a  win  in  the  story  strip  cate¬ 
gory  were  dashed.  She  went  back  to  Chicago  with  a  few 
critical  words  for  the  male-dominated  society.  This  time 
she  came  back  in  a  mutted,  print  dress  and  skipped  to  the 
stage  happily  when  her  name  was  announced.  The  speech 
was  short — wistfully  gentle.  “I  did  my  first  story  strip  for 
^  my  classmates  back  in  1916.”  She  added,  looking  at  the 
plaque,  “I’ve  waited  a  long  time  for  this — 36  years.” 
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PORTLAND 


TOTAL  POPULATION 

MALE 

FEMALE 


1 ,009,1 29 

48% 

52% 


AMERICA 

TOTAL  POPULATION 

203,201,900 

MALE 

49% 

FEMALE 

51% 
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There's  no  ^ace  like  Except  America. 


[  neres  no  mace  iiKt 
Portland^Dregon. 


Represented  Nationally  by  N0whouse  Newspapers;  in  Seattle  by  G  A  Wellington 


Demographically,  Portland  is  the  United  States,  condensed. 
Geographically,  its  media  are  as  isolated  as  they  come.  So  it’s  no 
secret  Portland’s  popular  with  test  marketers. 

And  with  most  everyone  else  who  has  something  to  sell.  Because, 
like  America,  Portland’s  economy  is  diverse  and  dynamic. 

We  must,  of  course,  mention  this.  There’s  no  better  way  to  reach 
Portland  than  the  Oregonian  and  Oregon  Journal.  Buying  both 
delivers  68%  of  the  SMSA,  48%  of  the  state. 

Learn  more  from  our  free  Portland  marketing  manual.  Just  write 
The  Oregonian  Publishing  Co.,  1 320  S.W.  Broadway,  Portland, 
Oregon  97201. 

We’ll  help  get  your  message  to  America.  Or  at  least  to  a 
reasonable  facsimile. 

OREGONIAN/OREGON  JOURNAL 

Printed  in  Brilliant  Photo-Offeet 


Editor  &  Publisher 

TMf  FOURTH  tSTAte 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Business  Press.  Inc 


6  mo  average  net  paid  Dec  31.  1975—25.048 
Renewal  rate — 75.13% 


Editor  participation 

Not  too  long:  apo,  newspaper  editors  presided  in  their  ivory 
towers  over  their  own  private  fiefs  afraid  of  contamination 
from  such  business  office  activities  as  circulation,  promotion 
and  advertising. 

That  has  all  changed,  fortunately.  The  electronic  age  plus 
competition  from  other  media  has  brought  a  realization  that 
editors  must  play  a  role  in  the  decisions  of  other  depart¬ 
ments. 

It  all  started  with  the  involvement  of  editors  in  critical 
decisions  involving  the  purchase  of  sophisticated  systems 
for  the  transmission  of  news  copy  to  the  composing  room, 
and  in  composing  room  equipment  as  well. 

Lately,  more  and  more  editors  are  participating  in  circula¬ 
tion  and  promotion  planning. 

Now,  at  the  recent  ASNE  session,  they  have  been  asked  to 
be  involved  in  all  phases  of  marketing — advertising  as  well 
as  circulation. 

It  all  makes  sense.  For  years,  E&P  has  said  that  no  news¬ 
paper  department  can  operate  in  a  vacuum.  They  all  are 
interdependent,  they  depend  upon  each  other,  they  must  be 
coordinated  for  a  common  interest — the  improvement  of  the 
product  and  its  distribution  for  readers  and  advertisers. 

Observing  the  picket  line 

The  slavish  observance  of  a  picket  line  by  some  of  the 
Presidential  candidates  scheduled  to  speak  at  the  meeting  of 
the  American  Society  of  Newspaper  Editors  last  week  in 
Washington  raises  some  questions  about  the  future  of  the 
campaign. 

ASNE  President  Warren  Phillips  noted  these  broader  im¬ 
plications:  “If  extended  throughout  a  campaign,  with  a 
union  intimidating  candidates  from  appearing  any  time  any 
place  an  NBC  camera  crew  tried  to  cover  them,  it  would 
strike  at  our  very  political  process  as  well  as  at  press  free¬ 
dom.” 

If  the  strike/lockout  persists  until  the  Democratic  conven¬ 
tion  in  New  York  City  it  is  going  to  be  interesting  to  witness 
the  attitude  of  these  candidates  to  a  picket  line  at  Madison 
Square  Garden. 

Wisconsin  computer  flub 

Newspaper  editors  who  embraced  a  television  computer 
projection  of  the  wrong  winner  in  the  Wisconsin  Democratic 
primary  have  learned  a  sad  lesson  about  the  hazards  of 
racing  into  print  before  the  last  vote  is  counted  in  a  close 
race.  To  err  is  human,  but  it  is  better  to  make  one’s  own 
mistakes  than  to  be  led  into  error  by  a  competitor. 

It  will  take  some  time  to  remove  the  egg  from  some  edito¬ 
rial  faces  after  this  gaffe.  We  hope  it  will  surely  result  in 
more  careful  analysis  of  projecting  final  results  from  small 
samples.  No  matter  who  made  the  error  in  the  first  place, 
newspaper  readers  will  hold  newspapers  responsible. 
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Letters 


SILENT  TREATMENT 

In  case  editors  are  having  trouble  with 
their  reporters  trying  to  get  stories  about 
closures  of  what  could  total  up  to  12.000 
post  offices  throughout  the  country,  the 
postmasters  have  been  instructed  to  re¬ 
main  silent  on  the  matter  while  their  cus¬ 
tomers  receive  a  survey. 

The  survey,  half  or  a  two-part  required 
procedure  prior  to  ordering  an  office 
closed — the  other  part  being  given 
90-day  notice  prior  to  closure,  does  not 
allow  the  customer  the  alternative  of 
keeping  the  office  as  is  but  offers  two 
primary  plus  two  combinations  of  the 
primary  alternatives.  The  alternatives 
are  a  “Community  Post  Office" — a 
soft-sell  term  for  “Contract  Office”  and 
rural  delivery.  No  place  in  the  survey 
does  it  state  a  trained  person  as  a  post¬ 
master  can  remain  at  the  local  facility. 

As  far  as  present  employees,  the  sur¬ 
vey  states  "In  all  of  these  alternatives, 
should  it  be  necessary,  any  affected 
career  postal  employee  will  be  afforded 
the  opportunity  to  be  reassigned  to 
another  position  in  the  Postal  Service.” 
The  survey  really  partially  sells  the 
“Community  Post  Office”  or  delivery 
service  and  doesn't  ask  the  customer  if 
he's  happy  with  his  present  post  office 
and  the  survey  may  be  just  part  of  a 
formality  after  it  was  ruled  a  required 
procedure  by  a  federal  district  court 
judge  after  51  Congressmen  brought  suit 
against  the  U.S.P.S. 

For  information,  retired  postmasters 
who  have  kept  active  in  the  National  As¬ 
sociation  of  Postmaster  in  the  U.S. 
(N.A.P.U.S.)  do  not  have  to  worry  about 
their  future  and  could  probably  offer 
answers  to  any  question  asked.  Local 
postmasters  can  probably  define  “Con¬ 
tract  Office”  or  “Community  Post  Of¬ 
fice”  if  asked  directly. 

Arney  a.  Rodal 

(Rollingbay,  Wash.) 


WARPED  REPORTING 

As  news  editor  of  a  rural  3,000  circ. 
weekly.  1  was  very  interested  to  read 
about  Kentucky's  Mountain  Eagle  in  the 
April  10  E  &  P.  The  fame  of  the  fighting 
Eagle  even  has  reached  the  Pacific 
Northwest. 

1  especially  was  interested  in  reporter 
Bill  Bishop’s  comment  that  the  Eagle’s 
coverage  was  fair.  Indeed? 

Squinting  to  read  the  newsprint  on  the 
front  page  of  the  Eagle  repro  in  E  &  P, 

I  came  upon  the  following  “fair”  re¬ 
porting;  “TV A  Chairman  Aubrey  ‘Red’ 
Wagner  .  .  .  rolled  out  his  usual  ‘we 
do  the  best  we  can’  speech  .  .  .  from 
there  the  standard  defense  of  things  as 
usual  went  over  the  dam  .  . 

Any  reporter  who  submitted  such 
sophomoric  copy  to  me  (under  the  guise 
of  hard-hitting  journalism)  would  be 
laughed  out  of  this  office. 

The  Eagle’s  beak  not  only  is  curved, 
but  warped  as  well. 

John  S.  Perry 
(Perry  is  news  editor  of  the  West-Lane 
News,  Veneta,  Oregon.) 


and  represented  a  chain  of  newspapers, 
all  between  1964  and  1974.  It  was  the 
same  story — low  pay.  especially  when 
compared  to  other  media. 

It  seems  newspapers  have  always  had 
the  “low  pay  reputation,”  and  unfortu¬ 
nately,  it  doesn’t  look  as  though  they’re 
trying  to  do  a  good  job  in  changing  it. 

John  J.  Hannan 

Houston,  Tex. 


LOW  PAY 

I’m  puzzled  by  N.  S.  Hayden’s  state¬ 
ment,  (E  &  P,  Letters,  Feb.  14),  “there 
are  few  daily  newspapers — or  weeklies 
for  that  matter — paying  that  mythical 
$125.00  a  week  to  start.” 

In  the  same  issue  of  E&P  on  page  45, 
the  University  of  Missouri  School  of 
Journalism’s  annual  placement  report  re¬ 
futes  Mr.  Hayden’s  statement.  The  re¬ 
port  said  “At  the  master’s  level,  the  av¬ 
erage  weekly  salary  ranged  from  a  high 
of  $287.50  for  magazine  journalists  to  a 
low  of  $125.00  in  a  weekly  newsroom.” 

Come  on,  Mr.  Hayden,  come  out  of 
your  lofty  executive  suite  and  pound  a 
few  pavements  in  the  real  world.  I’ve 
worked  in  ad  sales  for  two  large  dailies 
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Short  Takes 


seems  that  while  performing  an  ab- 
dominal  operation  on  an 
young  woman,  the  surgeon  accidentally 
TRY  IT  paved  over  her  navel. — Los  Angeles 

It  probably  doesn’t  matter  but  the  Times. 
prize  photo  scene  (E&P,  April  10)  must 
be  faked  or  posed  since  it  would  be 
extremely  difficult  to  do  push-ups  with 
hands  “winged  out” — try  it.  Or  maybe 
the  Army  recruits  don’t  know  how! 

Bob  Carney 

(Carney  is  vicepresident-publisher  rela-  An  arsenal  that  included  almost  three 
tions  director.  Family  Weekly.)  dozen  buns — Denver  Post. 


The  doctor  said  that  after  examining 
Hughes  he  didn’t  expect  the  billionaire  to 
love  more  than  a  few  hours. — Denver 
Post. 


8  impcwrtant  ways 
advertising  in  ad  publications 
helps  your  media  salesman 

close  sales. 


5  It  gives  your  salesman  the  confidence 
of  knowing  he  has  advertising  backup. 

No  salesman  likes  to  think  he’s  working  hard  to  win 
sales  in  a  tough  marketplace  all  by  himself,  without 
sales  support.  Your  advertising  shows  your  sales  team 
you’re  backing  them  up  where  it  counts. 

6  It  provides  him  with  valuable  ‘talking 
points’  when  he  calls  on  prospects. 

Your  advertising  in  trade  and  reference  publications 
encourages  your  salesman  to  concentrate  on  those 
sales  points  you  consider  to  be  relevant,  basic  and 

important.  So  he  tells  your  story  the  way  you 
want  it  told.  It’s  a  strong,  logical  way  to 
build  the  strength  of  his  sales  story. 


Ilt  pre-sells  your  salesman’s  prospects.  Your 
advertising  in  advertising  trade  and  reference 
publications  presents  your  sales  story  and  registers  it 
in  your  prospect’s  mind.  When  he  tells  your  salesman 
or  saleswoman,  “Oh  yes,  I  saw  your  ad,”  you  know 
you’ve  helped  set  the  stage  for  an  effective  sales  call. 

2  It  builds  acceptance  of  your  most 

important  selling  points.  Your  salesman  uses 
key  selling  points  that  are  vital  to  his  sales  presentation. 
When  you’ve  already  built  market  acceptance  of 
those  points  through  advertising,  you  help  him  win 
acceptance  of  his  entire  presentation. 


3  It  reinforces  your  prestige.  JL  ] 

More  than  any  other  group, 
the  advertising  community  recognizes 
that  advertising  is  a  basic  way  to  assert  leadership. 
Your  advertising  spotlights  you  as  an  aggressive,  sales- 
oriented  medium,  and  creates  the  right  kind  of 
professional  climate  for  your  salesman’s  calls. 


^  ^  It  can  generate 

•  interest,  new  leads, 
new  sales.  Your  ad  can  suggest  the  solution  to 
an  advertising  buyer’s  problem  at  the  time  it’s  most 
important  to  him.  And  motivate  him  to  contact  you 
for  more  information.  He  may  very  well  be  someone 
you  never  knew  about  before. 


4  It  builds  the  salesman’s  stature  in  the  eyes 
of  his  prospects.  A  salesman  who  walks  into  a 
prospect’s  office  brings  with  him  the  reputation  and 
prestige  of  the  medium  he  represents.  When  you 
advertise  your  medium,  you’re  also  building  the 
stature  of  your  sales  force. 


8  It  gives  him  a  competitive  edge.  Highly 
competitive  situations  develop  continually  in 
media  sales.  If  the  prospect  thinks  it’s  a  toss-up  between 
your  salesman’s  propt)sal  and  your  competition’s,  you 
want  your  salesman  to  have  every  edge  you  can  give 
him.  That’s  when  the  impact  of  your  advertising 
copy  helps  tilt  the  scales  in  your  direction. 
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Advertising  linage  rebounds 


First  quarter  profits  set  records 


By  John  P.  Consoli 

Sizable  increases  in  advertising  linage, 
primarily  classified,  has  resulted  in  rec¬ 
ord  first  quarter  earnings  by  the 
Knight-Ridder,  Media  General  and 
Multimedia  newspaper  groups  along 
with  a  6009f  hike  in  profits  by  Boston 
Globe’s  parent  Affiliated  Publications, 
Inc. 

Knight-Ridder’s  first  quarter  profits 
rose  1079?^,  to  $9.1  million  compared  to 
$4.4  million  for  the  first  three  months  of 
1975.  Revenues  increased  to  $157.2 
million  from  $136.3  million. 

For  the  first  two  months,  overall  ad¬ 
vertising  linage  was  up  6.8%  for  the 
Knight-Ridder  group  papers,  with  classi¬ 
fied  ad  linage  showing  a  12%  increase.  In 
Philadelphia,  for  example,  Knight- 
Ridder's  Inquirer  showed  a  14.7%  in¬ 
crease  in  linage  for  the  quarter. 

Multimedia’s  net  earnings  were  up 
30%  to  $1,602,423  from  $1,227,270.  Ad 
revenues  for  the  first  two  months  were 
up  14.9%  and  linage  was  up  7.8%. 

Revenues  rise 

Affiliated  boosted  its  earnings  to 
$684,000  compared  to  $96,000  for  the 
first  quarter  in  1975.  Revenues  were  up 
10.6%  to  $27,782,000  from  $23,853,000. 

Despite  one  less  Sunday  in  March,  ad 
linage  rose  6.7%  and  for  the  first  three 
months  rose  14.5%.  Classified  advertis¬ 
ing  showed  the  most  sizable  gain,  in¬ 
creasing  11.5%  in  March  and  20.7% 
overall. 

A  spokesman  for  the  Boston  Globe 
said  the  increase  in  classified  advertising 
coupled  with  an  increase  in  circulation 
rates  and  certain  cost  efficiency 
methods,  were  primarily  responsible  for 
the  sizable  increase  in  profits. 

He  said  although  circulation  dropped 
off  last  April  when  the  paper  boosted  its 
rates  from  15^  to  20C  per  issue,  the  in¬ 
creased  rates  more  than  made  up  for  the 
loss  in  dollars.  He  also  said  a  move  to 
computerized  plant  equipment  that 
automatically  turns  itself  off  when  not  in 
use  saved  the  paper  $100,000. 

Media  General's  first  quarter  earn¬ 
ings  were  up  i  1 .3%  to  a  record  $3,227,000 
compared  with  $2,899,000  for  the  same 
period  last  year.  Revenues  reached  $45.2 
million,  up  12%  over  the  $40.4  million 
taken  in  last  year.  Its  newspaper  division 
showed  a  13%  revenue  gain,  broadcast 
division  a  14.3%  gain  and  newsprint 
division  a  7.5%  gain. 


Profit  Boxscore 

55- 

1976 

1975 

change 

KNIGHT-RIDDER 

Qlr.  revenues 

$I57.2M 

$1.16.3 

+  I.V3Cf 

Net  income 

$  9.IM 

$  4.4 

+  I07'''f 

GANNETT 

Qtr.  revenues 

9I.9M 

79.9M 

+  m 

Net  income 

(<.6M 

6.XM 

+  2T'r 

HARTE-HANKS 

Qtr.  revenues 

24. 3M 

19. .SM 

+  25.]7r 

Net  income 

I.9M 

1.4M 

+  30^r 

AFFILIATED 

Qlr.  revenues 

27.7M 

23.8M 

+  lO.OCf 

Net  income 

684,000 

96.000 

+  61297 

MEDIA  GENERAL 

Qtr.  revenues 

4.'!.2M 

40.4M 

+  1297 

Net  income 

■I.2M 

2.8M 

+  1 1 .397 

MULTIMEDIA 

Qtr.  revenues 

I5.4M 

I2M 

+  28'’r 

Net  income 

1.6M 

I.2M 

+  307f 

SPEIDEL 

Qtr.  revenues 

I2.8M 

+  2097 

Net  Income 

2.0M 

I.7M 

+  15.697 

NEW  YORK  TIMES  CO. 

Qtr.  revenues 

I06.7M 

95..5M 

+  11.797 

Net  income 

2.7M 

3.8M 

-28.99? 

Speidel  tops  $2  million 

Speidel  Newspapers,  Inc.  had  a  first 
quarter  rise  in  net  income  of  15.6%. 
Earnings  reached  $2,032,200  compared 
to  $1,757,400  the  previous  year  while 
revenues  were  up  20%  to  $12.8  million 
from  $10.5  million. 

The  Speidel  papers  also  showed  an  in¬ 
crease  in  classified  advertising.  While 
overall  ad  volume  increased  only  1.3%, 
classified  ad  volume  was  up  10.4%. 

“Classified  often  accurately  portrays 
the  vitality  of  the  economy  for  it  is  the 
people’s  marketplace,”  said  Rollan  D. 
Melton,  president  of  the  Speidel  group. 

An  interesting  sidelight  to  the  Speidel 
figures  is  that  revenues  from  preprint  in¬ 
serts,  not  included  in  their  ad  revenue 
figures,  rose  some  23%  in  February. 

Linage  up  for  first  time 

Harte-Hanks  reported  a  30%  hike  in 
net  income  for  its  newspapers.  Income 
for  the  quarter  rose  to  $1,903,000  from 
$1,460,000.  Revenue  was  up  to  $24.3 
million  from  $19.5  million. 

First  quarter  linage  gains  of  3%  by 
the  Harte-Hanks  newspapers  rep¬ 
resented  the  first  time  this  has  happened 
since  the  third  or  fourth  quarter  of  1974, 
a  Harte-Hanks  spokesman  said.  In  1975, 
Harte-Hanks  reportedly  showed  a  5.2% 
decline  in  ad  linage. 

Gannett’s  53  dailies  had  a  27%  in¬ 


crease  in  net  earnings  to  $8.6  million 
from  $6.8  million.  Revenues  rose  15%  to 
$91.9  million  from  $79.9  million. 

Advertising  linage  including  preprint 
inserts  was  up  13%  for  the  first  two 
months,  while  ad  revenues  for  the  Gan¬ 
nett  papers  was  up  1 1 .5%  through  Feb¬ 
ruary. 

Times  Mirror  newspapers  boosted  first 
quarter  ad  revenues  by  13.7%  to  $65.7 
million,  while  the  number  of  lines  in¬ 
creases  4.4%.  Classified  ads  showed  a 
10.7%  gain  over  the  first  three  months 
and  national  ad  linage  increased  by 
17.1%. 

Lee  Enterprises  had  a  16.4%  increase 
in  ad  revenues  for  the  first  three  months, 
with  linage  up  5.7%.  National  ad  linage 
showed  the  largest  increase,  rising 
17.4%. 

N.Y.  Times  Co.  declines 

The  New  York  Times  Co.  reported  a 
net  income  of  $2.7  million,  down  28.9% 
from  $3.8  million  during  the  first  quarter 
of  1975,  but  the  New  York  Times  news¬ 
paper  recorded  an  increase  in  pretax  in¬ 
come  of  .7  million  to  $1.9  million. 

The  decline  in  earnings  by  the  Times 
Company  was  a  result  of  strikes  that 
closed  operations  of  the  company’s 
major  Canadian  newsprint  associates, 
according  to  Arthur  Ochs  Sulzberger, 
Times  Company  chairman.  The  strikes 
ended  in  mid-February. 

The  New  York  Times  carried  16.65 
million  lines  of  advertising  during  the 
first  quarter,  up  slightly  over  the  16.64 
million  carried  during  the  comparable 
period  last  year. 

Sulzberger  told  40  shareholders  in 
Wilmington,  N.C.  at  the  company’s  first 
annual  meeting  outside  of  New  York  on 
April  20  that  he  was  optimistic  about  the 
company’s  prospects  for  the  balance  of 
the  year.  “It  appears  evident  that,  as  we 
celebrate  the  Bicentennial,  your  com¬ 
pany  will  prosper.” 

Sulzberger  in  response  to  a  question 
said  the  Times  was  hoping  to  increase 
circulation  with  a  new  entertainment  sec¬ 
tion  on  Friday  issues. 

The  Washington  Post’s  ad  linage  was 
off  by  about  3%  for  the  first  three 
months,  however,  classified  ads  were  up 
2.5%.  The  classified  category  was  the 
only  one  which  showed  an  increase. 
Meanwhile,  the  Post’s  competitor,  the 
Washington  Star,  recorded  a  14.8%  in¬ 
crease  in  ad  linage  with  classified  ads  up 
38.7%  for  the  first  quarter. 
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High  Court  reviews  Neb 
press  ‘gag’  order 


By  1.  William  Hill 

After  hearing  both  sides  this  week 
argue  the  subject  of  judicial  gag  orders 
limiting  press  coverage  of  criminal  cases, 
the  United  States  Supreme  Court  is  ex¬ 
pected  to  reach  its  decision  by  June. 

Arguments  on  April  19  by  press  coun¬ 
sel  stressed  that  gag  orders  not  only  vio¬ 
late  First  Amendment  guarantees  of  a 
free  press  but  are  both  unnecessary  and 
ineffective. 

Lawyers  representing  the  state  of 
Nebraska  and  Nebraska  Judge  Hugh 
Stuart,  who  imposed  a  gag  order  last  fall, 
contended  that  such  action  was  neces¬ 
sary  to  assure  the  defendant  a  fair  trial. 
They  maintained  that  sometimes  a  case 
was  so  sensational  that  prospective 
jurors  must  be  shielded  from  publicity 
about  it,  even  if  first  amendment  rights 
have  to  be  sacrificed. 

An  air  of  pessimism  evident  among 
press  figures  gathered  at  the  Supreme 
Court  building  before  the  hearing  was 
somewhat  relieved  by  the  tenor  of  ques¬ 
tioning  by  the  justices  during  the  argu¬ 
ments.  Questions  were  frequent,  espe¬ 
cially  from  Justice  John  Paul  Stevens, 
who  was  appointed  to  the  court  to  suc¬ 
ceed  the  retiring  William  O.  Douglas. 
Court  watchers  think  Justice  Stevens 
may  hold  the  swing  vote  in  a  4  to  4  high 
court  split  between  adherents  of  the  First 
and  Sixth  Amendments. 

Some  questions  asked  by  the  justices 
suggested  possible  alternatives  to  the 
kind  of  order  issued  by  Judge  Stuart  in 
the  murder  case  involving  Erwin  C.  Si- 
mants,  charged  with  murdering  a  family 
of  six  in  Sutherland,  Neb.  These  alter¬ 
natives  included  gag  orders  directed  at 
prosecuters  and  closing  some  court 
proceedings  to  the  press  altogether. 

After  the  hearings,  observers  tended 
to  agree  that  the  questioning  indicated  a 
sentiment  of  disapproval  among  the  jus¬ 
tices  so  far  as  gags  on  information  al¬ 
ready  on  the  public  record  is  concerned. 
At  the  same  time,  some  questions 
suggested  some  press  restrictions. 

When  the  Supreme  Court  originally 
was  asked  to  consider  the  Simants  case 
gag  order  and  to  lift  temporarily  the 
order  pending,  three  voted  to  lift  the 
order — Justices  William  J.  Brennann, 
Jr.,  Potter  Stewart  and  Thurgood  Mar¬ 
shall  a  fourth,  Byron  R.  White,  voted  to 
lift  the  order  to  the  extent  that  it  forbade 
publication  of  information  disclosed  in 
public  at  a  preliminary  hearing. 

Voting  then  to  sustain  the  gag  order 
were  chief  Justice  Warren  E.  Burger  and 
Justices  Harry  A.  Blackmun,  Lewis  F. 
Powell,  Jr.,  and  William  H.  Rehnquist. 
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This  division  would  appear  to  leave  Jus¬ 
tice  Stevens  with  the  tie  breaking  vote. 

Stevens'  questions  during  the  argu¬ 
ments  appeared  to  give  comfort  to  both 
sides.  At  one  point,  he  told  Floyd  Ab¬ 
rams.  arguing  for  the  press  side,  that 
pre-trial  publication  of  a  confession — 
including  those  that  might  be  held  inad¬ 
missible  was  especially  troubling.  “Is 
that  something  we  have  to  live  with?"  he 
asked. 

Abrams  replied  that  careful  jury 
screening  and  judge’s  instructions  could 
overcome  even  the  impact  of  confes¬ 
sions. 

Once,  when  Harold  Mosher,  Assistant 
Attorney  General  of  Nebraska,  de¬ 
scribed  Judge  Stuart's  order  as  “very 
narrow,”  Justice  Stevens  quoted  a  sec¬ 
tion  of  the  Nebraska  court  order  that  said 
the  press  was  banned  from  printing  “in¬ 
formation  strongly  implicative  of  the  ac¬ 
cused”. 

“You  regard  that  as  a  narrow  order?", 
the  justice  asked  Mosher. 

Several  justices  questioned  the  prac¬ 
tice  of  leaving  a  gag  order  in  effect  while 
the  press  seeks  judicial  review,  a  process 
likely  to  take  some  time. 

Chief  Justice  Burger  and  Justice  White 
asked  a  number  of  questions  about  alter¬ 
natives  to  gag  order. 

As  a  matter  of  fact.  E.  Barrett  Pretty- 
man,  Jr.,  representing  Nebraska  press 
groups,  had  hardly  opened  his  argument 
before  he  was  interrupted  with  ques¬ 
tions. 

Prettyman  emphasized  that  reporters 
had  been  barred  from  reporting  what  had 
come  out  in  the  preliminary  Simants 
hearing,  which  was  open  to  the  public. 
The  chief  justice  then  inquired  whether 
the  hearing  could  have  been  closed  to  the 
public. 

Prettyman,  a  veteran  of  many  suits  in¬ 
volving  the  press,  replied  that  while  he 
might  argue  that  point  in  another  case 
sometime,  the  issue  of  whether  the  pro¬ 
ceedings  had  to  be  open  was  not  at  issue 
in  the  Simants  case.  Burger  suggested, 
however,  that  the  court  wished  to 
explore  all  alternatives. 

In  Prettyman’s  main  arguments,  he 
contended  there  were  sufficient  ways  for 
a  court  to  deal  with  possibly  prejudicial 
publicity  without  resorting  to  gag  orders. 
He  suggested  that  the  supreme  court  it¬ 
self  had  listed  some  in  its  1966  decision  in 
the  Dr.  Samuel  Sheppard  case.  These 
included  delaying  the  trial  to  give  public¬ 
ity  a  chance  to  die  down  or  changing  the 
location  of  the  trial. 

Besides  Mosher,  Milton  R.  Larson, 
Lincoln  County,  Neb.  prosecutor,  also 
argued  in  favor  of  the  gag  order. 


E.  Barrett,  Prettyman  Jr.,  lawyer  for 
the  Nebraska  press  groups,  left,  and 
Jack  Landau,  of  Reporters  Committee 
for  Freedom  of  the  Press,  on  the  steps 
of  the  U.S.  Supreme  Court  Building. 


Donald  R.  Dwight 
named  publisher 
of  Minneapolis  S&T 

Donald  R.  Dwight,  former  Lt.  Gover¬ 
nor  of  Massachusetts,  has  been  named 
publisher  of  the  Minneapolis  Star  and 
M inneapolis  Trihane . 

Dwight,  who  started  his  newspaper 
career  as  a  reporter  in  1955  with  the 
family-owned  Holyoke  (Mass.)  Trans¬ 
cript  Telegram  before  entering  public 
service,  is  the  sixth  member  of  his  family 
to  be  a  newspaper  publisher.  His  brother 
is  currently  publisher  of  the  Holyoke 
newspapers,  which  are  still  owned  by  the 
Dwight  family.  Dwight  joined  the  Min¬ 
neapolis  papers  as  vicepresident  and  as¬ 
sociate  publisher  last  October. 

Dwight,  45.  succeeds  Otto  A.  Silha, 
president  of  the  Minneapolis  Star  and 
Tribune  Co.,  who  reassumed  the  posi¬ 
tion  of  publisher  after  the  death  of 
Robert  W.  Smith  last  December. 

Weekly  acquired 

Union  Springs  (Ala.)  Herald  has  been 
acquired  by  R.  Terry  Everett,  editor  and 
publisher  of  the  Enterprise  (Ala.)  Daily 
Ledger  and  an  associate  of  Walls-Smith 
&  Associates  Inc.,  newspaper  consul¬ 
tants.  Jerry  Merritt  has  been  named 
editor  and  publisher  of  the  2.600  circula¬ 
tion  weekly  founded  in  1866. 
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PLANT  AND  EQUIPMENT 


Dow  Jones  to  construct  satellite  plant  in  Tacoma 


Dow  Jones  &  Company  will  construct 
its  eleventh  printing  plant  in  West  Cam¬ 
pus  Office  Park,  10  miles  north  of  down¬ 
town  Tacoma,  Washington.  The  installa¬ 
tion  is  expected  to  be  in  operation  during 
the  first  half  of  1978  and  will  cost  more 
than  $4  million,  including  land,  equip¬ 
ment  and  a  new  Goss  Metro  offset  press. 

The  new  plant  will  produce  The  Jour¬ 
nal  through  facsimile  images  transmitted 
via  communications  satellite  from 
another  Dow  Jones  facility  in  Palo  Alto, 
California.  The  company’s  Riverside 
plant  in  southern  California  also  will  be 
converted  to  work  from  the  satellite. 

The  Pacific  Coast  Edition  will  be  made 
up  in  Palo  Alto  and  page  facsimiles  sent 
from  there  to  the  new  Tacoma  plant  and 
to  the  Riverside  facility.  The  initial  press 
run  in  the  Northwest  plant  will  be  about 
65,000  Journals  daily.  The  average  size 
of  the  Pacific  Coast  issue  is  29  pages. 

Readers  in  Washington,  Oregon, 
Idaho,  Montana,  Wyoming,  Nevada, 
parts  of  Utah,  British  Columbia  and 
Alaska  will  be  served  from  the  Tacoma 
installation.  The  physical  plant  will  con¬ 
tain  30,000  square  feet  and  be  built  on  5.3 
acres  purchased  from  the  Weyerhaeuser 
Real  Estate  Company  through  its  agent. 
Quadrant  Corporation,  both  of  which  are 
subsidiaries  of  Weyerhaeuser  Company. 

Orlando  satellite  system 

In  November  1975  the  WSJ  began 
printing  in  Orlardo,  Florida  using  a 
communications  satellite  and  in  the  Fall 
of  1976  the  company's  plant  in  South 
Brunswick,  New  Jersey  will  also  incor¬ 
porate  a  satellite  publishing  system. 

Warren  H.  Phillips,  president  and 
chief  executive  officer  Dow  Jones  & 
Company,  stated  earlier  this  month  that 
the  cost  of  sending  the  paper  from  Mas¬ 
sachusetts  to  Florida  by  microwave 
transmission,  would  have  been  $75,000  a 
month  while  the  cost  of  using  satellite 
transmission  is  a  flat  charge  of  $2,000  a 
month.  This  charge  includes  the  right  to 
pick  up  the  transmission  at  two  other 
receiving  points  for  no  additional  charge. 

Phillips  also  said  savings  were 
achieved  from  the  elimination  of  air¬ 
freight  distribution  costs  and  the 
employment  of  only  18  people  in  the  Or¬ 
lando  plant.  The  Florida  plant  uses 
equipment  that  addresses  papers  at  the 
rate  of  70,000  an  hour,  and  automatically 
sorts  and  bundles  the  papers  by  zip  code. 
It  takes  one  man  and  two  part-timers, 
Phillips  said,  in  Orlando  to  do  this  job 
that  takes  18  men  in  some  other  plants. 

Phillips,  while  addressing  the  New 
York  Society  of  Security  Analysts, 
commented  on  the  company’s  efforts  in 
the  Riviere  du  Loup  newsprint  venture. 
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He  said  the  mill  was  ready  to  start  pro¬ 
duction  and  would  have  a  capacity  of 
120-140,000  tons  a  year.  The  mill,  Phil¬ 
lips  said,  will  strengthen  our  existing 
publications  by  giving  us  a  40%  hedge 
against  future  newsprint  price  increases. 
Dow  Jones  owns  39.9%  of  the  mill  and 
DJ  consumes  a  bit  under  120,000  tons  a 
year.  That  means,  he  said,  any  newsprint 
price  boost  of,  say  $20  a  ton  would  in¬ 
crease  our  yearly  costs  roughly  $2.4  mil- 

Boston  Globe 
Goss  Di-Litho 

By  Gerald  B.  Healey 

The  Boston  Globe  has  purchased  170 
Goss  Di-Litho  dampeners  at  a  contrac¬ 
tual  cost  of  $  1 .8  million,  according  to  Les 
Kraft,  vicepresidentynewspaper  market¬ 
ing  for  the  graphic  systems  group  of 
Rockwell  International  Corp. 

Included  in  the  contract  are  Goss  Di- 
Litho  dampeners  for  both  Goss  and  Hoe 
press  equipment.  The  first  unit  will  be 
installed  in  August. 

The  dampeners  will  be  installed  on  16 
Goss  Mark  V  units,  16  color  cylinders 
and  2  halfdecks.  Hoe  equipment  to  use 
the  Goss  dampeners  includes  46  color 
convertible  units,  15  color  cylinders  and 
8  halfdecks. 

Kraft  said  the  Goss  version  of  the  Di- 
Litho  process  was  developed  especially 
for  double-width  letterpress  units  used  in 
larger  plants.  It  employs  the  metro-type 

Publisher  asks  90-day 
notice  on  price  hikes 

Darrow  Tully,  president  of  the  San 
Francisco  Newspaper  Printing  Com¬ 
pany,  appealed  in  a  letter  dated  April  9  to 
five  newsprint  producers  for  the  adop¬ 
tion  of  a  90-day  notice  when  increasing 
rates. 

Tully  said  such  a  practice  would  help 
make  the  relationship,  one  based  on 
mutual  trust  and  understanding  rather 
than  a  guessing  game  between  antagonis¬ 
tic  parties. 

Newspapers,  he  commented,  in  some 
cases  cannot  pass  these  direct  cost  in¬ 
creases  along  for  60  days  or  more.  In 
some  cases  rates  can  be  increased  only 
on  contract  expiration. 

The  letter  was  directed  to:  Boise  Cas¬ 
cade;  Crofton  Paper;  Crown  Zellerbach; 
Garden  State  Paper  and  Powell  River- 
Alberni  Sales. 


lion.  The  mill  would  get  the  same  amount 
in  increased  revenues  and  as  a  40% 
owner,  we  would  get  back  40%  of  that. 

In  June  of  1974  Dow  Jones  announced 
that  it  had  acquired  through  its  wholly 
owned  subsidiary,  Dow  Jones  Newsprint 
Co.,  for  $12,000,000  (Canadian)  a  39.9% 
interest  in  the  newsprint  mill  venture  that 
includes  F.  F.  Soucy  Inc.,  a  Quebec 
Corporation,  and  Rexfor  a  Crown  Corp., 
of  the  Province  of  Quebec. 

buys  170 
dampeners 

dampener  which  “has  withstood  the  test 
of  use  in  nearly  2,000  Metro-offset 
dampeners  over  the  past  II  years.’’ 

Kraft  added  that  Goss  Di-Litho  allows 
newspapers  to  take  full  advantage  of  cold 
type  high-speed  composition  and  to 
switch  to  inexpensive  offset-type  plates, 
resulting  in  substantial  savings. 

Some  features  included  in  the  Goss 
system  are  control  devices  for  each  page 
width,  direct  transfer  of  water  from  the 
dampener  drum  to  the  ink  form  roller, 
thus  minimizing  water  travel  through  the 
ink  and  the  metro-type  proportional 
dampener  control  that  automatically  re¬ 
sponds  to  press  speed  demands. 

According  to  Goss  engineers,  most 
unit-style  double-width  letterpress  units, 
halfdecks  and  color  cylinders  can  be 
converted  to  Di-Litho.  This  includes 
Goss  units  as  well  as  those  of  other  man¬ 
ufacturers. 

Construction  begins 
on  new  weekly  plant 

The  Transcript  Printing  Co.,  publisher 
of  the  weekly  Peterborough  (N.H.) 
Transcript,  has  begun  to  rebuild  its  main 
plant,  which  was  destroyed  by  fire  last 
December. 

Since  the  fire,  whose  cause  is  still  un¬ 
known,  the  Transcript  has  been  operat¬ 
ing  out  of  the  American  Guernsey  Cattle 
Club  in  Peterborough. 

Estimated  cost  for  the  rebuilding  is 
$100,000  to  $150,000.  This  does  not  in¬ 
clude  purchase  of  new  printing  equip¬ 
ment,  which  was  totally  destroyed  by  the 
fire  and  immediately  replaced. 

The  planned  replacement  building,  to 
include  central  air  conditioning  and  a 
cafeteria,  should  be  completed  by  Oc¬ 
tober,  according  to  Joseph  Cummings, 
print  shop  manager  and  co-owner. 
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Third  daily  in  Atlanta 
backed  by  Realtors 


By  John  Consoli 

Judge  James  C.  Davis  had  a  dream  that 
became  a  short  lived  reality  in  Atlanta  1 1 
years  ago  and  today  Timothy  D.  Jones 
has  a  similar  dream. 

Jones  wants  to  start  a  daily  newspaper 
w  hich  w  ill  capture  what  he  believes  to  be 
the  sizable  segment  of  Atlanta  area  resi¬ 
dents  who  “do  not  now  read  or  care  to 
read"  the  two  Cox  owned  city  dailies. 

Most  analysts  have  blamed  the  fall  of 
Davis'  Atlanta  Times,  after  only  14 
months,  on  poor  fiscal  management 
rather  than  on  a  lack  of  readership.  With 
this  in  mind,  a  group  of  North  Atlanta 
real  estate  men  have  joined  together  to 
financially  back  fellow  Realtor  and  for¬ 
mer  new  spaper  reporter  Jones  in  starting 
a  morning  daily  newspaper  called  the 
Atlanta  Press. 

The  paper,  a  10"  by  14"  offset  tabloid, 
is  expected  to  make  its  debut  on  July  4. 

Jones  says  the  Press  will  be  "an  alter¬ 
native"  to  the  morning  Ar/rt/;r«  Constitu¬ 
tion  and  the  e\enmg  Atlanta  Journal,  not 
a  substitute.  He  claims  the  Cox  news¬ 
papers  neglect  60^^  of  Atlanta's  residents 
in  their  presentation  of  the  news.  He  also 
says  there  are  a  significant  number  of 
.Atlanta  residents  who  would  like  to  see 
the  city's  first  home  owned  daily  news¬ 
paper.  The  Cox  Newspaper  Group  is 
based  in  Dayton.  Ohio. 

"There  are  people  in  Atlanta  who  are 
fed  up  with  the  Cox  Group.”  Jones  told 
Editor  &  Plbi.ishkr  "They  are  tired  of 
having  of  the  advertising  dollars 
those  papers  take  in  being  sent  up  to 
Dayton.  Ohio  instead  of  keeping  it  in  At¬ 
lanta." 

Talk,  however,  is  cheap  say  the  skep¬ 
tics  of  this  new  venture.  They  say  if  a 
new  daily  is  to  give  the  long  entrenched 
Cox  papers  a  run  for  the  money,  it  must 
have  considerable  financial  backing  to 
begin  with. 

Rumors  circulate 

Rumors  circulating  throughout  Atlanta 
have  been  that  Jones  and  his  backers 
have  only  come  up  with  $1  million  to 
support  this  venture.  This  would  be  less 
than  the  Times  started  out  with  in  1964. 

Jones  told  E&P  his  group's  credit 
limit  is  $3  million  and  adds  that  he  does 
not  expect  to  use  that  much  to  get  the 
venture  on  stable  ground. 

Another  rumor  that  Ted  Turner,  new 
owner  of  the  Atlanta  Braves,  is  among 
Jones'  backers  was  denied  by  Turner. 
He  told  E  &  P  he  met  Jones  about  a 
year  ago  and  discussed  the  venture  but 
said  he  decided  to  “absolutely  not”  get 
involved  with  it. 

In  order  to  succeed,  the  Press  must  not 


duplicate  the  mistakes  made  by  the 
Times.  One  of  the  Times  biggest  mis¬ 
takes,  according  to  Jones,  was  that  there 
were  no  people  with  a  journalism 
background  on  its  board  of  directors. 

"The  Times  board  was  made  up  of 
lawyers,  insurance  men  and  bankers," 
said  Jones.  “Our  board  will  be  made  up 
of  experienced  newspaper  people." 

He  said  although  there  are  real  estate 
people  backing  the  venture,  the  board 
will  be  made  up  exclusively  of  news¬ 
paper  people.  Members  of  the  seven 
member  “editorial  board”  will  also  fill 
the  top  staff  positions  on  the  paper, 
Jones  said. 

Two  experienced  newsmen  have  al¬ 
ready  committed  themselves  to  positions 
on  the  Press'  editorial  board,  according 
to  Jones. 


Timothy  D.  Jones 


John  Kenton,  54,  was  a  reporter  for 
the  New  York  Times  from  1941  to  1953, 
spent  two  years  with  the  Washington 
Post  and  14  years  with  McGraw  Hill. 
Milo  Dakin,  35,  served  five  years  as  the 
statehouse  reporter  for  the  Montgomery 
Advertiser  and  Wi  in  a  similar  post  for 
Xhc  Atlanta  Journal.  He  is  currently  serv¬ 
ing  as  information  officer  for  the  Georgia 
House  of  Representatives. 

Jones  majored  in  journalism  at 
Georgia  State  University  and  worked  as 
a  reporter  for  the  Montgomery  paper 
during  the  same  time  Dakin  did.  Jones, 
however,  was  only  employed  there  for 
five  months  in  late  1970  before  resigning. 

Involved  in  real  estate 

Jones  then  got  involved  in  real  estate, 
first  establishing  a  corporation  called 
T.D.  Jones,  Inc.  and  later  forming  a  sec¬ 
ond  corporation  in  1974  called  Inter¬ 
south.  Inc. 

Since  1968,  however,  he  claims  he  has 
been  formulating  his  dream  of  starting 


another  daily  newspaper  in  Atlanta  and 
dissecting  why  the  Times  failed. 

“The  Times  expanded  its  circulation 
too  rapidly,"  said  Jones.  "It  initially 
went  to  a  40  mile  circulation  radius 
around  Atlanta  and  soon  after  went 
statewide  to  support  the  GOP  and  Barry 
Goldwater.  This  cost  them  $47,000  a 
day." 

Jones,  who  says  his  paper  will  take  a 
“moderate/progressive''  editorial  posi¬ 
tion,  plans  to  initially  circulate  within  a 
25  mile  radius  of  the  city.  To  keep  costs 
down,  he  plans  no  home  delivery  during 
the  first  year  of  operation. 

"The  Times  tried  to  become  a  carbon 
copy  of  the  Cox  newspapers."  said 
Jones.  “It  published  four  editions  a  day 
and  two  on  Sunday.  To  keep  costs  down 
we  will  publish  only  one  morning  edition 
each  day." 

Jones  said  the  tabloid  size  was  chosen 
because  “Atlanta  is  moving  closer  to  an 
effective  rapid  transit  system  and  com¬ 
muters  statistically  do  not  enjoy  wresting 
with  the  standard  broadsheet  page." 
Both  the  Constitution  and  the  Journal  are 
standard  size  papers 

The  format  of  the  Press  and  its  dis¬ 
tribution  plans  are  two  of  the  main 
reasons  why  skeptics  say  the  paper  will 
not  be  able  to  survive.  Jones,  on  the 
other  hand,  says  not  only  will  the  paper 
survive,  it  will  prosper  by  bringing  in 
$150,000  to  $200,000  in  profits  the  first 
year. 

The  Press  will  use  only  one  head  style 
and  three  size  heads.  The  average  news 
story  will  be  no  longer  than  eight  column 
inches  and  all  art  and  ads  will  run  on  the 
left  hand  side  of  the  page.  Copy  will  run 
on  the  right  side  of  each  page. 

48  page  issues 

There  will  only  be  a  set  number  of  ad 
holes  on  each  page,  said  Jones,  and  the 
number  of  pages  will  total  48  each  day 
(except  for  the  first  edition  which  will  be 
56  pages.)  To  this  extent,  the  amount  of 
advertising  which  will  run  in  each  day's 
paper  will  be  limited. 

Jones  said  he  has  talked  to  two  of  the 
city's  four  major  retailers  and  they  were 
receptive  to  the  concept. 

"We  want  to  maintain  strict  control 
over  editorial  and  ad  space,"  said  Jones. 
"Whenever  you  limit  your  profits,  you 
are  also  limiting  overhead." 

Jones  said  to  save  money  he  will  job 
out  the  printing  and  the  typesetting 
rather  than  buy  expensive  printing 
equipment.  The  typesetter,  he  said,  has 
already  agreed  to  move  into  a  three  story 
building  which  the  paper  has  reached  a 
tentative  agreement  to  lease  in  North  At¬ 
lanta. 

He  said  under  the  agreement,  the 
paper  will  trade  ad  space  for  the  monthly 
rent  and  save  $60,000  a  year. 
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Copley  leaves  $30  million  to  heirs 


James  S.  Copley,  the  deceased  chair¬ 
man  and  chief  executive  officer  of  the 
Copley  Press  Inc.,  left  assets  in  trust 
valued  at  about  $30  million  to  provide  for 
his  family.  Copley  died  in  October,  1973. 

A  report  by  the  trustees  said  about  $5 
million  was  paid  as  of  last  January  31  in 
estate  and  inheritance  taxes. 


New  daily 

(Continued  from  pof’e  12) 


Jones  plans  to  hire  25  full  time  report¬ 
ers  and  use  up  to  70  freelance  people. 
“Using  freelancers  will  probably  result 
in  more  headaches  but  it  must  be  done  to 
keep  the  costs  down.”  Many  of  the  full 
time  people  will  initially  have  to  double 
up  in  their  duties.  The  copy  editing,  for 
example,  will  initially  be  done  by  the  city 
editor. 

The  cover  price  of  the  Press  will  be 
15<Z  an  issue  and  Jones  hopes  to  gather 
about  SO'^f  of  his  circulation  in  prepaid 
annual  subscriptions.  A  new  gimmick  he 
is  using  to  encourage  this  is  what  he  calls 
a  “press  card.” 

“The  press  card,  purchased  once  a 
year  by  the  reader,  is  similar  to  a  credit 
card,”  he  said.  “Once  inserted  into  the 
newsracks  (plans  call  for  more  than  500 
strategically  placed  in  the  city),  the 
reader  merely  pulls  the  machine  open 
and  removes  a  paper.” 

Applies  for  patent 

Jones  said  he  is  in  the  process  of  apply¬ 
ing  to  the  U.S.  Patent  Office  for  a  patent 
protection  on  the  press  card  process. 

For  areas  where  newsracks  cannot  be 
placed,  Jones  said  he  plans  to  make 
agreements  with  convenience  store 
7.8c  per  paper  and  expects  the  lOC  price 
papers  to  subscribers  and  in  turn  receive 
credit  for  ad  space  in  the  paper. 

“Under  this  system  a  customer  will 
walk  into  the  store,  show  his  press  card 
and  be  given  a  paper,”  said  Jones.  “For 
their  service,  the  store's  will  be  given  ad 
space  credit.” 

Jones  anticipates  printing  will  cost 
7.8c  per  paper  and  expect  the  price 
of  the  paper  to  cover  both  printing  and 
distribution.  Ad  revenues  will  go  toward 
salaries,  newsprint,  ink  and  other  costs. 

Jones  is  looking  to  reach  a  100,000  cir¬ 
culation  figure  at  the  end  of  the  first  year. 
If  the  paper  reaches  that  before,  he  said, 
no  more  papers  than  that  will  be  printed. 

“We  cannot  beat  the  Constitution  and 
the  Journal  in  breaking  news  on  a  day  to 
day  basis,”  he  said,  “but  we  can  do  a 
better  job  of  investigative  reporting  and 
digging  for  stories.” 

Jones  said  plans  to  spend  $50,000  on 
Atlanta  radio  and  television  for  spots 
promoting  the  coming  of  the  Press. 
EDITOR  &  PUBLISHER  for  April  24,  1976 


The  trustees  are  Copley’s  widow  Helen 
K.  Copley  chairman  and  chief  executive 
officer  of  Copley  Newspapers  and  her 
brother  Joseph  P.  Kinney.  The  trust  was 
created  by  Copley  to  provide  for  Mrs. 
Copley  and  his  3  children  David,  Michael 
and  Janice  upon  his  death. 

Its  principal  assets  are  most  of  the  out¬ 
standing  stock  of  the  Copley  Press  Inc. 
publishers  of  the  San  Diego  Union,  San 
Diego  Evening  Tribune  and  other  daily 
and  weekly  newspapers  in  southern 
California  and  Illinois. 

The  trustees  asked  the  court  to  ap¬ 
prove  the  manner  in  which  they  have 
performed  their  duties  and  to  authorize 
them  to  continue  to  exercise  the  duties 
and  discretions  given  them  under  the 
terms  of  the  trust. 

Wire  Guild  ratifies 
new  UPl  contract 

The  Wire  Service  Guild  on  April  13 
ratified  a  new  two-year  contract  with 
United  Press  International. 

Under  the  contract,  the  most  experi¬ 
enced  domestic  reporters,  photog¬ 
raphers,  artists  and  telephoto  engineers 
will  receive  an  increase  of  $43  a  week 
over  the  two-year  term. 

Top-scale  newspersons,  who  now  get 
$349.07  a  week,  will  get  $392.07  per 
week  on  Sept.  16,  1977,  after  four  in¬ 
creases  spaced  at  six-month  intervals. 

The  top  scale  for  newspersons,  those 
with  six  years  or  more  experience,  goes 
to  $366.07  retroactive  to  March  16.  This 
increases  to  $370.57  on  Sept.  16,  1976;  to 
$388.57  on  March  16  of  next  year  and 
$392.07  on  Sept.  16,  1977. 

The  complete  package  includes 
liberalized  fringe  benefits,  increases  in 
company  contributions  for  medical  in¬ 
surance,  a  cost-of-living  provision  to  be 
activated  at  8  per  cent  in  the  second  year 
of  the  contract  and  an  additional  paid 


The  golf  and  tennis  players  attending 
the  annual  convention  of  the  Southern 
Newspaper  Publishers  Association  will 
receive  merchandise  prizes  again.  Their 
complaints  at  being  given  certificates  and 
trophies  after  last  year’s  tournaments 
have  resulted  in  a  change  of  rules. 

For  years  it  was  customary  for  as¬ 
sociate  members  (supply  firms  and 
others)  to  contribute  funds  to  buy  hand¬ 
some  items  for  golf  and  tennis  prizes. 
Last  year  the  SNPA  officers  decided  to 
charge  fees  for  the  tournaments  and 
award  trophies  to  the  winners  after  they 


Anonymous  gift 
to  I  PI  received 
from  publisher 

The  American  Committee  of  the  Inter¬ 
national  Press  Institute  was  advised  last 
week  at  its  meeting  in  Washington,  D.C. 
that  an  anonymous  Swedish  newspaper 
publisher  has  pledged  50,000  Swiss 
Francs  per  year  for  five  years  to  the  In¬ 
stitute  for  “special  activities.” 

According  to  Paul  Ringler,  interna¬ 
tional  chairman,  a  similar  pledge  for  five 
years  of  10,000  Swiss  Francs  has  been 
put  up  as  a  special  annual  prize  for  jour¬ 
nalists  who  write  the  best  stories  on 
press  freedom. 

William  Block,  Pittsburgh  Post- 
Gazette,  was  re-elected  chairman  of  the 
American  Committee;  and  Hugh  Patter¬ 
son,  Little  Rock  Arkansas  Gazette, 
secretary-treasurer.  Richard  Wald,  NBC 
News,  was  elected  vicechairman  suc¬ 
ceeding  Creed  Black  of  the  Philadelphia 
Inqinrer. 

It  was  reported  that  two  new  national 
committees  have  been  formed  in  Italy 
and  Kenya. 

Propositions  coming  before  the  Insti¬ 
tute’s  annual  meeting  in  Philadelphia 
May  9-13  include;  1.  Moving  the  IPI 
headquarters  from  Zurich  to  London; 
and  2.  creating  an  associate  membership 
for  non-media  organizations  and  indi¬ 
viduals  without  voting  rights  to  be  desig¬ 
nated  as  “Free  Press  Sponsors.” 


holiday  for  all  employes,  to  be  taken  sub¬ 
ject  to  the  employe’s  personal  choice. 

The  company  and  the  guild  worked  out 
a  plan  to  eliminate  the  complicated  dual 
salary  scale  structure,  which  has  been  a 
part  of  the  contracts  since  1972. 

The  company  rejected  the  guild  shop 
demand,  which  would  have  required  all 
employees  to  become  members  of  the 
union. 


returned  home.  This  reduced  the  large 
attendance  at  the  Wednesday  morning 
closing  session. 

The  SNPA  Board  of  Directors  has  ap¬ 
proved  a  recommendation  that  entry  fees 
of  at  least  $15  be  charged  and  the  golf 
and  tennis  committees  will  decide  what 
merchandise  prizes  will  be  given. 

The  Board  also  has  set  a  policy  which 
limits  attendance  at  all  SNPA-sponsored 
meetings,  including  the  Production  Con¬ 
ference,  to  newspaper  members  and 
those  who  may  be  invited  to  participate 
in  the  programs. 


Golf  and  tennis  prizes 
are  restored  by  SNPA 


Winners  want 
merchandise 
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Dayton  food  shopper  survey 
bucks  pro  coupon  trend 


While  coupon  usage  by  retailers  across 
the  country  seems  to  be  stronger  than 
ever,  one  of  Dayton.  Ohio’s  largest  inde¬ 
pendent  grocers  earlier  this  month  pub¬ 
lished  the  results  of  a  survey  that  showed 
its  customers  reject  cents  off  coupons  by 
almost  15  to  1. 

The  survey  conducted  at  Dorothy 
Lane  Market,  a  2^^000  5cj.  it.  supermar¬ 
ket  in  the  Dayton  SUburo  of  Oakwood, 
showed  1.462  shoppers  opposed  to 
coupons  and  135  shoppers  or  9^c  in  favor 
of  coupons.  The  supermarket  is  open  24 
hours  a  day  and  attracts  some  20,000 
customers  a  week 

A  spokesman  -for  the  D(^lon  Daily 
News,  however.-fee|$Thy  Dorothy  Lane 
survey  is  just  jit  isolated  case  of  con¬ 
sumer  opposition  to  coupons.  He  said  no 
retailers  have  cut  back  Ofl  fheir  use  of 
coupons  since  this5urVey  v/QS  made  pub¬ 
lic  and  he  does  not  anticipate  any  doing 
so. 

“Dorothy  Lane  iS/iOf 3 typical  super¬ 
market,"  he  saici^  ‘^Tt  Is  located  in  a 


higher  income  area  where  coupon  usage 
is  not  a  desirable  and  its  closest  competi¬ 
tion  is  about  a  mile  away.” 

Norman  Mayne,  who  operates  the  in¬ 
dependent  food  store,  said  he  was  origi¬ 
nally  against  the  use  of  coupons  and  the 
survey  justifies  his  decision  to  stop  run¬ 
ning  them.  He  will  continue  to  honor 
manufacturer  coupons,  however. 

Mayne  originally  ran  an  ad  in  the 
weekly  Ketterinf’-Oakwood  (Ohio) 
Times  on  March  10  headlined: 
“Coupons:  Bargain  or  bamboozle?”  In 
the  ad  copy  it  stated:  “We  feel  that  the 
biggest  drawback  concerning  coupons  is 
the  effort  the  customer  must  make  just 
to  purchase  a  bargain  at  a  store.” 

The  ad  goes  on  to  point  out  that 
coupons,  in  the  opinion  of  Dorothy  Lane 
Market,  Inc.,  can  be  used  to  prevent  the 
customer  from  stocking  up  with  certain 
loss  leader  items  the  store  carries.  It  also 
states:  “The  store's  cost  of  handling 
coupons  must  be  recovered  in  some  way, 
possibly  by  offering  non-coupon  items  at 


prices  higher  than  they  might  otherwise 
be.” 

The  ad  asks  readers  to  come  to  the 
store  and  fill  out  a  ballot  on  whether  or 
not  they  favor  coupon  usage. 

A  follow  up  ad  on  April  7  is  headlined: 
“Coupons  lose  1.462  to  135!”  and  the 
body  copy  states  in  part:  “Our  ban  on 
coupons  will  make  grocery  shopping 
more  convenient  for  you  and,  in  the  long 
run,  might  help  to  keep  prices  down  a 
little  by  eliminating  our  cost  of  handling 
coupons.” 

When  contacted  by  Editor  &  Pub¬ 
lisher,  Mayne  brought  up  another  point 
as  to  why  he  is  against  a  store's  use  of 
coupons.  He  said  store  operators  with¬ 
out  scrupples  can  obtain  product 
coupons  en  masse  which  they  never  dis¬ 
tribute  and  send  them  to  the  manufactur¬ 
ers  for  redemption.  He  would  like  to  see 
all  stores  do  awav  with  coupons  and 
simply  lower  prices. 

Mayne's  criticism  surrounding  coupon 
usage  by  retailers  is  not  unsupported.  A 
lead  story  in  the  April  13  issue  of  the 
Detroit  News  goes  into  great  length 
about  the  rise  in  coupon  “cheating”  by 
retailers  in  Michigan. 

(Continued  on  next  paf>e) 
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Agency  calls  Sunday  comics 
a  key  advertising  medium 


Sunday  comics  are  one  of  the  best  read 
sections  of  the  Sunday  newspapers,  ac¬ 
cording  to  a  recent  study  by  N.  W.  Ayer 
ABH  International’s  media  department. 

“Their  special/separate  section  and 
the  nature  of  the  cartoon  features  gener¬ 
ates  a  high  degree  of  page  traffic  which 
results  in  high  readership  for  both  the 
features  and  the  advertising  in  these  sec¬ 
tions,”  states  the  Ayer  study. 

Everyweek  more  than  50  million 
copies  of  Sunday  comics  are  distributed 
to  American  homes  where  they  are  read 
by  over  100  million  people,  according  to 
the  study.  Metro  Sunday  Comics  is  the 
largest  source,  supplying  21.2  million 
copies  to  75  Sunday  papers  while  the 
Puck  Group  supplies  17  million  copies  to 
112  newspapers. 

“A  medium  reaching  as  many  homes 
as  Sunday  comics  and  delivering  an 
editorial  content  as  popular  as  the  com¬ 
ics  are,  warrants  consideration  and  in¬ 
vestigation  by  today’s  advertisers,”  the 
study  states. 

The  fact  that  Sunday  comics  do  not 
provide  the  reader  with  news,  may  be  the 
key  to  their  acceptance  by  the  reader, 
according  to  the  Ayer  study.  Sunday 
comics  apparently  provide  readers  with 
a  welcomed  escape  from  reality. 

Despite  a  24%  increase  in  the  cost  per 
thousand  of  comics  between  1972  and 
1976.  they  remain  an  attractive  media 
buy,  the  study  states. 

“Relating  Sunday  comic  cost  to  tv 
cost,  we  find  that  Sunday  comics’  deliv¬ 
ery  of  household  Gross  Rating  Points  in 
the  Top  50  TV  ADI  areas  is  comparable 


Food  and  leisure  ads 
show  best  retail  gains 

Food  and  leisure  related  categories  ac¬ 
counted  for  the  biggest  gains  in  news¬ 
papers’  retail  advertising  last  year,  ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau,  Inc. 

Contributing  to  the  8.9%  gain  in  over¬ 
all  retail  advertising  to  $4.96  billion  in 
1975,  was  a  25%  gain  in  boating,  sporting 
goods  and  leisure  equipment  ad  revenues 
and  a  22.4%  increase  in  eating  and  drink¬ 
ing  establishment  ads.  Liquor  store  ad 
revenues  were  up  2 1 .6%  and  food  store 
revenues  were  up  2\.\%. 

Other  retailers  showing  sizable  gains 
were  camera  and  photo  supply  stores,  up 
20. 69f;  jewelry  stores,  up  19.7%;  motion 
picture  theaters,  up  17.7%  and  florists, 
nurseries  and  garden  supply  centers,  up 
17.3%. 

Drug  store  ad  revenues  were  up  1 1 .8% 
in  1975,  shoe  stores  up  9.6%  and  depart¬ 
ment  stores  up  7.5%. 


to  spot  tv,”  says  the  agency.  These  find¬ 
ings  were  based  on  comparing  the  cost  of 
the  standard  unit  in  each  medium — V3 
page,  4  color  ads  in  the  Sunday  comics 
with  30  second  tv  spots. 

“Despite  the  depressed  economic 
situation  which  affected  ad  sales  in 
1975,”  the  study  points  out,  “Sunday 
comics  recorded  a  20%  increase  in  ad 
revenues  over  the  previous  year.”  This 
helped  the  category  attain  its  highest 
level  of  ad  revenues  over  the  past  five 
years — $13.6  million. 

The  study  acknowledges  that  Sunday 
comics  are  sometimes  a  “hard  sell”  but 
this  is  not  because  of  the  efficiency.  It 
stems  from  “an  intangible  growing  out  of 
the  environment  advertisers  attribute  to 
comics.” 

The  study  points  out  that  major  na¬ 
tional  advertisers  such  as  Columbia  Rec- 
cords  (15  years).  General  Foods,  Procter 
&  Gamble,  Green  Giant  and  Pillsbury  (all 
1 1  years)  have  been  consistent  users  of 
advertising  in  Sunday  comic  sections. 
Other  strong  users  of  Sunday  comic  sec¬ 
tions  for  advertising  are  Wrigley,  Kraft, 
Del  Monte  and  Kellogg. 

Sears  top  retail  user 
of  local  tv  in  1975 

Sears  Roebuck  &  Co.  was  the  top  user 
of  local  television  advertising  among  re¬ 
tailers  in  1975,  investing  $21.6  million  or 
4%  more  than  the  $20.8  million  spent  in 
1974,  according  to  Television  Bureau  of 
Advertising  figures  based  on  BAR  re¬ 
ports. 

Sears  also  spent  $46.9  million  on  net¬ 
work  television  last  year  compared  to 
$33.5  million  in  1974. 

The  leading  discount  chain  user  of 
television  advertising  was  K  mart,  which 
spent  $7.68  million  last  year,  a  30%  jump 
over  the  $5.91  million  spent  in  1974.  K 
mart  also  invested  $1.37  million  in  net¬ 
work  tv  ads  compared  to  $1 .23  million  in 
1974. 

The  May  Department  Stores,  Co.  and 
Federated  Department  Stores,  Inc. 
showed  the  largest  dollar  hike  in  tv  ex¬ 
penditures  last  year.  May  hiked  its  tv 
investment  to  $9.45  million  from  $4  mil¬ 
lion  while  Federated  boosted  its  tv  ad 
expenses  to  $8.51  million  from  $4.13  mil¬ 
lion. 

While  showing  a  23%  incrfase  in  local 
tv  ad  expenses  to  $8.1  million,  J.  C.  Pen¬ 
ney  Co.  in  1975  cut  back  on  network  tv 
advertising  by  45%.  J.  C.  Penney  spent 
$7,237,400  on  network  tv  in  1975  com¬ 
pared  to  $13,249,600  in  1974. 

F.  W.  Woolworth  Co.,  which  operates 
Woolworth  and  Woolco  stores  as  well  as 
the  Kinney  Shoe  chain,  spent  19%  less 


. 

I  Newspaper  ad 
I  ends  lawsuit  i 

A  lawsuit  filed  over  a  food  stamp  ad¬ 
vertisement  that  national  antihunger 
groups  had  labeled  misleading,  was  set¬ 
tled  with  the  publication  of  a  quarter 
page  ad  in  the  April  14  issue  of  the 
Washington  Post. 

The  original  food  stamp  ad  was  run  by 
Consumers  Publishing  Co.  of  Canton, 
Ohio  in  the  June  8  issue  of  Parade 
magazine,  a  national  Sunday  newspaper 
supplement.  The  company  was  later 
sued  by  New  York’s  Food  Research  and 
Action  Center.  The  FRAC  cited  a  state¬ 
ment  in  the  ad  that  “taxpayers  making 
up  to  $16,000  a  year”  were  “now  eligi¬ 
ble”  for  food  stamps  was  misleading. 

The  FRAC  also  said  a  pamphlet  pro¬ 
moted  in  the  original  ad  by  Consumers 
Publishing  Co.  for  $3.50  was,  for  the 
most  part,  an  unauthorized  reprint  of  one 
the  FRAC  gives  away  free. 

Attorneys  for  both  sides  agreed  that 
publication  of  the  ad  in  the  Washington 
Post  would  end  the  lawsuit.  The  new  ad 
stated  in  part  that  97%  of  all  food  stamp 
households  have  gross  incomes  below 
$9,000  a  year. 


on  local  tv  advertising  in  1975.  Wool- 
worth  invested  $6.56  million  in  local  tv 
last  year  compared  to  $8  million  in  1974. 

Another  leading  retailer,  Korvettes, 
showed  an  11%  drop  in  local  tv  ad  ex¬ 
penditures.  Korvettes  spent  $3.84  mil¬ 
lion  in  1975  compared  to  $4.32  million  in 
1974,  according  to  TvB  figures.  Of  that 
$3.84  million  local  tv  investment  last 
year,  $3.48  million  was  in  the  New  York 
market. 

Overall,  the  top  15  department  and 
discount  stores  boosted  local  tv  ad 
investments  by  33%,  to  $110.9  million 
from  $83.6  million. 


Coupons  dropped 

(Continued  from  page  14) 


The  Daily  News  spokesman  said  it 
would  not  be  feasible  for  national  super¬ 
market  chains  to  stop  offering  cents-off 
coupons  because  of  the  competitive  situ¬ 
ations  they  face  in  most  markets. 

During  a  recent  coupon  war  in  Bergen 
County,  N.J.,  a  suburb  of  New  York 
City,  food  chain  officials  from  Pathmark, 
Pantry  Pride,  Stop  and  Shop  and  Grand 
Union  among  others  told  the  Bergen 
Record  they  were  barely  breaking  even 
and  more  often  losing  money  on  the 
“double  discounts”  they  were  offering. 

“We  had  no  choice,”  said  one  retailer 
as  to  why  his  chain  supported  such  a 
program.  “Everybody  else  was  doing 
this  so  we  had  to  offer  our  customers  the 
same  program  or  better.” 
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Wide  range  of  topics 
covered  in  ASNE  finale 


By  I.  William  Hill 

The  1976  convention  of  the  American 
Society  of  Newspaper  Editors,  which 
ended  April  15  in  Washington,  may  have 
given  members  a  chance  to  hear  top  gov¬ 
ernment  officials  from  President  Ford  on 
down,  but — possibly  more  than  euer 
before — its  shop  talks  gave  every  editor 
attending  a  mass  of  homework. 

Every  editor  was  advised  to: 

1.  Take  a  new  look  at  newspaper-in- 
the-classroom  programs  as  insurance 
against  the  ever-grow  ing  threat  of  fewer 
and  fewer  young  readers. 

2.  Gear  up  to  observe  the  Interna¬ 
tional  Women's  Year's  10  guidelines 
concerning  treatment  of  women. 

Give  each  newspaper  more  visual 
impact  or  face  inevitable  defeat  from  the 
clatter  and  bang  that  drowns  out  every¬ 
thing  but  television  for  young  people. 

4.  Try.  even  though  an  editor,  to  seek 
more  power  in  the  corporate  structure  of 
the  newspaper,  including  aspiring  to  be 
the  publisher. 

5.  Even  though  possessed  of  the  aver¬ 
age  editor's  hatred  of  “selling",  to  par¬ 
ticipate  more  in  marketing  the  news¬ 
paper. 

6.  Take  every  step  to  educate  Bar. 
Bench  and  public  regarding  the  true 
meaning  of  Freedom  of  the  Press,  with 
new  ASNE  President  George  Chaplin 
suggesting  a  July  4  editorial  in  every 
newspaper  to  mark  the  Bicentennial 
year. 

Packed  with  topics 

This  year's  program  chairman. 
Michael  J.  O'Neill  (New  York  News),  de¬ 
liberately  packed  shop  talk  into  the  con¬ 
vention  sessions  and  urged  ASNE  mem¬ 
bers  to  write  in  whether  they  approve  the 
practice. 

The  final  day  of  the  convention  fea¬ 
tured  three  shop  talk  sessions.  The  first 
had  the  title:  “The  Readership  Crisis". 

With  figures  assembled  from  the  Uni¬ 
versity  of  Minnesota,  the  American 
Newspaper  Publishers  Association,  and 
even  the  ASNE's  own  publication,  the 
Bulletin,  Glenn  E.  Hanna,  assistant  to 
the  marketing  director  of  the  Min¬ 
neapolis  Star  and  Tribune .  made  a  strong 
case  for  newspapers  in  the  classroom, 
tied  in  with  a  “family  involvement  pack¬ 
age,"  or  “newspaper-in-the-home  pro¬ 
gram." 

Verbal  testing  by  the  University  of 
Minnesota,  Hanna  said,  shows  that  in 
Minnesota,  although  the  number  of  stu- 
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dents  taking  the  test  in  1975  was  1 1.000 
greater  than  in  1974.  the  number  making 
outstanding  scores  in  verbal  ability 
dropped  by  almost  20.000. 

“Regular  newspaper  reading  in  the 
classroom  will  bring  about  reading  habits 
and  develop  reading  skills."  Hanna  said. 
“It  will  help  form  a  generation  of  in¬ 
formed  and  involved  citizens  and  will 
give  tomorrow's  citizens  an  improved 
understanding  of  the  role  and  function  of 
a  free  press." 

Pat  Carbine,  managing  editor  of  MS 
magazine,  told  the  editors  that,  if  they 
would  ask  questions  of  the  women  they 
seek  to  serve,  they  would  find  how  poor 
a  job  they're  doing  in  that  area. 

“Women  are  rarely  portrayed  accu¬ 
rately."  Carbine  said.  “Further,  most 
news  of  women  goes  entirely  unre¬ 
ported." 

Guidelines 

She  also  advanced  the  media 
guidelines  she  expects  w  ill  be  reported  to 
President  Ford  in  June  regarding  women. 
They  include: 

1.  Give  women  policy  positions  in 
proportion  to  the  number  in  the  work 
force. 

2.  On  all  levels,  give  a  woman  equal 
pay,  equal  training  and  equal  chance  for 
promotion. 

3.  Cover  news  of  women  locally,  na¬ 
tionally  and  internationally  and.  in  regu¬ 
lar  news  reporting,  include  the  effect  of 
the  news  on  women. 

4.  Seek  out  news  of  women,  which  is 
now  only  10  per  cent  of  newspaper  con¬ 
tent. 

5.  Position  news  of  women  by  its  sub¬ 
ject  matter,  not  by  sex. 

6.  Never  use  women's  bodies  in  an 
exploitive  way.  either  in  news  or  adver¬ 
tising. 

7.  Never  use  physical  details  of 
women  unless  details  are  truly  relevant. 

8.  Use  self-chosen  titles  for  women. 

9.  Never  refer  to  women  as  broads, 
chicks  or  dames. 

10.  Never  ridicule  or  belittle  women's 
organizations.  For  instance,  avoid  the 
term  “Women’s  libbers". 

“Remember.”  Carbine  said,  “fifty- 
three  per  cent  of  your  readers  are  wo¬ 
men." 

Thomas  J.  Glynn,  senior  vicepresident 
of  J.  Walter  Thompson,  said  the  most 
important  trend  in  media  right  now  is  the 
trend  toward  visualization.  He  reminded 
his  hearers  that  one  forty-fourth  of  the 
work  force  from  now  on  will  be  com¬ 
posed  of  young  persons  born  in  the  tele¬ 


vision  era.  insofar  as  this  year  the 
graduating  classes  of  colleges  and  uni¬ 
versities  are  predominantly  composed  of 
persons  born  in  1954.  He  then  showed 
film  strips,  with  sound,  of  what  is  attract¬ 
ing  the  young. 

Among  these  was  a  portion  of  a  televi¬ 
sion  program  so  filled  with  sex  and  vio¬ 
lence  that  advertisers  don't  want  their 
messages  to  be  anywhere  adjacent. 
Therein  lies  a  chance  for  newspapers  to 
regain  lost  advertising,  Glynn  said,  and 
to  this  end  the  J.  Walter  Thompson 
Agency  is  supporting  the  Print  Institute 
to  foster  reading  and  appreciation  of  the 
written  word. 

In  a  program  entitled  “Editor  Power", 
Robert  J.  Haiman  (St.  Petershnrf’  Times) 
espoused  a  newspaper  organization 
wherein  the  publisher  has  to  report  to  the 
editor.  He  offered  a  three-point  program 
by  w  hich  an  editor  can  gain  power  over  a 
publisher.  It  involved:  insistence  on  a 
modular  makeup  that  will  enable  the 
editor  to  have  space  to  package  by  the 
best  principles  of  graphics  and  design:  a 
working  knowledge  of  technology  suffi¬ 
cient  to  insist  on  a  video  display  terminal 
that  has  the  capacity  to  “unwind"  an 
entire  story  or  to  call  up  as  many  as  ten 
edited  versions  of  the  same  story  with 
the  editors  identified:  and  to  seek,  as 
editor,  to  become  president  of  the  com¬ 
pany. 

“If  editors  don't  prepare  soon  to 
lead,"  Haiman  said,  “they'll  be  led." 

Editor  Daryle  M.  Feldmeir  (Cliicaf>o 
Daily  News)  described  the  budgetary 
procedures  on  his  newspaper.  "The 
budget  can  be  the  key  to  an  editor's  suc¬ 
cess."  he  said.  “It  can  also  be  a  key  to 
his  relationship  to  his  staff." 

Pointing  out  that  in  a  budget,  as  in 
love,  an  editor  gets  less  than  he  dreams 
about,  Feldmeir  said  that — if  an  editor 
seriously  spends  time  on  setting  long 
range  goals — he's  more  likely  to  obtain 
the  kind  of  budget  he  needs  and  wants. 

Charles  W.  Bailey  (.Minneapolis 
Trihnne)  recommended  that  all  editors 
incorporate  marketing  into  the  structure 
of  their  jobs.  He  stressed  the  value  of 
promotion  as  well  as  timing  the  publica¬ 
tion  of  major  features  to  assist  in  the 
selling  of  the  newspaper. 

“And,  by  all  means,  incorporate  long 
range  planning  into  your  job."  he  said. 
“Editors  working  under  you  should  also 
take  part  in  this  type  of  planning.  Editors 
should  be  in  on  all  innovation  and  plan¬ 
ning  determines  innovation." 

The  final  shop  talk  program  bore  the 
title  "Newspapers  under  Fire"  and  pro¬ 
vided  a  definitive  study  of  present  day 
newspaper  encounters  with  the 
judiciary. 

Fred  Graham,  law  correspondent  for 
the  Columbia  Broadcasting  System,  de¬ 
scribed  how  the  Reporter's  Committee 
for  Freedom  of  the  Press  has  been  assist¬ 
ing  in  fighting  the  gag  order  at  Wounded 

(Continued  on  paf;e  29) 
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“Almost  all  of  my  friends  who  publish 
newsletters  -  and  there  are  many  -  were 
newspapermen  who  decided  to  go  off  on 
their  own,  starting  from  scratch.  Many 
have  built  more  than  a  publication  .  .  . 
they’ve  built  publishing  groups  yielding 
theih  high  personal  incomes.  I’d  like  to 
tell  you  how  they’ve  done  it,  and  how 
you  can  do  it,  too!” 


newsletter! 


Why  -  Newsletters  offer  a  promising  field  for  edito¬ 
rial  people  to  start  from  scratch  with  little 
capital.  Most  newsletters  are  recession  proof 
and  many  do  better  during  recessions.  News¬ 
letters  aren’t  bothered  by  competing  for  ad 
money. 

As  an  editorial  professional  you’ve  often 
wanted  your  own  publication.  Learn  how  in¬ 
expensively  you  can  start,  how  to  avoid  the 
pitfalls  that  do'^m  many  new  publications. 


What  you  gee: 

-  Learn  how  to  identify  your  market. 

-  Where  to  get  names  of  prospects. 

-  How  to  bring  in  a  good  flow  of  subscriber  in¬ 
come  from  the  start. 

-  Selecting  the  best  format,  paper,  suppliers. 

-  Set  up  your  books  from  the  start  to  avoid  fed¬ 
eral  income  taxes  for  the  foreseeable  future. 

-  Should  you  sell  equity  to  others? 

-  The  biggest  income  may  be  on  the  fringe  and 
it’s  easy  to  benefit  from. 

-  Four  success  stories.  Four  newsmen  who 
built  businesses  providing  them  6-digit  in¬ 
comes  and  how  they  did  it. 

-  How  to  write  a  compelling  solicitation  letter. 

“  Testing  to  learn  if  a  newsletter  idea’s  worth 

the  plunge. 

-  How  to  get  testimonials  right  away. 

-  How  to  handle  the  subscriptions  you  get. 

Questions?  Question  the  publisher  at  length.  Put 

to  use  the  facts  and  numbers,  test  results,  and 
experience  gained  in  1 2  years  of  publishing. 

Who  -  George  Spencer,  vice  president  of  the  Inde¬ 
pendent  Newsletter  Association  in  Washington, 
built  from  scratch  one  of  the  nation’s  most 
successful  small  publishing  firms.  Spencer  is 


frequently  a  speaker  at  INA  meetings  on  direct 
marketing  techniques  for  newsletter  development, 
operating  profitable  seminars  and  sales  of  cassette 
tapes. 

With  a  journalism  degree  and  several  years  ex¬ 
perience  in  daily  news  reporting,  much  of  it  in 
Washington,  Spencer  founded  U.S.  Oil  Week, 
which  has  been  the  largest  newsletter  among 
1 1  in  the  petroleum  industry.  He  has  started 
three  other  newsletters  and  at  44  earns  a  6- 
digit  income  from  these  and  related  ventures. 

Spencer  shares  with  you  the  know-how  based 
on  12  years  of  wrong  and  right  decisions  in 
developing  news  properties. 

Where  -  New  York  -  May  24  -  Essex  House 

Washington,  D.C.  -  June  2  -  Sheraton  Carlton 
Qiicago  -  June  7  -  Blackstone  Hotel 
Houston  -  June  10  -  Hyatt  Regency 

How  to  register  -  Just  fill  out  the  registration  form, 
clip  and  mail  with  check  for  SI  10  to  Observer 
Publishing  Company.  Registration  fee  for  the 
one-day  meeting  includes  luncheon,  coffee 
break  and  working  materials. 


observer  publishing  company 
1054  31st  street,  n.w. 
Washington,  d.c.  20007 


address 


city 


zip 


phone  no. 


Sign  me  up  for 
the  seminar! 


hotel 

date 

[  ]  Enclosed  is  my 
check  for  S 1 1 0. 

E 
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Local  advertisers  pull  out 


over  Bo  Callaway  expose 


By  Jane  Levere 

When  Myles  Arber  left  New  York  six 
years  ago  to  visit  his  sister  in  Crested 
Butte.  Colorado,  he  had  no  plans  to  stay. 

Nor  did  he.  a  law  school  grad,  intend 
to  become  a  journalist  of  classic  muck¬ 
raking  sensibility. 

But  that  is  exactly  where  he  is  today: 
publisher,  at  .^3.  of  the  Crested  Butte 
Clironiele  and  prime  mover  in  the  inves¬ 
tigation  of  allegedly  unethical  land  deal¬ 
ings  by  Howard  Callaway.  President 
Ford's  former  campaign  manager. 

Interviewed  w  hile  back  East  last  week 
for  Congressional  hearings  on  the  con¬ 
troversy.  Arber's  major  preoccupation 
was  with  the  Chronicle,  however,  and 
not  Callaway.  Crippled  by  a  month-old 
boycott  by  local  advertisers,  the  week¬ 
ly's  existence  is  now  in  jeopardy. 

Since  a  detailed  history  of  Callaway's 
alleged  efforts  to  use  political  influence 
to  obtain  expansion  permits  to  build  new 
ski  runs  on  Mount  Snodgrass  ran  in  the 
Chronicle  March  18.  over  two-thirds  of 
the  paper's  advertisers  have  pulled  out. 

"A  lot  of  people,  officers  of  the 
Crested  Butte  Development  Corporation 
(Callaway's  corporation)  and  people 
politically  and  economically  aligned  with 
them,  have  formed  a  conspiracy. 
They've  organized  a  boycott  to  drive  us 
out  of  business  and  run  us  out  of  town. 

"Three  of  four  Gunnison  (the  county 
where  Crested  Butte  is  located)  hanks 
have  dropped  out.  the  local  gas  and  oil 


companies  and  my  own  insurance  com¬ 
pany."  he  said. 

The  advertisers.  Arber  believes, 
thought  the  Chronicle  “w'as  bringing  dis¬ 
credit  onto  the  community,  but  we  were 
merely  the  bearer  of  bad  tidings." 

According  to  Arber.  the  controversy 
began  in  winter  1974.  when  the  U.S. 
Forest  Service  held  a  public  hearing  to 
discuss  expansion  proposed  by  the 
CBDC.  Consensus  opinion  then  held  no 
expansion  necessary. 

Several  months  later.  Arber  claims, 
when  the  Forest  Service  w/as  preparing 
to  reject  the  proposal,  four  federal  gov¬ 
ernment  personnel  w  ho  had  worked  on  it 
were  transferred  and  replaced  by  two 
men  from  Georgia.  Callaway's  home 
state. 

Neither  had  had  any  particular  experi¬ 
ence  with  the  area's  high  Alpine  terrain. 
Arber  states.  This  fact,  coupled  with  the 
critical  timing  of  the  transfer,  led  him. 
County  Judge  John  Levin  and  Crested 
Butte  Mayor  Tommy  Glass  to  form  a 
watchdog  committee  to  "keep  an  eye" 
on  the  situation. 

Last  fall,  when  "it  began  to  seem  very 
certain  that  the  (expansion)  plan  would 
be  changed  (in  Callaway's  favor)  be¬ 
cause  of  the  new  people — that  in  fact 
they  had  been  brought  in  to  change  the 
plan."  Levin  and  Glass  (Arber  was  out 
of  the  country  on  vacation)  went  to  dis¬ 
cuss  their  suspicions  with  their  Senator, 
Democrat  Floyd  Haskell,  chairman  of 
the  Senate  Subcommittee  on  Environ¬ 


AN  PA  NOTICE 

Ron  Curtis  &  Company,  the 
management  consultants  specializing 
in  executive  search,  will  have  a 
private  suite  at  the  Waldorf  Astoria. 

We  welcome  this  opportunity  to 
discuss  confidentially  your 
management  needs.  For 
appointments,  phone  (312)  693-6171 
now  or  at  the  hotel  during  the 
convention. 

Ron  Curtis  &  Company 

O’HARE  PLAZA,  5725  EAST  RIVER  ROAD,  CHICAGO,  ILLINOIS  60631 


ment  and  Land  Resources.  Haskell 
asked  them  for  facts  and  figures  to  back 
their  case.  They  agreed  that  Arber,  who 
had  been  compiling  a  dossier  on  Calla¬ 
way’s  company  all  along,  would  write  up 
a  report  for  the  Senator. 

In  early  December  the  Forest  Service 
released  its  final  plan.  According  to 
Arber.  it  “completely  revised  the  former 
one.  It  gave  the  CBDC  everything  it 
asked  for.  it  even  incorporated  the 
CBDC  master  plan  (for  the  area)  when 
their  original  application  had  been  turned 
down." 

In  addition,  claims  Arber,  "public  sen¬ 
timent  was  totally  ignored  (this  time) — 
there  had  been  no  new  public  hearings." 

Angered  by  the  Forest  Service's  ac¬ 
tion,  Arber  wrote  Haskell  a  memo.  “I 
pointed  out  that  there  were  too  many 
coincidences  here.  I'd  never  taken  an 
editorial  position  against  the  develop¬ 
ment  of  Mount  Snodgrass  and  I'm  not 
opposed  to  it  today." 

“1  don't  care  who  wins  the  game,  but  1 
want  to  make  sure  the  refs  are  honest. 
And  what  also  bothered  me  was  that  I 
don't  think  the  CBDC  had  demonstrated 
the  leadership  qualities  necessary  to  do 
the  kind  of  controlled  planned  growth 
our  community  needs." 

Arber's  memo  and  his  committee's  re¬ 
port  convinced  Haskell  an  official  inves¬ 
tigation  was  in  order.  March  11  the 
Senator  called  for  hearings  on  Callaway, 
who  later  resigned  from  his  position  with 
the  Ford  campaign. 

Arber  also  broke  the  story  March  1 1 . 
both  locally  and  nationally,  with  the  help 
of  NBC-tv.  He  called  NBC  to  ask  for 
cooperation  in  national  release — “we're 
in  a  remote  valley  but  we  didn't  want  to 
keep  the  story,  which  may  involve  cor¬ 
ruption  at  higher  levels  of  government, 
hushed  up  as  a  local  issue" — and  the 
network  sent  out  a  film  crew  to  cover  it. 

The  following  week.  Arber  printed  the 
details  of  his  December  memo  to  Haskell 
on  the  front  page  of  the  Chronicle.  This 
started  the  current  advertising  boycott. 

What  disturbs  Arber  the  most  now  is 
that  such  a  boycott  could  "happen  in  this 
country,  that  a  man  would  be  driven  out 
of  business  for  saying  the  truth.  The  bus¬ 
iness  leaders  have  the  responsibility  to 
the  community  to  maintain  an  indepen¬ 
dent  editorial  voice." 

And  besides  the  financial  stress  of  the 
boycott,  as  summer  approaches  and  ski¬ 
ing  declines,  the  Chronicle  is  facing  its 
normal  off-season. 

But  Arber  and  his  staff  are  fighting  to 
keep  the  paper  alive.  They  are  soliciting 
classifieds  and  $10  annual  subscriptions. 
Since  the  story  broke  mail  from  across 
the  nation  “has  been  flooding  in." 
money  for  subscriptions  and  for  advertis¬ 
ing  space. 

"People  have  been  sending  in  their 
dollars  to  take  ads  out  that  say.  "Purch¬ 
ased  in  support  of  the  Crested  Butte 
Chronicle.'  It  may  help  us  stay  alive," 
Arber  said. 
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Jacksonville  police  limit 


press  access 

A  new  policy  adopted  by  Jacksonville 
(Fla.)  police  on  April  I  which  denies 
members  of  the  public  and  press  access 
to  “offense  reports”  filed  by  police  of¬ 
ficers  has  not  yet  restricted  the  flow  of 
necessary  news. 

“So  far  all  it  has  done  is  make  the 
police  reporter's  job  a  little  harder."  said 
a  spokesman  for  the  two  Jacksonville 
papers  iheJonnuil  and  the  Times  Union. 
“Instead  of  reading  a  police  officer's  ini- 


to  reports 

“Copies  of  offense  reports  will  not  be 
released  to  representatives  of  the  public 
defenders  office,  private  attorneys  or 
members  of  the  press  unless  a  court 
order  is  presented."  read  the  memo. 
“Then  release  will  be  made  only  after 
being  approved  by  a  supervisor  or  by  a 
higher  authority." 

Under  the  new  policy,  the  press  will 
still  have  access  to  actual  arrest  reports. 

“During  the  first  few  days  that  the  pol¬ 


icy  was  in  effect  we  ran  into  some  prob¬ 
lems  when  the  police  officers  began  re¬ 
ferring  us  to  the  Office  of  Police  Public 
Information  for  further  details.”  the 
newspaper  spokesman  said.  “This  was 
apparently  a  misunderstanding  between 
the  patrolmen  and  the  higher  echelon  of 
the  police  department  which  has  been 
cleared  up. 

“Since  that  time,  we  have  had  no 
problems  in  gaining  further  information 
through  the  cooperation  of  individual 
police  officers."  he  said. 

Should  that  problem  arise  again,  how¬ 
ever.  he  said  the  Jacksonville  papers 
would  probably  consider  taking  the  mat¬ 
ter  to  court. 


tial  narrative  account  of  an  incident,  the 
reporter  now  has  to  track  the  police  of¬ 
ficer  down  to  get  that  information  per¬ 
sonally."  he  said. 

The  policy  is  primarily  aimed  at  pre¬ 
venting  defense  attorneys,  primarily  pub¬ 
lic  defenders,  from  getting  information 
they  need  to  prepare  for  criminal  trials. 

An  “offense  report"  contains  a  narra¬ 
tive  portion  where  the  police  officer  de¬ 
scribes  the  findings  of  his  initial  investi¬ 
gation.  It  many  times  lists  a  description 
or  the  names  of  possible  suspects.  State 
Attorney  T.  Edward  Austin  said  many 
defense  attorneys  have  been  using  the 
information  on  these  reports  to  discredit 
the  later  testimony  of  police  officers  at 
trials.  The  State  Attorney  claims  these 
reports  are  “work  products"  which  con¬ 
tain  information  subject  to  change  and 
are  not  final  reports.  Based  on  this  in¬ 
terpretation.  they  do  not  have  to  be  made 
available  under  the  state's  “Sunshine 
Laws.” 

Although  the  State  Attorney  General's 
office  has  not  officially  commented  on 
the  matter.  Florida  assistant  attorney 
general  Jim  Whisenand  said  he  believed 
the  police  records  were  open  to  the  press 
under  the  “Sunshine  Law."  An  official 
interpretation  was  expected  late  this 
week. 

“The  State  Attorney  General  seems  to 
be  in  an  awkward  position."  said  the 
Jacksonville  press  spokesman.  “Flis  of¬ 
fice  seems  inclined  to  support  the  press 
in  attempts  to  gain  access  to  these  re¬ 
cords.  but  if  the  matter  goes  to  court  he 
will  have  to  defend  the  State  Attorney." 

The  spokesman  said  the  Jacksonville 
newspapers  would  probably  not  take  the 
matter  to  court  unless  a  situation  came 
about  where  information  was  being  sup- 
ressed.  He  said  the  public  defender's  of¬ 
fice  would  be  the  most  likely  candidate 
to  take  the  matter  to  court. 

A  memo  issued  to  the  Jacksonville 
newspapers  and  other  news  media  in  the 
city  by  D.  R.  White.  Chief  of  Police  Ser¬ 
vices  Division  of  the  Sheriff  s  office 
stated  the  only  persons  who  will  be 
shown  or  given  copies  of  offense  reports 
are  law  enforcement  personnel,  rep¬ 
resentatives  of  the  state  attorney  gener¬ 
al's  office  and  victims  of  crimes. 
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A  Warm,  Delightful  New  Panel 
That  Is  a  Fun  Way  To  Improve 
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Before  first  release,  YOU’RE  GETTING  CLOSER  has  already  been  signed  by 
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Worth  STAR-TELEGRAM,  Cleveland  PLAIN  DEALER,  New  Orleans  STATES 
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Available  in  one-col.  size,  6  days  a  week;  in  proof  or  mat  form. 

First  Release:  Monday,  May  10th. 

To  learn  if  your  territory  is  still  open,  phone 
Lewis  A.  Little,  National  Sales  Director 

Fea'Twres  Syndicca'I'e 

East  45th  St.,  N.Y.,  N.Y.  10017  Area  Code  212  682  -6600 


19 


r 


GETTING  THE  WORD — Jack  Kauffman  (right),  president  of  the  Newspaper 
Advertising  Bureau,  fills  in  three  newspaper  ad  execs  on  details  of  the 
bureau's  new  presentation  on  newspaper  creativity  at  recent  premier  of  the 
presentation  in  Dearborn,  Mich.  The  presentation  focuses  on  the  printed 
word  and  its  reemergence  as  a  creative  tool.  Getting  the  word  from  Kauffman 
are  William  C.  Cox,  Jr.,  midwest  regional  manager,  Dow  Jones  Co.;  Woody 
Crouse,  national  ad  manager,  Oakland  Press,  Pontiac,  Mich.;  and  Jerry 
West,  advertising  director.  New  York  News. 


ADVERTISING 

Unified  ad 
sales  staff 
established 
in  Knoxville 

The  Kno.xville  (Tenn.)  News-Sentinel 
and  the  Knoxville  Journal  have  adopted 
a  one-staff  concept  in  the  recent  estab¬ 
lishment  of  their  new  display  advertising 
department. 

In  a  combined  effort  to  do  a  better  job 
of  serving  the  customers'  best  interests 
and  to  increase  the  efficiency  of  the  ad¬ 
vertising  department  as  a  whole,  the 
functions  of  the  retail  and  national  adver¬ 
tising  departments  have  been  realigned, 
and  assignment  of  accounts  are  no  longer 
being  made  according  to  rate  category, 
according  to  Gilles  R.  Champagne,  ad¬ 
vertising  manager. 

Since  many  of  the  accounts  such  as 
tire,  travel,  transportation,  financial,  in¬ 
surance.  industrial,  appliances,  food, 
beverage,  drug,  and  amusements  often 
have  dual  rate  applications,  these  ac¬ 
counts  have  been  assigned  to  the  na¬ 
tional  advertising  department.  The 
salespersons  in  this  department  will  as¬ 
sume  the  combined  retail  and  national 
advertising  responsibilities  for  these  ac¬ 
counts. 

Downtown  and  suburban  retail  ac¬ 
counts  have  been  placed  under  the  direc¬ 
tion  of  the  retail  advertising  manager, 
with  salespersons  assigned  to  specific 
territories.  They  will  contact  retail  ac¬ 
counts  only. 


Another  major  category  change  is  the 
establishment  of  an  automotive  classifi¬ 
cation.  Salespersons  assigned  to  automo¬ 
tive  accounts  will  handle  retail,  national 
and  classified  advertising  for  these  ac¬ 
counts.  This  new  classification,  as  well 
as  real  estate  and  employment  will  be 
under  the  direction  of  the  classified  ad¬ 
vertising  manager. 

Champagne  says  he  expects  the  reor¬ 
ganization  to  benefit  both  the  advertiser 
and  the  newspapers.  It  will  eliminate 
duplication  of  sales  calls,  the  customers 
w  ill  no  longer  have  tw  o  or  three  different 
salespersons  from  the  newspaper  calling 
on  them.  It  will  accomplish  a  better  bal¬ 
ance  of  the  work  loads  of  individual 


salespersons,  and  will  establish  clear-cut 
lines  of  authority  and  responsibility.  It 
should  also  facilitate  more  efficient 
coverage  of  present  accounts  and  enable 
the  salespersons  to  develop  new  ac¬ 
counts  with  creative  selling  efforts. 

John  C.  Routh  is  retail  advertising 
manager.  Charles  R.  Mathis  is  national 
advertising  manager  and  Harold  Way- 
land  is  classified  advertising  manager. 

• 

Newspaper  sales  hit 
$4.2  billion  in  1975 

Readers  in  the  United  States  and 
Canada  spent  S4.2  billion  to  buy  their 
daily  and  Sunday  newspapers  last  year, 
according  to  the  Newspaper  Advertising 
Bureau.  Inc.  In  1974.  they  had  spent  S3.9 
billion. 

U.S.  readers  last  year  paid  $2.9  billion 
for  daily  and  Sl.O  billion  for  Sunday 
newspapers.  The  comparable  figures  for 
1974  were  $2.6  billion  for  daily  papers 
and  $940  million  for  Sunday  papers. 

In  Canada,  spending  for  daily  papers 
came  to  $220  million,  and  for  Sunday 
papers,  to  $75.5  million  last  year.  The 
year  before  it  had  been  $212.3  million 
and  $66.9  million. 


Businessman  buys 

Prentiss.  Miss,  businessman.  Vic  Gar- 
raway.  has  acquired  the  weekly  Copiah 
County  (Miss.)  Courier.  Garraway,  who 
was  president  of  Garraway  Oil  Co.  in 
Prentiss,  was  publisher  of  the  Prentiss 
fieadlifiht  until  March.  1975. 
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Before  you  buy  a  Newspaper 
Electronic  Editing  and  Wire  System 


Analyze  the 


NEIVS 

*The  NEW  Newspaper  Editing  and  Wire  System. 

The  N.E.W.S.  is  simple,  versatile,  expandable  and  reliable  without 
the  expense  of  a  computer  or  costly  back  up  components. 

WE  MAKE  THE  NEWS! 

H  NEWSPAPER  ELECTRONICS  CORPORATION 

7948  Woman  —  Kansas  City,  Missouri  64114  —  Telephone  816/333-7967 
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San  Antonio 
accepts  NLRB 
non-pro  ruling 

Rather  than  take  legal  action  against  a 
Nd’ional  Labor  Relations  Board  ruling 
that  newspaper  journalists  are  not  pro¬ 
fessional  employees  the  San  Antonio 
(Tex.)  Express  and  News  has  agreed  to 
an  editorial  department  election. 

Charles  O.  Kilpatrick,  publisher  and 
editor  of  the  newspapers,  said  in  a  letter 
mailed  to  editorial  employees  that  the 
papers  have  the  option  of  accepting  the 
NLRB  decision  or  fighting  it  further  in 
federal  court. 

“In  the  opinion  of  our  legal  counsel, 
we  could  overturn  this  decision  in  court 
and  we  are  under  significant  pressure 
from  others  in  the  (newspaper)  industry 
to  do  so. 

“However,  any  further  legal  action 
against  this  decision  (E&P,  April  10) 
would  delay  even  further  the  election  in 
the  editorial  department,  which  in  our 
opinion,  has  been  delayed  far  too  long 
already.  This  delay  could  be  up  to  2 
years.” 

Kilpatrick,  in  accepting  the  NLRB  de¬ 
cision,  said  management  has  agreed  to  a 
federally  supervised  election  among  all 
members  of  the  editorial  department  to 


determine  if  they  desire  to  be  rep¬ 
resented  by  the  International  Typo¬ 
graphical  Union.  The  election  will  be 
conducted  on  April  29  from  1  to  5  p.m.  in 
the  editorial  department.  He  added: 

“Obviously,  we  do  not  feel  that  it  is  in 
the  best  interests  of  the  employees  or  the 
Express  News  for  the  printers  union  to 
interject  itself  between  the  parties. 

“Many  employees  presently  employed 
in  the  editorial  department  have  joined 
this  newspaper  since  this  dispute  origi¬ 
nated  and  do  not  know  all  of  the  details. 
Therefore  .  .  .  your  supervisors  and  I  will 
try  to  present  to  you,  as  briefly  as  possi¬ 
ble,  the  reasons  that  we  feel  that  it  is  not 
in  your  best  interests  to  vote  for  the  prin¬ 
ters  union. 

“And  in  spite  of  what  the  NLRB  says, 
1  consider  you  to  be  professionals  in¬ 
volved  in  a  difficult  and  exacting  pro¬ 
fession.” 

In  furtherance  of  this  expressed  belief, 
Kilpatrick  noted  that  NLRB  Chairman 
Betty  Southard  Murphy  in  a  dissenting 
opinion  “agreed  with  the  arguments  pre¬ 
sented  by  the  Express  News  in  almost 
every  detail”  and  stated: 

“To  take  the  position  that  persons  ap¬ 
plying  the  breadth  of  knowledge  and 
understanding  that  is  essential  in  per¬ 
forming  these  vital  functions  are  per¬ 
forming  only  routine,  non-professional 
skills  is  ludicrous  on  its  face.” 

Murphy  alone  of  all  the  board  mem¬ 


bers  has  had  actual  experience  in  the 
editorial  department  of  a  newspaper, 
Kilpatrick  said. 

In  the  divided  opinion,  the  majority  of 
the  NLRB  held  against  the  arguments  of 
the  Express  News  management  that 
editorial  employees  engaged  in  the  com¬ 
pilation,  assimilation  and  editing  of  news 
were  professional  employees  and  should 
be  treated  as  such  distinct  from  trades¬ 
men  or  mechanical  employees. 

• 

Goldin  joins  BBDO 
to  head  research 

Alan  G.  Goldin  has  been  named  direc¬ 
tor  of  the  new  media  research  depart¬ 
ment  of  Batten,  Barton,  Durstine  &  Os¬ 
born,  Inc. 

Goldin  was  previously  manager  of 
media  research  for  Ogiivy  &  Mather  and 
before  that  worked  as  project  director  for 
Grey  Advertising,  Inc. 

The  new  media  research  department 
will  be  responsible  for  guiding  BBDO’s 
selection  of  audience  sources  and  sys¬ 
tems.  The  department  will  also  consult 
with  media  planning  and  buying  groups 
to  make  certain  BBDO  is  consistent  in  its 
approach  and  use  of  the  data  and  sys¬ 
tems  available  for  evaluating,  planning 
and  purchasing  media  for  clients. 


For  the  latest  nem  on  no-£iult, 
turn  to  State  Farm. 


The  best  way  to  keep  up  with  the 
no-fault  auto  insurance  issue  is 
with  State  Farm’s  No-Fault  Press 
Reference  Manual.  It’s  become  the 
standard  reference  work  on  no-fault 
over  the  last  three  years.  The  manual 
is  a  loose-leaf  book  with  more  than 
300  pages  and  it’s  updated  on  a 
continuous  basis.  It  has  a  section  on 
every  no-fault  law  in  the  United  States. 

If  you’re  on  the  mailing  list  for 
the  no-fault  manual,  you  also  get  our 
one-page  interim  newsletter  Advisory. 
In  addition,  you’ll  receive  all  of  our 
Insurance  Backgrounders.  For  this 
free  service,  call  us  at  309-662-2625 
or  write  to: 

Robert  Sasser 

Public  Relations  Department 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 

INSU.ANCi 
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Ronald  A.  Milllr — named  advertising 
director  of  the  Greenville  (S.C.)  News  and 
Piedmont,  morning  and  afternoon  news¬ 
papers  of  The  News-Piedmont  Co.,  suc¬ 
ceeding  W.  Jack  Trcesdale.  w  ho  retired. 

Miller,  a  veteran  of  19  years  in  the 
newspaper  advertising  field,  was 
publisher-owner  of  the  Western  Star,  a 
Corpus  Christi.  Texas  weekly  from  Sep¬ 
tember.  1975,  to  March  of  this  year.  He 
was  advertising  director  of  the  Corpus 
Christi  Caller-Times,  1973- 1975,  and  retail 
manager  of  the  Akron  (Ohio)  Beacon 
Journal,  1970-73.  Earlier,  he  was  as¬ 
sociated  with  the  Cincinnati  Enquirer. 

* 

Mrs  William  F.  Bcckley  of  Camden, 
S.C..  mother  of  writer-editor  William  F. 
Bcckley  Jr..  New  York,  recently  was 
named  South  Carolina  Mother  of  the  Year 
for  1976.  and  honored  by  Gov.  and  Mrs. 
James  B.  Edwards  at  the  governor's  man¬ 
sion  in  Columbia. 

3}C  ^  * 

Dean  W'.  Senuf.  display  advertising 
manager.  Fort  Wayne  Newspapers.  Inc.. 
Fort  Wayne,  Indiana,  will  retire  May  28. 
He  began  his  newspaper  career  in  1934 
with  the  Daily  Pantapraph  of 
Bloomington.  111.,  and  after  a  stint  in  the 
Navy  during  W'orld  War  II,  joined  the 
Milwaukee  Sentinel.  In  1948  he  moved  to 
the  News-Sentinel  at  Fort  Wayne  and  was 
named  retail  advertising  manager  in  1953. 
*  * 

Howard  H  amilton — promoted  to  direc¬ 
tor  of  sales  &  marketing,  Johnson  City 
(Tenn.)  Press-Chronicle. 

William  R.  Derby  has  been  promoted  to 
advertising  manager.  Previously,  Hamil¬ 
ton  was  advertising  director,  and  Derby 
retail  advertising  manager. 

( - — - ' 

PUBLISHERS 
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news-people 


Jack  W.  Gore  Milton  J.  Kelly 

Jack  W.  Gore  has  retired  as  editor  and  publisher  of  the  fort  Lauderdale 
News  and  has  been  succeeded  by  Milton  J.  Kelly,  who  has  been  executive 
editor  of  the  News  and  the  Sun-Sentinel  for  the  past  eight  years. 

Gore,  who  will  be  retained  as  a  consultant  to  Gore  Newspapers  Company, 
has  been  with  the  newspaper  for  nearly  35  years,  the  last  28  of  them  as  editor 
During  his  editorial  career,  he  has  been  the  recipient  of  more  than  100 
awards  and  citations. 

Kelly  moves  into  the  number  three  position  on  the  executive  ladder  of  the 
News  behind  T.  T.  Gore,  president,  and  Fred  P.  Pettijohn,  first  vicepresident 
and  general  manager.  Kelly  joined  the  News  in  1953  as  an  assistant  city 
editor,  and  has  served  as  city  editor,  and  managing  editor.  His  newspaper 
career  began  at  the  Miami  News  in  various  editorial  positions  for  10  years 
before  he  went  to  Fort  Lauderdale  in  1953. 


William  M.  Mebane  Jr.,  associate 
editor  of  the  Asheville  (N.C.)  Citizen- 
Times — elected  chairman  of  the  North 
Carolina  Editorial  Writers  Conference  at 
the  annual  meeting  in  Charlotte.  Al.an 
Willis,  editorial  page  editor  of  the 
Winston-Salem  Sentinel,  w  as  elected  vice 
chairman. 

Mebane  has  been  associate  editor  of  the 
Citizen,  the  Times  and  the  Citizen-Times 
since  1969  and  has  been  w  riting  editorials 
since  1968.  He  has  been  a  member  of  the 
Citizen-Times  news  staff  for  19  years. 

*  %  * 

John  F.  Hine,  business  manager.  New 
Haven  (Conn.)  Journal-Courier  and 
Register — retired  after  47  years  with  the 
newspapers.  He  started  as  an  office  boy. 
later  serving  as  advertising  director  and 
assistant  business  manager. 

it:  *  * 

Ben  Schneider,  last  real  estate  editor  of 
theNew  York  World-Telegram  &  Siin,  and 
prior  to  that  real  estate  editor  of  the  Miami 
News,  has  opened  Four  Seasons  Travel  in 
Fort  Lauderdale,  Fla.,  with  his  wife,  who 
is  a  travel  agent. 

♦  *  * 

Robert  Boisseau  Pamplin,  chief  execu¬ 
tive  officer  and  chairman  of  the  board  of 
Georgia-Pacific  Corporation,  is  the  1976 
“Virginian  of  the  Year”  to  be  honored  at 
the  summer  banquet  of  the  Virginia  Press 
Association  July  10  in  Williamsburg. 


Michael  Lovette — named  promotion 
manager  of  iheDiihiiqiie  [lowMTelegraph 
Herald.  Prior  to  joining  the  Telegraph 
Herald,  Lovette  worked  for  the  Mansfield 
(Ohio)  News  Journal  as  promotion  man¬ 
ager  and  also  in  advertising  management. 
Lovette  attended  Indiana  University  and 
has  been  involved  in  new  spaper  seminars 
at  Ohio  State.  Michigan  State,  and  Co¬ 
lumbia  universities. 

♦  *  ♦ 

V  iRGiNiA  C  arter,  former  co-publisher  of 
the  Fort  Liipton  (Colo.)/Yc.v.v  has  returned 
to  the  newspaper  as  a  full-time  reporter. 
She  and  her  husband,  LeRoy  E.  Carter, 
published  the  paper  for  28  years  before 
they  sold  it  in  1 975  to  the  Brighton  Publish¬ 
ing  Company. 

*  *  * 

The  Society  of  the  Silurians,  a  New 
York  City  association  of  veteran  news¬ 
people,  has  elected  the  follow  ing  officers: 

Barnett  Bildersee,  formerly  of  the/VcM’ 
York  World  and  the  Associated  Press, 
president;  A.  H.  Raskin, Nciv  York  Times, 
first  vicepresident;  Allen  Chellas,  New.s- 
week,  second  vicepresident;  Ben  Weber- 
MAN,  Forbes,  treasurer,  and  James  H. 
Driscoll,  formerly  of  the  New  York 
Herald  Tribune,  secretary. 

*  ♦  ♦ 

JcDiTH  Sims — to  the  Los  Angeles  Free 
Press  as  entertainment  and  arts  editor 
from  Los  Angeles  bureau  chief  of  Rolling 
Stone. 
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in  the  news 


Barbara  S.  Williams  has  been  ap¬ 
pointed  assistant  managing  editor  of 
theChar/eston  (S.C.)News  andCourier. 
Mrs.  Williams,  who  joined  the  staff  of 
the  newspaper  initially  in  1961,  will 
continue  to  write  her  weekly  column  for 
the  Sunday  newspaper,  in  addition  to 
supervising  special  projectsand  initiat¬ 
ing  assignments  and  will  also  continue 
to  cover  some  news  events. 

In  1 964,  while  living  in  Philadelphia, 
where  her  husband  was  in  school,  Mrs. 
Williams  worked  as  a  reporter  for  the 
Camden  (N.J.)  Courier-Post. 


Frko  C.  Grawk.  publisher  of  the  Wav- 
erly  Newspapers,  is  the  new  president  of 
the  Iowa  Press  Association,  succeeding 
Robkri  B.  Lyon  of  Schleswig.  Grawe  re¬ 
ceived  the  association's  Master  Editor- 
Publisher  award  in  1972. 

Other  officers  are:  C.  W.  “Bii.i  "  Wii  - 
cox,  Madrid,  vicepresident;  John  Bai.- 
DRiDOH,  Chariton,  treasurer  and  Lfwis  S. 
Kimkr,  Indianola,  recording  secretary. 
Gkrai.d  Moriarity,  publisher  of  the  daily 
Ottumwa  Courier,  was  added  to  the  board 
of  directors. 

*  >!«  ♦ 

Carolyn  Coil,  a  staff  writer  for  the 
Torrance  (Calif.)  Daily  Breeze  for  8 
years — named  editor  of  the  People  sec¬ 
tion,  succeeding  Victoria  Billinos.  who 
resigned  to  free  lance.  Billings  is  author  of 
“Womansbook."  a  guide  to  an  indepen¬ 
dent  lifestyle. 

*  *  * 

Tim  Lkmm.  a  six-year  veteran  of  Copley 
Newspapers — named  city  editor  of  the 
San  Pedro  iCaWf.)  News-Pilot,  replacing 
Tom  Coi  LTKR,  who  resigned.  Lemm  is  a 
photojournalism  graduate  of  Los  Angeles 
Valley  College  and  California  State  Uni¬ 
versity  and  has  been  with  the  News-Pilot 
since  June,  1972. 
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Robert  Nesoek — elected  president  of 
the  North  Jersey  Press  Association.  He  is 
the  first  president  to  be  elected  to  that  post 
twice  in  the  49-year  history  of  the 
125-member  press  organization.  Nesoff, 
who  writes  a  nationally  syndicated  travel 
column  for  McNaught  Syndicate,  also 
served  as  association  president  in  1972. 
*  ♦  * 

Patricia  Carr — named  editor  of  the 


Calhoun  (Ky.)  McLean  County  News, 
succeeding  James  Johnson. Carr  has  been 
a  reporter  for  the  Henderson  Gleaner 
for  the  past  three  and  one-half  years.  She 
is  a  graduate  of  Eastern  Kentucky  Uni¬ 
versity,  where  she  worked  in  the  news 
bureau  and  was  managing  editor  of  the 
college  publication. 

*  ♦  * 

The  following  transitions  at  the 
Washington  Post  have  been  announced; 

John  Allen — moved  to  sports  as  a  copy 
editor  from  the  Style  section,  where  he 
was  copy  editor. 

Joseph  Boi'cnARr) — to  assistant  editor/ 
metro  desk  from  assistant  news  editor/ 
news  desk  and  assistant  editor,  chief 
makeup  man/news  desk. 

Robert  Menaker — to  copy  editor/Style 
from  copy  editor/sports. 

Harold  Willard,  reporter — moved 
from  Panorama  to  metro. 

♦  *  * 

Michael  C.  O'Connor  has  been  ap¬ 
pointed  managing  editor  of  7//cEo/-»m  and 
Star-Gazette,  published  by  the  State  Pub¬ 
lishing  Company  in  Hackettstown,  N.J. 
O'Connor  had  been  acting  editor  of  both 
papersfor  the  past  three  months,  replacing 
Ronald  E.  McIntosh,  who  resigned  to  edit 
a  Knight-Ridder  weekly  in  the  Elorida 
Keys.  O'Connor  is  a  former  freelance 
photographer  whojoined  State  Publishing 
in  1966  as  a  reporter-photographer  with 
the  Washinffton  (N.J.)  Star.  Pour  years 
later  he  was  named  editor  of  Pamily 
Forum  and  also  chief  photographer  in  1 973 
for  the  Forum  and  Star-Gazette.  Since 
then  he  has  been  news  editor  and  pho¬ 
tography  editor  of  both  papers,  and 
editor  of  the  Star-Gazette. 

*  *  * 

Otto  Bos,  from  city  hall  heat,  San  Die  ^o 
(Calif.)  Union,  to  general  assignment  and 
politics.  George  Ramos,  from  East  San 
Diego  Coui^  bureau  to  city  hall  beat. 
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PROVOCATIVE! 


REED  IRVINE 


.  .  .  Media  Columnist .  .  . 


TAKES  ON  THE  BIGGEST! 
.  .  .  AND  READERS  LOVE  IT! 


Reed  Irvine  inaugurated  his  weekly 
column,  Accuracy  in  Media,  only  last 
fall.  The  reception  has  been  excellent. 
It  is  already  going  to  over  100  news¬ 
papers  and  magazines. 

Why?  Because  the  media  are  a  vital 
part  of  the  lives  of  your  readers.  They 
are  interested  in  good,  factual,  hard¬ 
hitting  media  criticism.  That  is  what 
Reed  Irvine  provides. 

Irvine  is  the  chairman  and  driving 
force  behind  Accuracy  in  Media,  Inc. 
His  courage  in  tackling  such  media 
giants  as  NBC,  CBS  and  The  New  York 
Times  has  made  him  nationally  known. 
He  is  articulate,  knowledgeable  and 
provocative. 

We  think  your  readers  will  love  his 
column. 

The  column  is  syndicated  by  Accu¬ 
racy  in  Media,  Inc.  (AIM).  It  is  reasona¬ 
bly  priced.  Write  today  for  information 
on  how  you  can  obtain  this  popular 
feature. 

Write;  J.  R.  Van  Evera,  Executive  Secretary 

ACCURACY  IN  MEDIA,  INC.  (AIM) 

777  14TH  STREET  NW  (EP4) 
WASHINGTON,  D.C.  20005 
(202-783-4407) 
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Minneapolis  S&T 
sells  interest  in 
WCCO  stations 

An  agreement  to  separate  completely 
the  ownership  of  the  WCCO  radio  and 
television  stations  and  the  ownership  of 
the  Minneapolis  Star  and  Tribune  news¬ 
papers  was  announced  by  John  Cowles. 
Jr.,  chairman  of  the  Minneapolis  Star 
and  Tribune  Company. 

Cowles  said  that  he  and  W.  T.  Doar, 
Jr.,  president  of  MTC  Properties,  Inc., 
have  agreed  in  principle  that  the  Min¬ 
neapolis  Star  and  Tribune  Company 
would  redeem  all  of  the  stock  of  Min¬ 
neapolis  Star  and  Tribune  Company 
owned  by  MTC  (approximately  159f),  by 
the  transfer  of  Minneapolis  Star  and 
Tribune  Company’s  interest  (47%)  in 
Midwest  Radio-Television,  Inc., 
(WCCO)  to  MTC.  MTC  also  would  pay 
Minneapolis  Star  and  Tribune  Company 
$1,000,000  cash. 

The  net  result,  Cowles  said,  would  be 
to  eliminate  any  and  all  ownership  con¬ 
nections,  direct  or  indirect,  between  the 
Minneapolis  newspapers  and  WCCO. 

The  agreement  is  subject  to  MTC’s 
acquiring  the  ownership  interest  of 
Knight-Ridder  Newspapers,  Inc.,  in 
WCCO  (E&P,  April  17)  and  to  approval 
by  the  Federal  Communications  Com¬ 
mission,  Cowles  said. 

• 

Opposition  registered 
to  weight  reduction 

The  Pacific  Northwest  Newspaper  As¬ 
sociation  reconfirmed,  at  its  annual 
meeting  March  11-12,  a  resolution 
adopted  at  last  year’s  annual  meeting 
opposing  a  further  reduction  in  news¬ 
print  basis  weight.  The  PNNA  members 
went  on  record  as  against  further  weight 
reductions  of  newsprint  until  traditional 
print  quality  can  be  restored  and  main¬ 
tained. 

The  members  are  experiencing  in¬ 
creasing  “strike  through’’  and  poor  re¬ 
production  of  advertising,  resulting  in 
criticism  from  advertisers  both  local  and 
national. 

Paper  companies  have  been  advised  of 
the  resolution  and  the  concern  of  PNNA 
if  weight  reduction  goes  to  28  pounds. 


Buys  weekly  paper 

Mr.  and  Mrs.  William  S.  Hale  have 
acquired  the  Pleasant  Hill  (Mo.)  Times 
and  the  commercial  printing  portion  of 
the  business.  Hale  was  director  of  publi¬ 
cations  for  the  Advertising  Research 
Foundation  in  New  York. 
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PROMOTING  CLASSIFIED — Joan  Mink,  Erie  (Pa.)  Times-News  classified 
supervisor,  and  Al  Coleman,  classified  advertising  manager,  are  shown 
presenting  Ed  Mead,  co-publisher,  Erie  Times-News  engraved  desk  flag  on 
behalf  of  "Professionals  In  Classified  Advertising"  (P.I.C.A.)  to  show  their 
appreciation  for  his  active  co-operation  and  enthusiastic  support  in  promot¬ 
ing  this  group  of  Western  Pennsylvania  Newspaper  classified  advertising 
departments  to  better  serve  the  public  and  make  their  advertising  even  more 

effective. 


N.Y.  News  appoints 
general  ad  manager 

Lewis  J.  West,  advertising  director  of 
the  New  York  News,  has  announced  the 
appointments  of  Louis  W.  Gold  as  assis¬ 
tant  advertising  director,  and  Frank 
Flood  as  manager,  general  advertising  ef¬ 
fective  May  1,  1976. 

Since  1974  Gold  has  served  as  man¬ 
ager,  general  advertising.  Flood  is  join¬ 
ing  the  News  from  the  Los  Angeles 
Times  to  fill  the  post  to  be  vacated  by 
Gold.  Flood  has  been  a  member  of  the 
Los  Angeles  Times  advertising  staff  for 
the  past  fourteen  years. 

For  three  years  he  was  responsible  for 
rotogravure.  Home  Magazine  and  TV 
Times  advertising  out  of  the  New  York 
office. 

During  his  term  in  New  York  he  was 
named  Eastern  sales  manager  of  the  Los 
Angeles  Times.  He  returned  to  their 
home  office  in  1971  as  national  sales 
manager — the  job  he  leaves  to  join  the 
New  York  News. 

• 

Dan  Lewis  appointed 
by  Macfadden  Group 

Dan  Lewis,  nationally  syndicated 
entertainment  and  television  columnist, 
has  been  appointed  vicepresident  and 
editorial  consultant  for  the  Macfadden 
Group,  Inc.,  entertainment  magazines. 
Lewis,  entertainment  and  television 
editor  of  the  Bergen  (N.J.)  Record,  will 
continue  in  that  position  and  also  con¬ 
tinue  his  United  Feature  Syndicate  col¬ 
umn. 


Oldest  firms  cited 
by  Springfield  C  of  C 

The  Springfield  (Mass.)  Newspapers, 
comprised  of  the  morning  Union,  after¬ 
noon  Daily  News  and  Sunday  Republi¬ 
can,  were  cited  at  the  Greater  Springfield 
Chamber  of  Commerce’s  annual  meeting 
April  13. 

Theme  of  the  day-long  session  was 
“Business  Makes  America,’’  the 
Chamber,  in  effect,  “saluting”  the  city’s 
10  oldest  existing  businesses. 

The  newspaper  firm,  which  operates 
under  the  corporate  name  of  the  Repub¬ 
lican  Co.,  dates  back  to  1824.  Samuel 
Bowles  established  the  Springfield  Re¬ 
publican  in  that  year. 


K~mart  blitz 

Newspapers  in  markets  where  K  mart 
plans  to  open  new  stores  this  year  can 
expect  to  be  part  of  its  “Grand  Opening 
Blitz.” 

The  chain  starts  out  with  a  full  page 
grand  opening  announcement  followed 
by  a  full  size  12  page  ROP  grand  opening 
sale  section.  K  mart  also  runs  its  12 
page  roto  color  insert  in  the  newspaper 
followed  by  a  “Sunday  punch”  if  the 
newspaper  has  a  locally  edited  Sunday 
magazine  section  available  for  its  adver¬ 
tising.  K  mart  supports  store  openings 
with  tv  and  radio  spots  during  the  grand 
opening  period. 
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AF  pilots  hold 
symposium  on 
press  relations 

By  I.  William  Hill 

The  cynical  hostility  with  which  the 
Press  and  the  Military  regard  each  other 
was  analyzed  and  remedies  suggested  at 
Media-Military  Symposium  '76,  held 
(March  28-30)  at  Maxwell  Air  Force 
Base,  Montgomery,  Ala. 

Keynote  speeches  were  made  by  Jerry 
W.  Friedheim,  general  manager  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  and  Barry  Zorthian,  vicepresi¬ 
dent  of  Time,  Inc. 

The  latter  saw  mutual  appreciation  as 
necessary  between  media  and  the  milit¬ 
ary  but  pointed  out  how  social  upheaval 
in  the  last  10  years  has  changed  attitudes 
and  values.  He  also  reviewed  the  com¬ 
munications  revolution  of  the  last  25 
years,  something  that  has  spawned  both 
television  and  print  technology  without 
development  of  a  capacity  to  use  either 
properly. 

Friedheim  declared  that  a  “do-your- 
own-thing”  syndrome  on  the  part  of  in¬ 
dividuals  threatens  both  press  and  gov¬ 
ernment.  Pointing  out  that  both  of  these 
reflect  the  pressures  and  interests  of  soc¬ 
iety,  he  went  on  to  say  that  “individuals 
must  sometimes  quit  doing  their  own 
thing  to  do  society's  thing.”  He  went  on: 
“The  media  and  the  military  can  be  ad¬ 
versaries  without  being  antagonists.” 

This  second  media-military  conference 
is  pai  t  of  the  Maxwell  effort  to  prepare 
lieutenant-colonels  and  colonels  for  high 
command  and  for  staff  positions,  Maj. 
Gen.  Stanley  M.  Umstead,  Jr.,  comman¬ 
dant  of  the  Air  War  College,  told  the 
assembled  pilots  and  media  representa¬ 
tives. 

Lt.-Gen.  Raymond  B.  Furlong,  Com¬ 
mander,  Air  University,  opened  the  first 
plenary  session  with  an  appeal  to  both 
press  and  military  to  “get  rid  of  precon- 
veived  ideas  and  seek  understanding.” 
He  saw  their  roles  as  complementary, 
not  conflicting,  and  reminded  his  com¬ 
mand  that  the  media  have  a  large  role  in 
the  beliefs  of  the  people,  that  the  media 
represent  the  public,  not  just  organiza- 
.  tions,  and  that  the  media  consider  the 

military  uncooperative. 

Besides  keynote  speeches,  each  of 
t  three  conference  segments  consisted  of 

panel  discussions  with  a  question-and- 
answer  period  before  a  plenary  session 
broke  up  into  32  off-the-record  seminars 
in  each  of  which  one  or  two  media  rep¬ 
resentatives  confronted  12  or  14  military 
pilots. 

Panelist  moderator  Arthur  Sylvester, 
one-time  Newark  newspaper  editor  and 
also  a  former  Assistant  Secretary  of  De¬ 
fense  for  Public  Affairs,  cautioned  the 
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military  not  to  judge  the  press  by  a  few 
large  newspapers  and  reminded  them 
that  the  vast  number  of  American  week¬ 
lies  have  a  total  of  more  readers. 

“A  good  newspaper  is  independent  of 
any  special  interest,”  Sylvester  said,  ad¬ 
ding  that  “a  good  newspaper  is  also  an 
auditor  of  government  and  public  af¬ 
fairs.” 

Reed  Irvine,  chairman  of  Accuracy  in 
Media,  criticized  the  reporters  covering 
the  Joan  Little  murder  trial  for  combin¬ 
ing  to  withhold  from  publication  the  fact 
that  Communist  funds  had  gone  into  the 
Joan  Little  legal  defense. 

Dr.  Charles  Arrendell,  of  the  Univer¬ 
sity  of  Alabama’s  Journalism  Depart¬ 
ment,  reminded  the  military  that  the 
media  have  an  agenda-setting  function, 
one  that  decides  what  will  be  the  subjects 
of  discussion. 

Editor  Don  Shoemaker  of  the  Miami 
Herald  declared  that,  in  his  opinion,  too 
many  journalism  schools  are  anti¬ 
newspaper,  that  their  faculty  consider 
editors  “fatheads,”  and  charged  that  the 
schools  teach  slanted  journalism,  some¬ 
thing  that  has  damaged  newspaper  credi¬ 
bility. 

One  pilot  took  the  floor  to  ask  for  an 
explanation  as  to  why  the  press  had 
given  column  after  column  to  all  details 
of  the  Patricia  Hearst  trial,  which  he  de¬ 
scribed  as  relatively  insignificant,  while 
the  great  importance  of  Angola  in  foreign 
relations  was  slighted. 

In  answer,  Sylvester  pointed  out  that, 
besides  the  human  interest  of  the  trial,  it 
had  actually  had  a  very  great  impact  on 
young  people. 

One  of  the  military’s  chief  criticisms  of 
the  press  was  its  inaccuracies — a  charge 
that  led  Sylvester  to  say  he  didn’t  believe 
the  pressure  for  accuracy  is  as  great  from 
today’s  editors  as  it  was  in  the  past.  He 
saw,  however,  that  a  drive  for  accuracy 
was  the  key  to  life  of  the  media. 

Among  individual  military  men,  inac¬ 
curacy  was  the  chief  complaint  against 
newspapers.  “In  our  job,”  one  said  to 
E&P,  “we  have  to  put  our  lives  on  the 
line.  But  a  careless  newspaper  reporter 
can  end  up  causing  us  a  loss  of  job  with¬ 
out  his  suffering  any  punishment  what¬ 
ever.” 

In  his  keynote  speech,  Zorthian 
warned  media  representatives  that  the 
press  must  prepare  itself  for  increasingly 
complicated  tasks  in  the  future.  “To  be 
accurate  and  fair,”  he  said,  “the  press 
must  be  detached.  The  public  turns  off 
controlled  communication.  And,  if  the 
press  is  to  improve,  the  corrective  effort 
must  come  from  within  the  press  itself.” 

Turning  then  to  the  military,  Zorthian 
told  them  there  should  be  no  inhibition  in 
calling  the  press  to  account. 

At  the  same  time,  he  charged  the  milit¬ 
ary  with  giving  insufficient  attention  to 
the  problems  of  communication.  “Pro¬ 
fessionalism  in  high  command  must  in¬ 
clude  the  ability  to  communicate,”  he 


said.  “The  task  of  communicating  should 
be  part  of  an  officer’s  development  all 
along  the  line.” 

Here  were  more  of  Zorthian’s  sugges¬ 
tions  to  the  military:  Accept  the  role  of 
the  media  .  . .  See  the  media  as  providing 
an  opportunity  to  communicate  with  the 
public  .  .  .  make  every  possible  effort  to 
educate  the  press  regarding  the  military 
.  .  .  Learn  to  accept  the  media’s  indepen¬ 
dent  evaluation  and  judgment  .  .  .  Deal 
with  the  press  with  all  honesty  and  can¬ 
dor  .  .  .  Keep  the  number  of  documents 
you  classify  to  a  minimum,  remembering 
that  journalists  will  always  honor  a  clas¬ 
sification  that  is  truly  in  the  interests  of 
national  security. 

Friedheim  urged  that  the  military 
should  visit  newspapers  to  see  how  and 
why  they  operate  as  they  do — a  view 
echoed  from  the  floor  by  Ben  Welles,  of 
the  New  York  Times. 

The  AN  PA  official,  who  once  was  an 
assistant  secretary  of  defense  for  public 
affairs,  reminded  his  hearers  that  the 
First  Amendment,  providing  freedom  of 
the  press,  is  the  essential  difference  bet¬ 
ween  the  United  States  and  any  other 
nation.  “It  is  the  crucial  element  in  crea¬ 
tion  and  maintenance  of  a  free  society.” 

“The  military  oath  includes  support  of 
the  First  Amendment,”  he  said. 

Friedheim  especially  emphasized  that 
a  military  man  should  never  lie  or  dis¬ 
semble  when  dealing  with  the  press. 
“Just  saying  ‘no  comment’  is  a  far  better 
practice.  Also,  be  on  the  record.  Talking 
off  the  record  is  dangerous.  He  also  ad¬ 
vised  the  military  men  to  beware  of  mak¬ 
ing  predictions. 

“And,  in  dealing  with  the  press,”  he 
said,  “remember  that  negotiation  is  to  be 
preferred  to  confrontation.  If  you  treat 
the  media  as  professional,  the  media  will 
treat  the  military  as  professional.” 

Friedheim  also  told  the  men  in  uniform 
that  the  freedom  of  information  act  hangs 
in  the  Pentagon,  though  it  is  not  in  any 
other  government  building. 

The  symposium  closed  with  General 
Furlong  reminding  the  pilots  that  they 
should  make  every  effort  to  establish 
good  relations  with  local  media.  “If  local 
media  is  thought  to  be  your  enemy,”  he 
said,  “it  will  be.” 


Navy  newspaper 

Hawaii  Navy  News,  a  civilian  enter¬ 
prise  newspaper  for  the  island’s  Navy 
personnel,  began  publishing  on  an  every 
Wednesday  basis  in  December.  Com¬ 
munity  Publications  Inc.,  headed  by 
Norris  Archer,  which  publishes  6  Sun- 
Press  newspapers  in  Hawaii,  sells  adver¬ 
tising  and  handles  productions,  which 
the  Navy  controls  editorial  content — 
including  photo  work  and  layout.  No  ap¬ 
propriated  funds  from  government  tax 
revenue  is  being  used. 
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My  life  with  those 
%OX-r18*[  7  scanners 


By  Robert  Yoakum 

How  does  a  one-featiire.  two-person, 
three-room  syndicate  establish  itself  as  a 
reliable  outfit  in  the  eyes  of  editors? 

That  question  had  to  be  answered 
speedily  last  August.  After  a  lengthy  dis¬ 
pute  over  editing.  I  split  with  the  Los 
Angeles  Times  Syndicate  and — with  a 
casualness  born  of  ignorance — decided 
to  start  my  own  syndicate. 

First,  we  needed  an  impressive  list  of 
officers  to  give  the  enterprise  an  air  of 
solidity.  I  made  myself  president,  gen¬ 
eral  manager,  and  editor-in-chief.  And 
Bonnie  Hunter,  the  genius  of  the  office 
(as  the  rest  of  this  story  proves)  was 
promoted  from  secretary  to  vicepresi¬ 
dent.  business  manager,  managing 
editor,  sales  director,  promotion  man¬ 
ager.  chief  of  research,  controller,  and 
office  foreperson. 

Second,  we  needed  to  demonstrate 
that  we  could  provide  service  equal  or 
superior  to  the  largest  syndicates. 
Editors  may  admire  individual  enterprise 
in  principle,  but  in  practice  they  feel 
more  secure  dealing  w  ith  big  companies. 
To  promote  that  sense  of  security,  we 
decided — again  with  the  nonchalance  of 
the  naive — to  provide  my  twice-weekly 
humor  column  in  all  three  scannable 
fonts:  Courier  12.  Perry  199,  and 
OCR-A. 

Scanner  units  are  now  installed  in 
more  than  500  U.S.  newspaper  offices. 
These  OCRs  (Optical  Character  Read¬ 
ers)  scan  (“read”)  characters  and  send 
signals  or  punched  paper  to  a  computer, 
which,  in  turn,  controls  the  output  of 
material  to  be  typeset. 

That's  how  it  works  in  theory.  In  prac¬ 
tice.  though,  as  hundreds  of  editors  can 
testify,  the  robot  readers  can  be  exceed¬ 
ingly  feisty.  They  are  as  fastidious,  tem¬ 
peramental.  and  hard-to-please. 

Imagine  the  difficulties,  then,  of  add¬ 
ing  yet  another  hazardous  stage  to  the 


TREND  TO  RUKEYSER 

MERRYLE  STANLEY  RUKEYSER,  Ameri¬ 
ca's  foremost  economic  commentator, 
in  his  3x0  week  "  EVERYBODY'S 
MONEY",  clarifies  opportunities  and 
problems  in  earning,  spending,  saving 
and  investing  money  in  this  risk- 
oriented  society.  His  time  tested,  pro¬ 
vocative  human  interest  comment  is  an 
antidote  to  political  blue  sky.  The  col¬ 
umn  cultivates  investors — not  suckers. 
Write  or  phone: 

B.H.  Simon,  Syndicate  Manager — 6C 
20  Old  Mamaroneck  Road 
White  Plains,  N.Y.  10605 
Phone:  914-761-7868 


process  of  providing  the  finicky  OCRs 
with  flawless  copy:  Syndicates  must  not 
only  produce  perfectly-defined  and 
precisely-measured  copy;  they  must  also 
reproduce  that  copy  without  losing  defin¬ 
ition.  (We  were  to  learn  later  that  a  de¬ 
posit  left  by  a  visiting  fly  on  the  glass  of 
our  copier  reproduces  as  a  dot  and  can 
paralyze  scanners  in  papers  across  the 
country.) 


Robert  Yoakum 

We  were  in  for  a  slew  of  surprises — 
some  of  which  are  unique  to  syndicates 
and  some  of  which  are  familiar  to  any 
OCR  owner.  A  few  of  these  surprises 
brought  headaches  that  are  still  with  us. 

Here  are  but  a  few  examples: 

1.  We  assumed  that  there  were  only 
three  scannable  fonts.  We  had  heard  of 
only  three.  We  were  dismayed,  there¬ 
fore,  to  learn  that  one  client  paper — the 
Delta  (Miss.)  Democrat-Times — used 
something  called  Bar  Code.  (The 
machine  recognizes  a  series  of  small  bars 
printed  beneath  each  character.) 

“Don't  worry  about  us,"  drawled  a 
pleasant  feminine  voice  when  we  called 
the  Democrat-Times  to  inquire.  “This 
thing  turns  out  copy  that  looks  like  those 
computerized  grocery  labels  and  we 
don't  expect  anyone  to  provide  it.” 

2.  We  assumed  that  we  could  use  our 
regular  IBM  Selectric  typewriter.  Not 
so,  we  were  told.  To  obtain  the  mechani¬ 
cal  precision  and  quality  of  imprint  that 
we  needed  we  would  have  to  buy  the 
newer  Selectric  II. 

3.  We  learned  that  almost  nothing  is 
standardized  in  the  OCR  business — not 
even  spacing.  We  had  to  equip  our  new 
Selectric  H  with  a  special  45-tooth 
ratchet  for  use  with  the  Courier  12  and 
Perry  199  elements,  but  in  order  to  use 
the  OCR-A  ball  we  had  to  buy  a  conven¬ 
tional  54-tooth  platen.  Every  time  Bon¬ 


nie  types  a  column  in  OCR-A  she  has  to 
switch  to  the  54-tooth  platen  and  tarn  it 
hy  hand. 

4.  We  discovered  that  parts  of  some 
punctuation  marks  weren't  dark  enough 
to  reproduce  properly,  so  IBM  had  to 
install  a  Manual  Velocity  Control. 
Bonnie  has  to  push  the  MVC  before 
typing  colons  and  semicolons. 

5.  On  none  of  the  three  elements  are  all 
of  the  characters  in  the  same  place,  and 
none  of  them  are  compatible  w  ith  the 
IBM  standard  keyboard.  In  other  words, 
the  skilled  but  harried  Bonnie  has  to  re¬ 
member  which  ball  she’s  using  and  hit 
the  appropriate  key. 

For  example,  to  get  brackets  on  the 
Courier  12  one  has  to  hit  the  exclamation 
mark  key,  and  vice-versa.  (There  aren't 
any  brackets  at  all  on  the  OCR-A  ball.) 

On  the  Perry  199  there  aren't  any  quo¬ 
tation  marks  either.  One  has  to  use  two 
apostrophes.  And  to  get  the  apostrophe 
one  has  to  hit  a  capital  6 — which  is 
marked  “C”  on  the  IBM  keyboard. 

There  are  also  several  differences  be¬ 
tween  our  keyboard  and  the  OCR-A 
element.  To  make  the  scanner  produce 
an  exclamation  mark  with  OCR-A,  since 
there  isn't  one  on  the  ball.  Bonnie  has  to 
type  a  slash  bar  and  then  either  a  ?  or  a  $. 
And  quotation  marks  involve  a  combina¬ 
tion  of  symbols  and  apostrophes  too 
complicated  to  explain  here. 

6.  We  found  out  that  there  was  no 
standard  command  code  for  italics  ex¬ 
cept  by  writing  [italics]  and  [end  italics] 
and  hope  that  the  instructions  will  be 
noticed;  that  margins  and  indentations 
are  different  for  different  OCRs;  that 
scanners  will  light  up  and  snarl  if  lines 
are  askew  by  as  much  as  half  a  character; 
that  copy  has  to  be  mailed  in  flat  en¬ 
velopes  so  that  it  won't  be  mussed  when 
it  enters  the  machine's  maw. 

Finally,  we  are  constantly  reminded  of 
something  we  already  knew;  that 
machines,  while  pretending  to  be  man's 
friends,  are  fundamentally  hostile.  How 
else  to  explain  a  scanner  in  Montgomery, 
Alabama,  that  turns  our  Courier  e's  into 
o’s,  and  our  s's  into  a's,  while  all  the 
other  scanners  are  accepting  our  e's  and 
s’s? 


Saturday  edition  is 
switched  to  morning 

The  Quincy  (Mass.)  Patriot  Ledger 
announced  it  will  convert  its  Saturday 
edition  to  a  morning  newspaper  on  May 
8.  Monday  through  Friday  editions  will 
continue  to  be  delivered  in  the  afternoon. 

In  making  the  announcement  the  paper 
said  the  change  to  Saturday  morning 
publication  was  being  made  to  provide 
greater  convenience  and  usefulness  to  its 
readers  in  planning  and  carrying  out  their 
weekend  leisure  and  shopping  activities. 
The  news  content  of  the  Saturday  paper 
will  also  be  expanded. 
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Hersh  wins  top 
Pearson  award 
for  CIA  reports 

Seymour  Hersh  (New  York  Times)  and 
Maxine  Cheshire  (Washington  Post)  re¬ 
ceived  1975  Drew  Pearson  Foundation 
Awards  for  investigative  reporting  at  a 
National  Press  Club  luncheon  April  14. 

Hersh’s  award,  along  with  $5,000,  was 
for  his  stories  on  CIA  activities  in  Chile. 
Cheshire’s  award,  which  carries  a  $1,000 
cash  prize,  was  in  recognition  of  her 
series  on  violations  by  leading  govern¬ 
ment  officials  of  the  Foreign  Gifts  and 
Decorations  Act  of  1966. 

Speaker  for  the  luncheon  was  actor 
Robert  Redford,  who  plays  the  role  of  an 
investigative  reporter  in  the  motion  pic¬ 
ture  “All  the  President’s  Men.’’ 


Price  hikes 

The  Times  Record,  Brunswick,  Me., 
has  increased  its  price-per-copy  from  15 
to  20  cents. 

♦  ♦  * 

Foster’s  Daily  Democrat,  Dover, 
N.H.,  newspaper,  has  boosted  its  price- 
per-copy  from  15  to  20  cents. 


Still  photographer 
added  in  court  test 

An  experiment  in  Florida  courts  with 
televised  trials  will  be  extended  to  in¬ 
clude  still  photography.  Circuit  Judge 
Ben  C.  Willis  at  Tallahassee  said  he  is 
trying  to  make  arrangements  for  the  test 
with  counsel  involved  in  both  a  criminal 
and  civil  case. 

The  Florida  Supreme  Court  agreed 
originally  to  allow  television  stations  to 
install  hidden  cameras  and  tape  ap¬ 
paratus  in  a  courtroom.  The  still  pool 
photographer  will  be  required  to  abide  by 
the  same  regulations.  Photographic 
equipment  must  be  screened  from  view’ 
during  the  trial,  if  witnesses  and  jurors 
agree  to  the  test. 

Blyth  succeeds 
Kaiser  in  South 

Thomas  P.  Blyth,  Jr.  has  been  ap¬ 
pointed  assistant  national  sales  manager 
and  southern  representative  of  the 
Chicago  Tribune-New  York  News  Syn¬ 
dicate,  Inc.  He  will  replace  Edward  L. 
Kaiser,  who  retires  June  1. 

For  the  past  six  years,  Blyth  has  been 
a  southern  sales  representative  for  King 
Features.  He  started  in  the  syndicate 
business  with  Field  Enterprises. 


Mexico  sells 
group  of  dailies 
to  businessmen 

A  group  of  Mexican  businessmen 
headed  by  newspaper  publisher  Juan 
Erancisco  Ealy  Ortiz  has  acquired  the 
Garcia  Valseca  newspaper  group  of  38 
dailies  from  a  government-held  corpora¬ 
tion. 

Ealy  Ortiz  is  president  of  the  company 
Editorial  Mexicana  that  publishes  the 
Mexico  City  morning  and  afternoon 
newspapers  Universal. 

The  Garcia  Valseca  group,  which  in¬ 
cludes  the  Mexico  City  daily  El  Sol,  was 
acquired  from  the  government-owned 
Mexican  Industrial  Credit  Society,  a 
conglomerate  with  interests  in  several 
business  fields. 

The  government  took  over  the  group 
in  1973  from  Col.  Garcia  Valseca  in  a 
settlement  for  debts. 

Among  the  businessmen  buying  the 
chain  with  Ealy  Ortiz  is  Mario  Vazquez 
Rana,  president  of  the  Pan  American 
sports  organization  and  the  Mexican 
Olympic  committee. 

Vazquez  Rana  is  treasurer. 

Editorial  Mexicana’s  board  of  direc¬ 
tors  voted  to  retain  Benjamin  Wong  as 
head  of  the  Garcia  Valseca  sector  of 
Editorial  Mexicana. 


THE  BOSLEYS  by  Stees 
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OPEN  RECORDS  LAW — Kentucky  Gov.  Julian  Carroll  signed  into  law  on 
March  30  making  public  records  open  for  inspection  and  copying  by  any 
person.  The  exceptions  are  files  that  contain  trade  secrets,  word  of  pending 
business  moves  or  real  estate  deals,  pending  criminal  trial  investigation  data, 
and  federally  classified  information.  Looking  on  as  the  governor  signed  the 
bill  are  (left  to  right)  Oscar  Combs,  publisher,  Cumberland  Tri-City  News; 
Frankfort  attorney  Mike  Judy,  general  counsel  for  the  Kentucky  Press 
Association;  Kentucky  Post  business  manager  John  Feldmann,  and  Bob 
Carter,  president  and  general  manager  of  Hopkinsville's  Kentucky  New  Era. 


Texas  newspaper 
ceases  publication 

The  Childress  {Te\.)  Chronicle,  one  of 
the  properties  of  Vaughan  B.  Nowlin, 
Childress  civic  leader  and  business  prod¬ 
igy  who  has  filed  for  bankruptcy,  pub¬ 
lished  its  last  edition  (April  10). 

A  front  page  announcement  in  the 
Saturday  morning  paper  told  of  the  deci¬ 
sion  to  cease  publication.  For  the  past 
month  the  paper  has  been  publishing  four 
pages  daily.  Tuesday  through  Sunday. 

The  Chronicle  has  been  publishing  for 
about  nine  months,  founded  when  Now¬ 
lin  was  expanding  his  operations  which 
included  a  cotton  buying  business,  a 
bowling  alley,  motel  and  ranch. 

Claud  R.  Arnold  was  listed  as  pub¬ 
lisher  of  the  Chronicle  which  employed 
about  10  or  12  people  during  its  most 
thriving  period. 

Nowlin's  problems  surfaced  in  March 
when  26  Paducah  area  farmers  filed  suit 
in  50th  District  Court  in  Paducah  to  re¬ 
cover  $375,240  in  payment  for  1,800 
bales  of  cotton  sold  to  the  Vaughan  B. 
Nowlin  Cotton  Company. 

Later,  officers  of  the  First  State  Bank 
of  Childress,  the  First  National  Bank  of 
Lubbock  and  George  Weir,  a  Childress 
County  farmer,  filed  a  petition  in  U.S. 
District  Court  in  Lubbock  asking  that 
Nowlin  be  thrown  into  involuntary  bank¬ 
ruptcy. 

In  a  reply  filed  April  2  in  the  same 
court,  Nowlin  said  he  is  unable  to  pay  his 
debts  as  they  mature  and  asked  that  a 
receiver  be  appointed. 

Frank  Murray,  federal  bankruptcy  ref¬ 
eree,  appointed  Lubbock  lawyer  Bill  H. 
Brister  as  receiver  and  gave  him  10  days 
to  file  a  list  of  Nowlin's  assets  and  debts. 


Contest  established 
by  American  Cancer 
Society  for  writers 

The  American  Cancer  Society  an¬ 
nounced  the  establishment  of  an  annual 
Media  Awards  program  for  the  best 
newspaper  and  magazine  articles  and 
radio  and  television  programs  dealing 
with  the  subject  of  cancer. 

The  first  awards  will  cover  the  period 
April  1,  1975  through  August  31.  1976 
and  will  be  presented  at  a  luncheon  at  the 


Waldorf-Astoria  Hotel  in  New  York  City 
on  December  1.  1976. 

The  awards  program  is  made  possible 
by  a  special  grant  from  Mrs.  Enid  A. 
Haupt,  a  member  of  the  society's  board. 
The  awards  consist  of  vermeil  trophies 
specially  designed  by  Tiffany  &  Co. 

Dr.  Benjamin  F.  Byrd,  president  of  the 
Society,  announced  the  new  awards 
program.  He  said:  “The  Society  recog¬ 
nizes  the  increasingly  important  role 
played  by  media  in  educating  the  public 
about  cancer — its  causes,  prevention, 
treatment  and  control.  The  Society 
wishes  both  to  honor  those  who  have 
produced  outstanding  efforts  in  the  field 
and  to  stimulate  and  encourage  media  to 
create  effective  and  informative  articles 
and  programs  about  this  disease.” 

There  will  be  sixteen  awards  in 
categories  which  include  print  media 
(magazines,  daily  and  weekly  newspap¬ 
ers,  syndicates  and  wire  services);  Net¬ 
work  Radio  (spot  announcements,  gen¬ 
eral  programs):  Local  Radio  (spot  an¬ 
nouncements,  general  programs,  con¬ 
tinuing  overall  effort);  Network  Televi¬ 
sion  (series,  special,  personality,  news/ 
documentaries)  and  Local  Television 
(personality.  specials.  news/ 
documentaries). 

Entries  will  be  judged  on  the  basis  of 
three  criteria:  accuracy,  originality  and 
effectiveness.  (Entries  must  be  submit¬ 
ted  to  the  Society  by  October  1.  1976). 
Awards  recipients  will  be  invited  to  at¬ 
tend  the  December  1  luncheon  as  guests 
of  the  American  Cancer  Society. 

For  further  information,  contact  the 
American  Cancer  Society  Mass  Media 
Awards  Committee,  801  Second  Av¬ 
enue.  New  York.  N.Y.  10017 — 
telephone  212/749-8038. 
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Finale 

(Continued  from  page  16) 


Knee,  in  fighting  court-approved  sub¬ 
poenas  for  reporter  notes  in  the  suits  in¬ 
volving  Kepone  in  Virginia,  the  Nebraska 
gag  order,  and  in  more  and  more  sub¬ 
poena  cases  which,  he  said,  comprise 
one  third  of  the  present  cases  involving 
the  press. 

He  pointed  out  that,  before  the  1966 
Sheppard  trial  in  Cleveland,  there  had 
been  less  than  10  gag  orders  in  the  his¬ 
tory  of  the  country,  but  that,  since  that 
time,  there  have  been  194.  He  also  urged 
editors  to  use  every  means  to  fight  a 
growing  trend  of  courtroom  secrecy — 
whether  it  involves  hearings  on  prospec¬ 
tive  jurors,  pre-trial  hearings,  or  confes¬ 
sions. 

Harold  W.  Andersen,  chairman  of  the 
American  Newspaper  Publishers  As¬ 
sociation,  and  president  of  the  Omaha 
World-Herald,  told  ASNE  that  107  press 
groups  have  helped  fight  the  Nebraska 
gag  order  in  the  Simants  murder  trial. 

The  importance  of  the  gag  order  in  the 
Simants  case  touches  on  three  questions, 
he  said.  These  are  prior  restraint  (or  cen¬ 
sorship)  of  the  press;  prior  restraint  of 
publication  of  proceedings  at  an  open 
court  hearing  and  of  court  records;  and 
the  fact  that  the  state  of  Nebraska  for¬ 
bids  closed  hearings. 

Andersen  pointed  out  that,  since  the 
gag  order  in  the  Simants  case,  there  have 
been  seven  additional  gag  orders  in  Neb¬ 
raska. 

Judge  William  J.  Bauer  of  the  U.S. 
Court  of  Appeals  in  Chicago,  then  took 
over  the  podium  to  comment  on  the  opin¬ 
ions  expressed  by  the  press  regarding  ac¬ 
tions  of  the  judiciary.  "It  will  be  strictly 
non  black-robe  opinion."  he  said.  “Take 
it  but  don't  count  on  it.” 

He  began  by  citing  evidence  that  fears 
of  the  bench  about  pre-trial  publicity  are 
unwarranted.  "Ninety-four  per  cent  of 
prospective  jurors  don't  even  remember 
a  pre-trial  story  and,  of  the  few  that  do, 
only  half  of  1  per  cent  remember  exactly 
what  they  read.” 

Judge  Bauer  stirred  some  controversy 
when  he  quoted  exactly  from  the  Con¬ 
stitution  to  remind  ASNE  that  it  is  the 
defendant,  and  no  one  else,  who  is  as¬ 
sured  an  "open”  trial.  He  cited  that  this, 
like  the  right  to  counsel  or  atrial  by  jury, 
is  a  right  the  defendant  has  the  power  to 
waive.  Various  ASNE  members  tried  to 
protest,  saying  the  public  itself  was  enti¬ 
tled  to  have  a  trial  open,  but  the  Judge 
simply  kept  pointing  out  the  exact  word¬ 
ing  of  the  Constitution. 

He  also  cited  the  exact  wording  of  the 
Eirst,  or  Ereedom  of  the  Press  Amend¬ 
ment,  namely  that  "Congress  shall  make 
no  law  .  .  .  abridging  the  freedom  of  the 
press”. 
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"Freedom  of  the  press,  as  you  think  of 
it,”  he  told  the  editors,  “was  given  you 
by  the  Judiciary,  which  is  not  limited  by 
the  Constitution  in  this  regard.  And, 
since  a  judge  hates  the  thought  of  being 
reversed  on  appeal,  you  will  usually  find 
him  protecting  a  defendant  no  matter 
who  else  is  hurt.  The  courts  are  not  un¬ 
sympathetic  to  your  point  of  view  but  all 
the  present  controversy  is  making  them 
more  so.” 

In  his  message  to  the  convention,  out¬ 
going  President  Warren  H.  Phillips  (Wall 
Street  Journal)  told  the  editors  there  are 
three  points  he  thinks  should  be  stressed 
in  the  never-ending  battle  for  freedom  of 
the  press. 

"They  are,”  he  said,  "that  the  First 
Amendment  created  freedom  of  the 
press  to  benefit  the  public,  not  editors; 
that  the  Founding  Fathers  never  thought 
the  press  would  always  perform  well,  but 
were  still  convinced  truth  would  emerge; 
and  that  the  right  of  the  press  to  be  free 
does  not  hang  on  the  press  being  per¬ 
fect.” 

Besides  president  Chaplin,  who.  as 
editor  of  the  Honolidu  Advertiser  will 
play  host  to  the  1977  ASNE  convention 
in  Hawaii,  the  officers  elected  April  15 
were;  Eugene  Patterson  (St.  Petersburg 
Times)  Vicepresident;  John  Hughes 
(Christian  Science  Monitor),  secretary; 
and  William  H.  Hornby  (Denver  Post) 
treasurer. 


New  members  elected 
to  API’s  board 

Two  new  members  of  the  board  of  di¬ 
rectors  were  elected  (April  12)  at  the  an¬ 
nual  meeting  of  the  American  Press  Insti¬ 
tute  at  Reston,  Va. 

They  are  J.  Patrick  O'Callaghan,  pub¬ 
lisher,  Edmonton  (A\berVd)  Journal;  and 
John  A.  Scott,  president,  Frank  E.  Gan¬ 
nett  Newspaper  Foundation.  Rochester, 
N.Y.  They  will  serve  one-year  terms  be¬ 
ginning  July  1. 

O'Callaghan  will  succeed  the  late  John 
E.  Motz,  president  of  the  Kitchener- 
Waterloo  Record,  who  died  last  De¬ 
cember.  Scott  will  succeed  Allen  H. 
Neuharth,  president  and  chief  executive, 
Gannett  Company. 

James  H.  Ottaway,  chairman  of  the 
board,  Ottaway  Newspapers,  Inc.,  was 
re-elected  president  and  board  chairman 
of  API.  Two  vice  chairmen  were  elected: 
J.  Montgomery  Curtis,  vicepresident, 
Knight-Ridder  Newspapers,  Inc.,  who 
was  re-elected;  and  Howard  H.  Hays, 
editor  and  co-publisher,  the  Riverside 
(Calif.)  Press  and  Daily  Enterprise,  who 
succeeds  Neuharth.  William  O.  Taylor, 
president,  the  Boston  Globe,  was  re¬ 
elected  treasurer  and  Malcolm  F.  Mal- 
lette.  API  director,  was  re-elected  sec¬ 
retary. 


Jimmy  Sykes,  66, 
dead;  chairman 
of  S-F-W  ad  reps 

James  Ware  Sykes.  66,  chairman  of 
the  board  of  Sawyer-Ferguson-Walker 
Company,  Inc.,  newspaper  representa¬ 
tives,  died  April  16. 

Sykes  spent  his  business  lifetime  in 
newspaper  advertising,  starting  in  the 
advertising  department  of  the  New  York 
Herald  Tribune  in  1928,  finally  serving  as 
national  advertising  manager  from 
1951-1956. 


James  W.  Sykes 


In  1957  he  joined  the  sales  staff  of  This 
Week  magazine  and  in  I960  became  a 
vicepresident  of  Million  Markets  News¬ 
papers. 

In  1963  he  rejoined  Sawyer- 
Ferguson-Walker  where  he  had  previ¬ 
ously  been  associated  as  vicepresident 
and  Western  manager. 

He  moved  from  vicepresident  sales  to 
executive  vice  president,  president  and 
in  1971  on  the  death  of  the  last  of  the 
original  partners,  J.  Larnard  Ferguson, 
became  chairman  and  chief  executive  of¬ 
ficer. 

He  resided  in  New  York  City  and  also 
maintained  homes  in  East  Hampton, 
New  York  and  Delray  Beach,  Florida. 

He  is  survived  by  his  wife,  Dorothy  M. 
Sykes,  three  children  and  six  grand¬ 
children. 

Funeral  services  were  held  at  St. 
Bartholomew's  Church,  New  York  City 
on  April  20. 

• 

Deaths 

Louise  Huger  Beaver,  73,  retired  Let¬ 
ters  to  the  Editor  editor  of  the  New  York 
Times,  April  8. 

♦  *  5jc 

Stewart  Hooker,  68,  retired  after  30 
years  with  Triangle  Publications,  Inc; 
ex-publisher  of  racing  newspapers;  April 
15. 
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Free  cameras 
given  to  press 
at  introduction 

A  crowd  of  300  reporters  and  photog¬ 
raphers  turned  out  April  20  at  the  Hotel 
Pierre  in  New  York  for  Eastman  Kodak 
Co.'s  announcement  that  they  will  be¬ 
gin  marketing  instant-picture  cameras 
and  film. 

The  cameras  will  be  introduced  in 
Canada  next  month  and  in  the  United 
States  in  June.  The  cameras,  seven  years 
in  development,  will  compete  with 
Polaroid’s  Pronto,  which  was  introduced 
two  months  ago. 

Kodak  has  spent  the  largest  portion  of 
its  ad  budget  for  television  commercials, 
magazine  sprea'ds.  At  the  press  confer¬ 
ence.  it  was  noted  that  full-page  news¬ 
paper  ads  have  been  scheduled  to  run  the 
week  of  July  12  in  the  New  York  Times, 
Washington  Post,  Wall  Street  Journal, 
Chicago  Tribune,  and  Los  Angeles 
Times.  J.  Walter  Thompson.  N.Y.  is  the 
agency. 

Advertising  and  sales  promotion  pro¬ 
grams  for  Kodak  instant  cameras  and 
film  will  continue  through  the  year,  in¬ 
creasing  as  the  Christmas  selling  season 
nears. 

In  February,  Polaroid  wined  and  dined 
news  people  across  the  street  at  the 
Hotel  Plaza.  Free  cameras  and  all  the 
film  one  could  stuff  into  pockets  and 
purses  were  handed  out  by  Polaroid  sales 
representatives. 

Not  to  be  outdone.  Kodak  also  pro¬ 
vided  news  people  and  other  guests  with 
about  SI 00  worth  of  free  camera  and  fdm 
equipment,  after  a  buffet  lunch  of 
shrimp,  lobster,  turkey,  roast  beef  and 
ham.  A  few  news  organizations,  includ¬ 
ing  the  Washington  Post,  declined  free 
“evaluator  kits." 

Dennis  Leavy.  a  public  relations  con¬ 
sultant  for  J.  Walter  Thompson,  which 
assisted  Eastman  Kodak  Co.  in  the  press 
conference,  said  the  format  closely  fol¬ 
lowed  all  of  Kodak’s  product  announce¬ 
ments.  and  that  company  officials  did 
not  regard  the  $69.50  gift  cameras  as 
posing  a  potential  ethical  conflict. 

“The  idea  is  to  get  across  as  many 
facts  about  the  product  as  possible,  and 
the  only  way  you  can  do  that  is  try  it 
out.”  Leavy  said. 

• 

Toney  sells  weeklies 
to  Sacramento  Union 

Sacramento  Publishing  Company 
purchased  the  Folsom  (Calif.)  Telegraph 
and  News  of  Orangevale  on  April  2, 
from  J.  Clifton  Toney. 

Sacramento  Publishing  Company  is 
the  parent  corporation  of  the  Sac- 
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Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS 

4/12  4/20 

Affiliated  Publications  (AMEX)  .  9V2  1014 

Combined  Communication  Corp.  (NYSE)  ..  I6V4  16H 

Booth  Newspapers  (OTC)  .  3OV4  32V2 

Capital  Cities  Comm.  (NYSE)  .  49  47% 

Charter  Co.  (NYSE)  .  4Vb  3% 

Com.  Corp.  (OTC)  .  7V4  7V4 

Cowles  Comm  (NYSE)  .  8V2  814 

Dow  Jones  (OTC)  .  28%  30 

Downe  Comm.  (OTC)  .  2  1% 

Gannett  (NYSE)  .  37V4  37% 

Gray  Comm.  (OTC)  .  6%  6% 

Harte  Hanks  (NYSE)  .  24V2  24 

Jefferson-Pilot  (NYSE)  .  27  28 

Knight-Ridder  (NYSE)  .  35V4  35'/2 

Lee  Enterprise  (AMEX)  .  15%  15% 

Media  General  (AMEX)  .  17Ve  17 

Multimedia  (OTC)  .  2OV2  21 

New  York  Times  (AMEX)  .  13V«  13% 

Panax  (OTC)  .  4V2  414 

Post  Corp.  (Wise.)  (OTC  .  10%  10% 

Quebecor  (AMEX)  .  6V2  6V2 

Southam  Press  (CE)  .  23%  23V2 

Speidel  (OTC)  .  I8V4  18 

Thomson  Newspapers  (CE)  .  13  13V8 

Time  Inc.  (NYSE)  .  60%  62 

Times  Mirror  (NYSE)  .  20’/2  20% 

Toronto  Star  (CE)  .  18  18 

Washington  Post  (AMEX)  .  30  3114 

SUPPLIERS 

Abitibi  (CE)  .  13  12% 

Addressograph  Multi.  (NYSE)  .  9Vb  9% 

Allair  (OTC)  .  2%  2% 

Ball  Corp.  (NYSE)  .  20%  20% 

B  C  Forest  (CE)  .  22V4  23 

Berkey  Photo  (NYSE)  .  3%  4 

Boise  Cascade  (NYSE)  .  26%  28% 

Compugraphic  (NYSE)  .  29Vb  29% 

Compuscan  (OTC)  .  9%  9’% 

Crown  Zellerbach  (NYSE)  .  42%  43% 

Cutler-Hammer  (NYSE)  .  37%  40% 

Dayco  (NYSE)  .  15'%  15% 

Digital  Equipment  (NYSE)  .  175'%  178% 

Domtar  (AMEX)  .  25  26V4 

Dow  Chemical  (NYSE)  . 107%  111 

Dymo  (NYSE)  .  8V2  8% 

Eastman  Kodak  (NYSE)  .  114%  113% 

Ehrenreich  Photo  (AMEX)  .  7V2  8 

Eltra  (NYSE)  .  37  28 

General  Electric  (NYSE)  .  52  53% 

Georgia  Pacific  (NYSE)  .  52%  54y2 

Grace.  W.R  (NYSE)  .  28%  29V4 

Great  Lakes  Paper  (CE)  .  29V4  3OV4 

Great  No  Nekoosa  (NYSE)  .  62Vb  60% 

Harris  Corporation  (NYSE)  .  41%  44% 

Inmont  (NYSE)  .  IOV2  11% 

International  Paper  (NYSE)  .  70%  73V2 

Itek  Corp.  (NYSE)  .  12%  13Vb 

Kimberly  Clark  (NYSE)  .  37%  39% 

Log  Etronics  (OTC)  .  3V4  3V2 

Logicon  (OTC)  .  414  4V2 

MacMillan.  Bloedel  (CE)  .  20%  20'4 

Milgo  Electronics  (AMEX)  . 15%  I6V4 

Minnesota  Min.  &  Mfg  (NYSE)  .  63%  63% 

Optronics  International  Inc.  (BSE)  .  6%  6% 

Richardson  (NYSE)  .  12Vb  11% 

Rockwell  Inti.  (NYSE)  .  30%  32 

Singer  (NYSE)  .  IOVb  19V4 

Southland  Paper  (OTC)  .  21  21 

Southwest  Forest  Ind.  (NYSE)  .  10%  11% 

Sun  Chemical  (NYSE)  .  19%  19% 

Wheelabrator-Frye  (NYSE)  .  18%  18% 

White  Consolidated  (NYSE)  .  21%  22% 

Wood  Industries  (AMEX)  .  4  3% 


ramento  Union  and  ten  weekly  news¬ 
papers  in  the  urban  and  suburban  Sac¬ 
ramento  market. 

Fdward  R.  Padilla,  president  of  the 
Sacramento  Union,  stated:  “We  wel¬ 
come  these  fine  newspapers  into  Sac¬ 
ramento’s  First  Family  of  Newspapers.” 
The  Folsom  Telegraph  is  a  120  year  old, 
paid  circulation  weekly,  of  2,500,  serving 
the  City  of  Folsom.  The  News  of 
Orangevale  is  a  7,500  controlled  circula¬ 
tion  weekly  serving  the  unincorporated 
area  of  Orangevale  in  Sacramento 
County. 

The  sale  of  the  newspapers  was 
negotiated  by  Mel  Hodell,  media  broker 
of  Montclair,  California. 


AT&T  files  new  rates 
to  replace  Hi-Lo 

The  American  Telephone  and  Tele¬ 
graph  Company  filed  with  the  FCC  a  new 
rate  plan  for  interstate  private  line  voice 
grade  service  that  will  become  effective 
May  19.  The  plan  is  called  Multi¬ 
schedule  Private  Line  and  replaces  the 
two-year-old  Hi-Lo  rates. 

Last  January  the  FCC  ruled  that 
AT&T  had  not  sufficiently  justified  its 
Hi-Lo  rates  and  found  them  to  be  “un¬ 
lawful”  and  also  directed  AT&T  to  sub¬ 
mit  a  replacement  tariff. 

The  new  plan,  if  approved,  will  estab¬ 
lish  a  simplified  pricing  structure  con¬ 
taining  only  two  rate  elements  for  pricing 
a  service — an  interexchange  channel 
charge  and  a  station  terminal  charge. 

The  company  estimates  that  about 
75%  of  the  approximately  20,000  private 
line  business  customers  affected  by  the 
filing  will  pay  higher  monthly  rates, 
primarily  for  those  services  less  than  25 
miles  in  length. 


CLASSIFIED 
ADVERTISING  RATES 

POSITIONS  WANTED 

(Payable  with  order) 


4-weeks  . $1.35  per  line,  per  issue 

3-weeks  . $1.45  per  line,  per  issue 

2-weeks  . $1.55  per  line,  per  issue 

1-week  . $1.65  per  line 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany  classified  copy  when 
submitted  unless  credit  has  been  established.) 


4-weeks  . $2.00  per  line,  per  issue 

3-weeks  . $2.10  per  line,  per  issue 

2-weeks  . $2.20  per  line,  F>er  issue 

1-week  . $2.30  per  line 


Count  5  average  words  per  line 
or  39  characters  and/or  spaces 
3  lines  minimum  (no  abbreviations) 

Add  $1.00  pier  insertion  for  box  service  and  count  as 
an  additional  line  in  your  copy. 

Air  Mail  service  on  box  numbers  also 
available  at  $1.50  extra 

Due  to  change  in  postal  charges,  only  box  number  responses 
going  outside  the  continental  United  States  will  be  marked 
Air  Mail  and  charged  extra  for  Air  Mail  sendee. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  deco¬ 
rations,  changes  your  classified  ad  to  display.  The 
rate  for  display  classified  is  $4.35  per  agate  line— 
$60.90  per  column  inch  minimum  spiace. 

Classified  Contract  Rates  Available 
On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:30  PM  New  York  Time 

Box  numbers,  which  are  mailed  each  day  as  they  are 
received,  are  valid  for  1-year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022 
(212)  752-7053 


EDITOR  &  PUBLISHER  for  April  24.  1976 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


CARTOONS 


WEEKLY  PUBLICATIONS  gain  readers 
with  our  funny  outdoor  cartoon.  Sam¬ 
ples.  Sierra  Features,  Box  305,  Roche 
Harbor,  Wash.  98250. 


CHILDREN’S  FEATURES 


SEE 

AT  THE  ANPA  CONVENTION 
Ask  tor  Ted  Rathbone  at 
Mathews,  Shannon  &  Cullen  suite 
Waldorf  Astoria 


CITIZENS  BAND  RADIO 


NOW  AVAILABLE,  C-B  News;  national 
FCC  news,  C-B  features,  cartoons  and 
technical  column.  From  The  C-Bers' 
NEWS,  Box  1702,  Columbia,  Mo,  65201. 
(314)  449-8121.  Write  or  call  for  free 
sample. 


EDITORIAL  CARTOONS 


POLITICAL  CARTOONS,  5  per  week  plus 
newsmakers,  nationally  known  cartoon¬ 
ist,  Samples!  Box  747,  Editor  & 
Publisher. 


ENERGY 


COAL  MONTHLY,  a  tabloid  newspaper 
about  coal  and  other  energy  forms, 
"Lift"  specialty  items  from  us.  Subscrip¬ 
tion;  $4  a  year.  Write  Coal,  Box  538,  St, 
Clairsville,  Ohio  43950. 


GARDENING 


EXCLUSIVE  photo-powered  weekly  helps 
cut  living  costs.  Walter  Masson,  Down  to 
Earth,  Box  66,  Needham,  Mass,  02192, 


MEDICAL 


MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk,  3(X)  Half  Mile  Rd.,  Red  Bank, 
N,J,  07701, 


SPORTS 


SPORT  HISTORY  QUIZ— Daily  or  weekly. 

Free  sample.  Write  Darnell  Marketing, 

P,0.  Box  161304,  Memphis,  Tenn. 
38116. 


STAMPS 


VETERAN  NEWSMAN  and  advanced  col¬ 
lector  with  fresh  ideas  seeks  syndicate 
for  award-winning,  acclaimed  weekly 
stamp  column  now  appearing  in  Bay 
Area  metro  Sunday.  Free  sample.  Jon 
Rose.  30  Golf  Rd.,  Pleasanton,  Calif. 
94566, 


WEEKLY  FEATURES 


SANDCASTLES  .  .  .  frolicking  fun  in  the 
desert.  Weekly  comic  strip.  Free  samples 
and  releases.  No  obligation.  Sandcastles, 
Box  1356,  Newport  News.  Va.  23601. 


"ADVENTURES  IN  FUN"— Hobbies, 
projects  for  pre-teen  readers.  FULL  tab¬ 
loid  size  page.  Low  priced.  Flayer 
Assoc.,  Box  431,  Ridgefield,  N.J.  07657. 


LIFE  IN  THE  BIG  CITY — General  interest 
column  ideal  for  any  area.  Other  fea¬ 
tures  available.  Good  price.  Richmond 
Syndicate,  P.O.  Box  10161,  Jackson¬ 
ville,  Fla.  32207. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton.  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV.  CATV  and  Newspapers 


NEWSPAPERS  FOR  SALE 


2  SOUTHWEST  WEEKLIES,  adjoining 
county  seat  exclusive  papers,  both  printed 
in  one  offset  plant.  Gross  $137,254,  net 
$41,043.  Priced  $145,000,  29%  down. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SUBURBANS 

BOSTON  AREA  group  grossing  $340, CXX), 
breaking  even,  established.  Price 
$175,000,  $40,000  down,  8%  interest,  10 
years. 

NORTHWEST  suburban  gross  $240,000, 
money  maker,  price  $175,000,  29%  down, 
8%,  10  years,  sell  assets. 

CHICAGO  PAPER,  gross  $90,000,  fair  re¬ 
turn,  price  $60,CX)0,  $20,(X)0  down,  7% 
interest. 

SOUTH  CENTRAL,  gross  $272,000,  break¬ 
ing  even,  sell  for  $100,000  on  good  terms. 
NORTHWEST  SUBURBAN  newspapers 
grossing  $2.5  million,  losing  money,  needs 
new  management. 

These  papers  use  central  plants  no  part 
of  which  is  owned  by  them. 

ROBERT  N.  BOLITHO 
Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kans.  66207 


EXCELLENT  paid-circulation  weekly  in  de¬ 
lightful,  well-located  Great  Lakes  state  col¬ 
lege  community.  Grossing  $50, 000-plus 
annually.  Solid  economy:  education,  large 
and  small  industry,  prosperous  agricul¬ 
ture:  county  seat,  (Composition  in-house; 
printed  in  nearby  central  plant.  Full-sized 
paper.  Equipment  included;  all  A-1  condi¬ 
tion.  For  information  write  or  call  W.W. 
Spurgeon  Jr,,  550  Merchants  National 
Bank  Building,  Muncie,  Ind.  47305.  (317) 
289-9966. 


COLORADO  WEEKLY,  $120,000.  In  the 
mountains;  easy  access  to  Denver.  Write 
Box  799,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


WEEKLY  publisher  will  pay  cash  or  sub¬ 
stantial  down  payment  for  another  weekly. 
Must  be  doing  between  $125,000  and 
$3(X),0(X)  annually  in  advertising-circula¬ 
tion  and  be  exclusive  in  its  area.  Give  all 
details.  Box  480,  Editor  &  Publisher. 


WOULD-BE  WEEKLY  OWNER  offers  news- 
room/backshop  experience,  some  cash  to 
publisher  ready  to  slow  down.  Zones 
5.7. 8.9.  Box  662,  Editor  &  Publisher. 


METRO  NEWSMAN,  some  cash,  seeks  jun¬ 
ior  partnership.  Prefer  Midwest.  Box  806, 
Editor  &  Publisher. 


ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 


AREA  6  WEEKLY  PUBLISHER  needs 
$50,(X)0  cash  for  acquisition  of  another 
prime  weekly.  Secured  by  existing  news¬ 
paper.  Box  724,  Editor  &  Publisher. 


NEWSPAPER  PRINTER-PARTNER 
WANTED 

For  Long  Island  publishing  firm.  We  have  a 
newsprint  volume  of  $300,000  and  our 
own  newsprint  supply.  If  you  presently 
have  a  web  offset  plant  or  if  you  are  in¬ 
terested  in  a  start-up  and  joint  venture, 
contact  Box  786,  Editor  &  (Publisher. 


OWN  YOUR  OWN  edition  of  leading  Na¬ 
tional  Travel  Magazine.  TRAVELHOST 
Magazine,  presently  in  over  30  markets 
nationwide,  is  now  selecting  additional 
qualified  Associate  Publishers.  Principals 
must  have  extensive  advertising  sales 
backgrounds.  Investment  required.  CALL 
NOW;  James  E.  Buerger,  (214)  691-1163, 
or  write:  Travelhost  Magazine,  6116  N. 
Central  Expy.  Suite  620,  Dallas,  Texas 
75206. 


COLLECTORS  ITEMS 


SOLID  STERLING  SILVER  (500)  grains 
Governors'  Edition  of  States  of  the  Union 
Series  medals.  One  for  each  state,  set 
being  broken  up.  $15  each.  News,  Drawer 
459,  Carrizozo,  N.M.  88301. 


INSTRUCTION 


OVERSEAS  REPORTING?  Interested?  Get 
started  this  summer  in  London.  University 
of  Pacific,  ACO,  Stockton,  Calif.  95211. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship.  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans,  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co..  Inc.,  P,  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Box  189.  Mount  Pleasant.  Mich.  48858 


JOSEPH  A.  SNYDER 
Newspaper  Broker 
404  N.  Westwood  Ave., 
Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  counti7.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Box  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


7%  interest,  10  year  payout. 
PENNSYLVANIA  WEEKLY  paper  compan¬ 
ion  shopper.  Gross  $241,000,  priced 
$275,000. 

LOUISIANA  WEEKLY,  offset  plant  in¬ 
cludes  2-unit  press,  Compugraphic.  News¬ 
paper  gross  $1 10,000,  net  and  publisher’s 
salary  $37,193.  Price  $115,000,  29%, 
7%,  10  years. 

ILLINOIS  COUNTY  SEAT  exclusive  week¬ 
ly.  gross  $65,000,  net-salary  $19,5(X). 
Building  appraised  at  $30,000.  Total 
package  $95,(X)0,  29%,  8%,  10  years. 
ROBERT  N.  BOLITHO 
Box  7133,  Indian  Creek  Branch 
Shawnee  Mission,  Kans.  66207 


FLORIDA  WEEKLY  in  retirement  commun¬ 
ity.  Contact  Horace  Hancock,  (813)  752- 
6206  or  (813)  682-2028. 


MUST  FIND  BUYER  IN  APRIL  to  allow  me 
important  move  in  June.  Great  buy  if  you 
act  now  on  $40,000  gross,  high  profit  east 
Nebraska  weekly.  Call  Rich,  today,  (402) 
652-8312  days;  (402)  652-8519  nights. 


ALL  OR  PART,  because  of  health  reasons 
publisher  anxious  to  sell  controlling  in¬ 
terest  in  established  Zone  4  weekly  or  total 
stock  sale  can  be  arranged.  Priced  for 
quick  sale.  Box  706,  Editor  &  Publisher. 


$225,000  GROSS  voluntary  paid  weekly 
serving  Louisville  (Ky.)  suburbs.  Estab¬ 
lished  more  than  20  years.  25,000  dis¬ 
tribution.  Printed  at  central  offset  plant. 
Will  sell  for  $125,0(X)  (without  receivables) 
with  small  down  payment  and  attractive 
terms  to  aggressive  advertising  pro  with 
excellent  track  record.  Tell  me  about  your 
qualifications.  Write  Larry  R.  Coffey,  P.O. 
Box  110,  Shelbyville,  Ky,  40065  or  call 
(502)  633-4334. 


PRINTING  PLANTS  FOR  SALE 


LUCRATIVE  rotary  offset  printing  plant  in 
Southern  California.  Rare  opportunity  for 
aggressive  persons.  Owners  ready  to  retire. 
Write  W.  D.  Warner,  P.O.  Box  2443,  Santa 
Fe  Springs,  Calif.  90670. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


SHERIDAN  48-Ps,  Cutler-Hammer  stack¬ 
ers.  Jampol  truck  loaders,  belt  conveyors 
Box  780,  Editor  &  Publisher. 


SPEED-O-MAT  LABELER,  labels  thou¬ 
sands  of  copies  an  hour.  Equipped  with  a 
newspaper  feeder.  Will  feed  any  size. 
Made  by  Addressograph.  Call  or  write  Halls 
Fountain  City  Shopper,  P.O.  Box  5801, 
Knoxville,  Tenn.  37918.  (615)  922-7478. 


MISCELLANEOUS 


FINCOR  MOTOR  CONTROLLER  and 
motor  for  4-unit  Goss  Metro  press. 

BEACH  SADDLES”  and  all  related  equip¬ 
ment  for  converting  Scott  compression 
lockup  press  with  22%"  cutoff,  52  single 
and  12  double  width  saddles  for  67" 
rolls.  Related  equipment  includes  film 
punch,  plate  punch,  shear  and  bender, 
all  with  cabinets,  1  year  old. 

TENAKILL  ASSOCIATES  INC. 

208  Huyler  St. 

South  Hackensack,  N.J.  07606 
(201)  487-7717 
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EQUIPMENT  &  SUPPLIES 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St..  Inglewood.  Calif. 
90301.  (213)  674.4040  or  678-3432. 


OCR  EQUIPMENT 


30%  OFF  new  Datatype  GSP  10  scanner. 
Can  be  seen  in  use.  $8000  includes  five 
IBM  typewriter  elements.  Will  ship  im¬ 
mediately.  (814)  938-8740. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U  S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Bo*  5500.  Akron.  Ohio  44313 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS — 4500.  Compuwriter  I — 4500. 
Keyboards — 1200.  FHN  Business  Prod¬ 
ucts.  Church  Rd.,  Mt.  Laurel.  N.J.  (609) 
235-7614. 


713-10  PHOTON  in  good  condition:  5^2-36 
pt.  8  faces  with  computer. 

PHOTO  TYPEPOSITER. 

JUSTOWRITER  SYSTEM:  Reproducer, 
converter,  8  pt.  keyboard. 

Make  offer.  Call  (216)  264-1125. 


COMPUGRAPHIC  2961  high  speed  with 
wire  stripper,  $4500.  496 ITL  with  tab  in¬ 
dent  kit,  $50(W.  7200  low  range.  $2000. 
All  equipment  comes  with  extras  and  is 
presently  in  operation.  Call  Glover  Williams 
at  (615)  648-2265. 


ACM  9000  with  spare  reader,  console, 
fonts.  Good  condition.  As  is  where  is.  As¬ 
sume  23  payments  of  60-month  lease.  Call 
(212)  989-4096. 


Classified  Ad  Rate  on  Page  30. 


. . . 


CLASSIFIED  ADVERTISING 
Order  Blank 


A(d  (dress 


Authorized  by 


Classification 


EQUIPMENT  &  SUPPLIES 


PLATEMAKING 


FOR  SALE;  2  Letter  Flex  plate  maker  expo¬ 
sure  units  (air  knife),  purchased  new 
1974-75.  For  information  call  Arnold  Mc¬ 
Donald.  Production  Director,  The 
Virginian-Pilot  &  Ledger-Star,  Norfolk,  Va. 
23510.  Ph:  (804)  446-2395. 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9;16  x  36 
Goss  Suburban  6  units.  2  folders 
Goss  Suburban.  1500  series  unit 
Goss  Urbanite  5  units.  23  9  16  x  36,  1971, 
2  folders 

Goss  Urbanite  presses  and  units 
Goss  Metro  4  units,  1970 
Goss  Urbanite  folder 
Cottrell  V-15  units  and  presses 
Cottrell  V-15A,  4  units,  1967 
Fairchild  Colorking  5  units,  1968 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Gregg  flying  imprinter  for  Urbanite 
Hoe  Colormatic,  8  units,  2  folders,  1964 
Mueller  3-pocket  inserter,  Model  227 
IPEC,  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


2  FAIRCHILD  NEWSKING  web  offset  units. 

1  Colorking  folder,  22^4"x36'',  year  1967. 
Available  immediately.  Call  collect:  (617) 
475-3210. 

1  MEIHLE  36"  single  color,  25"x36",  in¬ 
stalled  new  in  1973,  immaculate. 

1  ROSBACK  Automatic  Collator,  Stitcher, 

3  knife  trimmer. 

Both  available  immediately.  Call  collect: 
(617)  475-3210. 

3  COTTRELL  VANGUARD  V-15  units  with 
rollstands.  $500C  each  or  $12,000  total. 
New  England  Printing  Machinery  Inc.  Call 
collect:  (617)  475-3210. 

SP20  VANDERCOOK  proofpress  with  au¬ 
tomatic  ink  system  in  very  good  condition. 
Make  offer,  (iail  (216)  264-1125. 

COTTRELL  V-700,  double  rollstand,  4 
units.  2  pass  oven,  chill  rolls,  folder  with 
air  former,  cross  perforator,  double  par¬ 
allel,  quarter  and  half,  2  web  sheeter  and 
50hp  drive.  Universal  Printing  Equipment 
Co.  Inc.,  436  Ridge  Rd.,  North  Arlington, 
N.J.  (201)  438-3744. 

GOSS  SUBURBAN,  3  unit;  surplus  press; 
see  in  operation.  Canyon  Courier,  Ever¬ 
green,  Colo.  80439.  (303)  674-5534. 

WEB  OFFSET  PRESSES 

4  Unit  Goss  Metro  (1971),  with  2  color 
decks  and  RTP  with  conveyor  equip¬ 
ment,  available  now. 

6  Unit  Goss  Suburban  with  Urbanite  Fol¬ 
der,  (includes  V*  fold)  two  50hp  drives, 
two  4  position  roll  stands  (1965). 

4  Unit  Wood  Colorflex,  16  page  straight, 
32  page  collect,  includes  high  speed 
folder  (45,000  pph),  lOOhp  drive,  and  4 
position  roll  stand. 

4  Unit  Cottrell  V-700,  with  2  roll  stands,  2 
pass  ovens,  chill  rolls,  folding  machine 
with  air  former,  cross  perf.  double  paral¬ 
lel,  Va  and  Vz  fold,  and  2  web  sheeter. 
4  Unit  ATF  (Webendorfer)  with  V4  folder, 
ovens  and  double  roll  stand. 

2  Unit  Color  King  with  folder. 

2  Unit  News  King  with  Color  King  folder. 
Gazette  Americana  17%  x  24",  2  color  per- 
fector  with  sheeter. 

ATF  (Ireen  Hornet  IIV2  x  ITVz",  roll  to 
sheet,  with  imprinting  unit. 

Cottrell  Model  RB-1  heavy  duty  newspaper 
folder,  with  balloon  former  and  cat 
walks  (takes  12  sheets). 

Rewinders  (new),  built  to  your  specifica¬ 
tions. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

436  Ridge  Road 
North  Arlington,  N.J. 

(201)  438-3744 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WILL  PAY  TOP  DOLLAR  for  used  Graphic 
Electronics  Photo-Lathe.  R.  Oliver.  196— 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 


WANTED:  Goss  Community,  Suburban  or 
Urbanite.  Can  use  Hoe  Colorflex  in  place  of 
Urbanite.  Changing  over  from  letterpress 
to  offset.  Box  241,  Editor  &  Publisher. 


WANTED:  GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  249,  EDITOR  &  PUBLISHER 


WANTED:  Goss  Community  oil  bath 
machine  with  SC  folder.  Box  233,  Editor 
&  Publisher. 

WANTED:  GOSS  URBANITE 
4  to  8  UNITS  FOR  EXPORT 
BOX  251.  EDITOR  &  PUBLISHER 

WANTED:  LATE  STYLE 
COTTRELL  V-22  25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 

FLORIDA  WEEKLY  wants  to  purchase  used 
4-unit  Harris  36"  web  offset  press,  plate 
burner  and  small  fork  lift.  Call  L.G. 
Hountha,  (904)  629-8031,  or  write  details 
Marion  Gazette.  3701  S.W,  7th  St.,  Ocala. 
Fla.  32670. 


WANTED; 

SCRAP  TYPE 

Shapiro  Sales  Co.,  5040  N.  2nd  St. 

St.  Louis,  Mo.  63147.  Ph:  (314)421-5393. 

WANTED:  USED  IBM  stand-alone  com¬ 
poser,  Compugraphic  Jr.  or  I,  II:  Compu- 
graphic  7200,  balls  for  IBM,  Varityper 
headliner  disks.  Call  9-5;  (215)  264-5447 
or  write  TV  NEWS,  1034  Third  St..  White¬ 
hall,  Pa.  18052. 

I  WOULD  LIKE  to  buy  complete  offset 
newspaper  equipment,  new  or  used,  to  set 
up  bi-weekly  publication  in  the  Caribbean 
in  6000  circulation  range.  Include  price 
and  full  details  in  your  letter.  Box  731, 
Editor  &  Publisher, 

GOSS  METRO  Tabloid  Offset  Press.  2  un¬ 
its.  8  pages  each,  plus  extra  8  page  color 
unit,  and  1  Gasoline  Forklift  Truck. 
BEHRENS  P  &  P,  606  W.  Arbor  Vitae  St., 
Inglewood,  Calif.  90301.  (213)  674-4040. 

STA-HI  251  or  257 
COUNTER-STACKERS. 

BOX  814,  EDITOR  &  PUBLISHER. 


INDUSTRY  SERVICES 


PRESS  ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


CIRCULATION  CONSULTANTS 


HAVE  MORE  than  40  successful  years  in 
highly  competitive  area.  Will  travel.  Box 
708,  Editor  &  Publisher. 


MR.  PUBLISHER;  Is  your  circulation  de¬ 
partment  operating  at  peek  efficiency?  If 
not,  a  professional  survey  could  increase 
efficiency,  circulation  and  save  money. 
Write  Box  809,  Editor  &  Publisher. 

BUILD  AND  HOLD  your  circulation  with 
the  ideas  and  art  you’ll  receive  each 
month.  Hundreds  of  circulators  use  our 
sales  boosters,  service  and  training  aids, 
management  and  promotion  materials. 
Ask  for  details  and  low  rates.  CIR¬ 
CULATOR'S  IDEA  SERVICE,  P.O.  Box 
6526,  Mobile,  Ala.  36606. 


Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  tO:  EDITOR  &  PUBLISHER  •  850  Third  Av*.  •  New  York.  N  Y.  10022 


WANTED  TO  BUY 

WANTED: 

WOOD  COLORFLEX. 

BOX  264,  EDITOR  &  PUBLISHER. 

WANTED:  2  Flying  Pasters  to  attach  to 
Goss  Urbanite,  late  model  Butler  or  WPE 
and  Goss  4  position  rollstand.  Reply  to: 
Paul  Chmielewicz,  El  Vocero  de  Puerto 
Rico,  P.O.  Box  3831  Old  San  Juan  Sta., 
San  Juan,  Puerto  Rico  00904.  Ph:  (809) 
723-4600.  Telex:  385-836. 


SUBURBAN  CONSULTANTS 

HIRSCH  &  ASSOCIATES 
An  organization  of  suburban  newspaper 
specialists  in  the  daily  and  weekly  field. 
Retail  and  classified  sales  development. 
Financial  analysis.  Promotional  programs. 
Technical  assistance  in  circulation,  pro¬ 
duction  and  news.  Expert  appraisals  for  all 
purposes.  Representing  both  buyers  and 
sellers  of  newspaper  properties.  Call  (305) 
278-2848  or  write  P.O.  Box  759.  Delray 
Beach.  Fla.  33444, 

&  PUBLISHER  for  April  24,  1976 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


Help 


Wanted... 


ACADEMIC 


MIDWEST  UNIVERSITY  seeks  news-editor¬ 
ial  assistant  or  associate  professor.  PhD  or 
near  preferred;  Masters  required.  Several 
years  solid  news  and  teaching  experience. 
Beginning  and  advanced  reporting,  other 
undergrad  and  grad  courses.  Salary  com¬ 
petitive.  Equal  Opportunity  Employer. 
Contact  V.A.  Keel.  Head,  Journalism  and 
Mass  Communication,  South  Dakota  State 
University,  Brookings,  S.D.  57006.  (605) 
688-4171. 


ASSISTANT  PROFESSOR  IN  JOURNAL¬ 
ISM  to  teach  news-editorial  courses  and 
advise  4-day  week  newspaper.  Require¬ 
ments;  news  experience,  PhD  preferred, 
commitment  to  teaching,  media-related 
research.  Competitive  salary.  Deadline: 
May  10.  Send  letter,  resume,  to  Elden 
Rawlings,  department  chairman,  Texas 
Christian  University.  Fort  Worth,  Texas 
76129.  An  Equal  Opportunity-Affirmative 
Action  Employer. 


TEACHER 

Mass  Communications  instructor  wanted 
for  ’76-77  academic  year.  Teaching  em¬ 
phasis  on  advertising  with  additional  work 
in  radio/ TV,  photojournalism,  film  or  news¬ 
paper  journalism.  Requirements  include 
MA  in  Mass  Communications  or  related 
field,  teaching  experience,  media  experi¬ 
ence.  Mail  resume  to  Jim  Porchey,  Mass 
Communications  Department,  St.  Louis 
Community  College  at  Florissant  Valley. 
34(X)  Pershall  Rd.,  St.  Louis,  Mo.  63135. 

An  Affirmative  Action  Employer 


ASSISTANT  PROFESSOR  of  Journalism. 
Newspaper  experience  preferred.  Write 
A.W.  Fields,  Box  4-469.1,  University  of 
Southwestern  Louisiana,  Lafayette,  La. 
70504.  An  Equal  Opportunity  Employer. 


BUSINESS  ADMINISTRATION— Prefer 
Doctorate  in  specific  discipline.  Minimum 
requirements:  MBA  with  several  years  ex¬ 
perience  in  business.  Teaching  responsi¬ 
bilities  in  Marketing,  Management  and  Fi 
nance  at  Undergraduate  and  Associate 
Degree  levels.  Program  involves  day  and 
evening  commitments.  Growing  program 
requires  someone  willing  to  help  plan 
course  timetable  and  co-ordinate  advising 
of  students.  Application  and  Vita  im¬ 
mediately  tO:  Associate  Director  for 
Academic  Affairs,  The  Pennsylvania  State 
University,  Shenango  Valley  (Jampus,  147 
Shenango  Ave.,  Sharon.  Pa.  16146.  Equal 
(Opportunity  Affirmative  Action  Employer, 


JOURNALISM— Prefer  PhD.  Minimum 
qualifications:  MA  in  Journalism  with  sev¬ 
eral  years  professional  experience.  Teach¬ 
ing  responsibilities  include  reporting,  news 
writing  and  editing.  Some  assignments  in  a 
related  discipline  to  provide  a  Tull  teaching 
load.  Must  advise  Journalism  students  and 
be  active  in  University  and  Campus  ser¬ 
vices.  Application  and  Vita  immediately  to; 
Associate  Director  for  Academic  Affairs, 
The  Pennsylvania  State  University 
Shenango  Valley  Campus,  147  Shenango 
Ave.,  Sharon,  Pa.  16146.  Equal  Opportun 
ity  Affirmative  Action  Employer. 


JOURNALISM  STAFF  MEMBER  wanted 
for  9-month  position  starting  Fall,  1976. 
Masters  Degree  required,  professional  ex¬ 
perience  essential,  work  toward  Doctorate 
very  desirable.  To  teach  courses  in  intro¬ 
duction  to  mass  media,  communications 
law.  advertising  as  communication,  his¬ 
tory  of  journalism  or  combinations  of 
above.  Very  competitive  salary,  excellent 
campus  atmosphere,  exceptional  media 
city.  Write  Dr.  Jack  Fought,  Dept,  of 
Journalism,  Bradley  University,  Peoria, 
III.  61625,  or  call  collect  (309)  676-7611. 
ext.  401.  An  Equal  Opportunity  Employer 


Last  Call 
To  Make 
A  Fast  Call 
For  Our  May  1 
ANPA  Convention 
E&P  Classifieds 
(212)  752-7053 


PUBLISHER  POSITION  open  for  16,000 
circulation  daily  in  university  community. 
Applicants  must  have  demonstrated  ability 
in  all  phases  of  newspaper  leadership 
Send  complete  vitae  including  salary  re- 

guirements  by  May  14  to  Publisher,  The 
aily  Iowan,  111  Communications  Center, 
University  of  Iowa,  Iowa  City,  Iowa  52242. 


PUBLISHER  for  Dallas-Fort  Worth  area 
suburban  daily,  one  of  strong,  growing  PM 
group  with  top  quality  central  production 
plant.  Must  be  aggressive  competitor,  ex¬ 
perienced  editorial  and  advertising,  active 
civic  and  service  organizations.  Prefer  pre¬ 
sent  resident  Area  6.  Contact  Bob  G.  Ca¬ 
non,  President.  News-Texan  Inc.,  P.O.  Box 
34448,  Farmers  Branch,  Texas  75234. 
(Subsidiary  of  The  Dallas  Morning  News.) 


AGGRESSIVE  BUSINESS  MANAGER,  ex¬ 
perienced  in  news  media,  to  handle  prom¬ 
otion  and  administration  in  expanding 
small  San  Francisco-based  feature  news 
service  into  major  news  source.  Dedica¬ 
tion,  long  hours,  $600  per  month  start. 
Box  790,  Editor  &  Publisher, 


CONTROLLER-BUSINESS 

MANAGER 


Weekly  newspaper  group  seeks  CPA  or 
MBA  for  top  executive  position.  Will  handle 
all  accounting  and  administrative  func¬ 
tions  and  report  directly  to  president. 
Suburban  Boston  area.  Resume,  salary  his¬ 
tory  to  Box  798,  Editor  &  Publisher. 


GENERAL  MANAGER  for  growing  weekly 
free  circulation  newspaper  in  Bergen 
County.  N.J.  Qualifications:  proven  sales 
experience  a  must,  with  good  track  record. 
Self-starter  to  implement  own  sales  and 
ability  to  motivate  and  direct  sales  person¬ 
nel.  Promotional  minded  with  enthusias¬ 
tic,  aggressive  implementation.  Know¬ 
ledge  of  all  phases  of  newspaper  business; 
distribution,  sales,  layout  and  develop¬ 
ment  of  insertion  business.  Salary  plus 
percentage  and  bonus;  health  benefits 
and  profit  sharing.  Send  resume  and  salary 
requirements  to  Box  803,  Editor  & 
Publisher. 


AGGRESSIVE,  knowledgeable  publisher 
for  Western  Stamp  Collector,  a  weekly 
stamp  newspaper,  with  over  25,000  circu¬ 
lation.  Prefer  someone  with  advertising 
and  circulation  background  who  is  know¬ 
ledgeable  in  the  philatelic  world.  Progres¬ 
sive,  growing  company  will  provide  top  pay 
and  fringes  for  the  right  person.  Located  in 
Oregon  in  the  center  of  an  area  of  high 
livability  and  unlimited  recreation.  (Contact 
Jacquelyn  Agee,  Personnel  Manager,  Al¬ 
bany  Democrat-Herald.  P.O.  Box  130,  Al¬ 
bany,  Oreg.  97321.  Ph:  (503)  926-2211. 


ADVERTISING  SERVICE 


ADVERTISING  SERVICE 
DEPARTMENT  SUPERVISOR 
Midwest  metropolitan  morning  paper  is 
seeking  a  mature  person  with  advertising 
or  marketing  experience  to  supervise 
5-person  service  staff.  Must  be  able  to 
work  cooperatively  with  sales  staff  and 
public.  Background  should  include  experi¬ 
ence  in  office  and  stenographic  proce¬ 
dures.  Excellent  employee  benefits.  Salary 
open.  Write  Box  718,  Editor  &  Publisher. 


CIRCULATION 


MIDDLE  TENNESSEE  DAILY  has  opening 
for  circulation  manager.  Experience  with 
motor  routes  and  carrier  delivery  required. 
Good  salary  and  fringe  benefits.  Excellent 
opportunity  for  No.  2  person  desiring  to 
move  up.  Send  resume  to  Box  778,  Editor 
&  Publisher. 


ASSISTANT  CIRCULATION  MANAGER 
needed  for  27,500  daily.  Zone  5.  Must  be 
an  aggressive,  self-starter  with  the  ex¬ 
perience  and  expertise  to  fill  the  Circula¬ 
tion  Manager  position  within  a  reason¬ 
able  time  framework.  Submit  resume  and 
references  to  Box  741,  Editor  &  Publisher 


WANTED:  Experienced  circulator  with 
proven  record  who  is  ready  to  assume  ad¬ 
ditional  responsibilities  of  motor  route 
supervisor.  Large  morning  and  afternoon 
newspaper.  Must  be  capable  of  organiz¬ 
ing  an  effective  expansion  program  in 
growing  Zone  6  metropolitan  area.  Box 
805.  Editor  &  Publisher. 


EXPERIENCED  CIRCULATION  MANAGER 
who  can  effectively  organize  carrier  and 
motor  routes  from  scratch.  Weekly  publi¬ 
cation.  owned  by  fast  growing  newspaper 
group,  converting  to  daily.  Zone  4.  Resume 
to  Box  793,  Editor  &  Publisher. 


Circulate 
Your  Jobs, 

Services,  Talents 
to  the 

Largest  Newspaper  Audience 

in  the  World 

with  E&P  Classifieds 


FLORIDA’S  FASTEST  GROWING  evening 
newspaper  is  looking  for  an  ambitious  per¬ 
son  who  is  willing  to  begin  as  a  district 
manager  and  prove  to  us  he  deserves  to  be 
promoted.  Several  middle  management 
positions  are  just  waiting  for  the  right 
people.  Good  starting  salary  and  company 
benefits.  Our  bonus  plan  is  one  of  the  best 
in  the  business.  Send  resume  and  cover 
letter  telling  us  why  you  want  and  feel  qual¬ 
ified  for  this  position.  Box  785.  Editor  & 
Publisher. 


ASSISTANT  CIRCULATION  MANAGER  for 
Pennsylvania  daily  newspaper,  circulation 
8000.  Contact  Mr.  Holder,  Somerset 
Newspapers  Inc,,  (814)  445-9621  between 
9AM  and  4PM. 


ASSISTANT  TO  CIRCULATION  DIRECTOR. 
100,000  Morning-Evening-Sunday  in 
Southern  city.  Must  be  sales,  marketing 
oriented  with  experience  that  has  pre¬ 
pared  candidate  for  major  responsibilities 
in  planning  and  directing  total  departmen¬ 
tal  operations.  College  education  prefer¬ 
red.  Excellent  package  of  benefits.  Send 
complete  resume,  salary  requirements, 
availability  for  interview  to  Box  679,  Editor 
and  Publisher.  All  inquiries  held  in  stric¬ 
test  confidence. 


CLASSIFIED  ADVERTISING 


INSIDE  SALES  AND 
DEVELOPMENT  MANAGER 

strong  on  sales  and  administration?  Here’s 
your  opportunity  for  professional  growth 
and  leadership  with  Florida’s  best  news¬ 
papers,  The  St.  Petersburg  Times  and 
Evening  Independent. 

We're  looking  for  someone  with  proven 
telephone  sales  and  supervising  experi¬ 
ence  and  modern  advertising  expertise. 
You’ll  be  directly  responsible  for  the 
supervision  of  15  specialists  in  our  com¬ 
mercial  phone  sales  department  and 
counter  staff.  In  addition,  you  will  coordi¬ 
nate  special  projects,  handle  customer  re¬ 
lations  and  assist  in  putting  into  operation 
one  of  the  most  sophisticated  com¬ 
puterized  classified  systems  in  the  busi¬ 
ness. 

In  return  we  offer  outstanding  growth  po¬ 
tential  and  unmatched  benefits  including 
company  paid  pension,  profit  sharing  and 
life  insurance,  health  insurance,  cost  of 
living  supplements,  liberal  paid  vacations 
and  holidays  and  many  more  that  mean 
security  for  you  and  your  family  on  Flori¬ 
da’s  Suncoast. 


Write  full  details  including  salary  require¬ 
ments  to:  Rich  Riggins,  Classified  Ad  Man¬ 
ager,  Times  Publishing  Co.,  P.O.  Box  1121. 
St.  Petersburg,  Fla.  33731. 


DISPLAY  ADVERTISING 


QUALIFIED,  AGGRESSIVE  advertising 
salesperson  wanted  for  Zone  5  24,000  cir¬ 
culation  daily.  Must  have  sales  experi¬ 
ence.  Good  salary  and  fringe  benefit  pack- 
pge.  Excellent  growth  potential.  Send 
resume  to  Box  813,  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


ADVERTISING  MANAGER— Chance  to 
show  what  you  can  do  on  18,000  control¬ 
led  circulation  weekly  in  choice  New 
Hampshire  location.  Box  753,  Editor  & 
Publisher. 


AD  MANAGER  for  18,000  PM  daily  and 
Sunday  Area  4  with  proven  record  of  build¬ 
ing  staff  cooperation  resulting  in  sales 
growth.  Not  a  director’s  job  but  requires 
personal  selling  which  demonstrates  your 
leadership  is  sound.  No  two  year  wonders 
need  apply,  only  permanent  types.  Full  re¬ 
sume  please  to  John  Gibson,  Delta 
Democrat-Times,  Greenville,  Miss.  38701. 
(601)  335-1155. 


EDITOR  &  PUBLISHER  for  April  24,  1976 


GOOD  WEEKLY  needs  professional  in  ad 
sales.  Will  give  stock  to  right  person. 
Zone  4.  Box  815,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  eager  advertis¬ 
ing  salesman  on  the  way  up.  We  pay 
straight  commission,  6%.  Active,  estab¬ 
lished  account  list  will  net  $12  to  $15,000 
at  start.  No  limit  for  additional  earnings  by 
improving  linage  picture  on  balance  of  ac¬ 
count  list  and  ability  to  secure  new  ac¬ 
counts.  Must  be  adept  at  making  good 
speculative  layouts  and  presentation. 
Plenty  of  opportunity  for  advancement.  All 
benefits,  including  pension.  Write  or 
phone  Wiley  Dodds,  Advertising  Director, 
TIMES-NEWS,  Twin  Falls,  Idaho  83301. 
(208)  733-0931. 


TOP-FLIGHT,  aggressive  sales  manager 
who’s  looking  for  sales  challenge  in  a 
2-paper  market  located  in  Zone  1 .  The  per¬ 
son  we  are  searching  for  should  have  ex¬ 
perience  in  successfully  running  an  ad  de¬ 
partment  and  managing  its  staff;  or  may 
have  the  potential  to  step  right  in  and  do  a 
successful  job  now.  If  you  feel  you  have 
the  ability  and  the  drive  to  fill  this  position 
write  Box  714,  Editor  and  Publisher,  and 
give  details. 


AGGRESSIVE  AD  PERSON  FOR 
GROWING  MISSISSIPPI  WEEKLY. 
BOX  791,  EDITOR  &  PUBLISHER. 


IMMEDIATE  OPENING  for  aggressive,  ex¬ 
perienced  display  ad  representative.  We 
are  offering  base  salary  plus  commission, 
health  and  pension  plan  and  an  excellent 
opportunity  for  advancement  within 
nationwide  group.  Send  resume  with  salary 
history  to-.  F.J.  Brillante,  Knight-Ridder 
Newspapers,  Suburban  Division,  Room 
625,  1  Herald  Plaza,  Miami,  Fla.  33101. 


AD  SALES  DIRECTOR 

Suburban  Boston  weekly  newspaper  group 
needs  top  sales  executive  with  ability  to 
manage  7-man  staff,  fake  charge  of  all 
display  and  classified  display  sales,  de¬ 
velop  promotions  and  build  linage.  Degree 
required;  advanced  degree  in  Marketing  or 
Business  preferred.  Excellent  opportunity 
for  growth.  Send  resume  and  salary  history 
to  Box  795,  Editor  &  Publisher. 


RETAIL  ADVERTISING  REPRESENTA¬ 
TIVE,  experienced.  Involves  sales  and  lay¬ 
out.  Salary,  commission,  bonuses  plus  car 
allowance  made  our  ad  staff  position 
among  the  best  in  the  Southwest.  We  are  a 
chain  paper  of  24,  which  makes  advance¬ 
ment  possible.  Contact  Howard  L.  Rock- 
afellow.  Ad  Director,  The  Odessa  Ameri¬ 
can,  Odessa,  Texas  79760. 


WORLD’S  BEST 
SALESPERSON/MANAGER 
East’s  biggest,  suburban,  twice-weekly, 
175,000.  Must  demonstrate  strong  chain 
and  local  retail  sales  ability.  Management 
in  months  for  right  person.  We’re  No.  1  in 
our  huge  market  and  growth  is  at  record 
pace.  Absolutely  ideal  situation  for  an  ex¬ 
perienced  profit  producer!  Norm  Hirsch, 
Suffolk  Life,  Westhampton,  N.Y.  11977. 


EDITORIAL 


CONTRIBUTING  WRITER  for  Philadelphia 
business  weekly.  Send  clips  and  confiden¬ 
tial  background  information  to  Box  72, 
Editor  &  Publisher. 


DESK  PERSON  sought  by  Connecticut's 
most  forward-looking  newspaper.  Some¬ 
one  with  energy  and  good  experience  in 
writing,  editing,  layout,  photos,  and  who 
can  supervise  reporters  and  photog¬ 
raphers  and  work  with  them  and  other 
editors  for  a  better  product  in  a  highly 
competitive  market.  An  opportunity  for 
someone  who  loves  good  newspaperwork. 
Send  resume,  work  samples  to  (Christopher 
Powell,  Managing  Editor,  Journal  Inquirer, 
306  Progress  Dr.,  Manchester,  Conn. 
06040. 


EDITOR — We're  building  the  best  weekly 
newspaper  in  the  Rockies,  and  we  need  a 
journalist  who  wants  to  learn  all,  do  all, 
and  eventually  become  responsible  for 
putting  out  a  competitive,  high  quality 
product.  Long  hours,  offset  by  nearness  of 
Aspen,  Vail,  rivers  and  wilderness.  Send 
resume,  samples.  The  Weekly  Newspa¬ 
per*,  Box  339,  Glenwood  Springs,  Colo. 
81601.  (303)  945-7493.  We  are  not  a 
sleepy  little  weekly.  Sleepy  little  weekly 
people  need  not  apply. 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
FREELANCE 


HELP  WANTED 
PRODUCTION 


NEWS  EDITOR 

The  Edwardsville  (Ml.)  Intelligencer,  a  grow¬ 
ing  and  progressive  7500  daily  located  25 
miles  from  St,  Louis  has  an  opening  for  a 
news  editor.  This  No.  2  person  is  responsi¬ 
ble  for  editing,  directing  cop.,  flow  and 
coordinating  news  presentation  as  neces¬ 
sary. 

Right  individual  should  possess  2  to  3 
years  daily  newspaper  reporting  and  edit¬ 
ing  experience.  In  return  we  offer  a  good 
salary,  benefits  and  an  opportunity  to  ad¬ 
vance  in  a  respected  newspaper  group.  If 
interested  send  resume  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 


LIVING  SECTION  EDITOR  needed  by 
medium  sized  daily  in  Zone  3.  We  want  a 
strong,  creative  editor  to  produce  a  heal¬ 
thy  and  lively  mix  of  traditional  women's 
page  content,  and  lifestyle  news  and  fea¬ 
tures.  Must  be  able  to  direct  a  staff, 
handle  editing  and  makeup.  Send  resume, 
samples,  salary  requirements  to  Box 
707,  Editor  &  Publisher. 


FIELD  EDITOR  for  award-winning  farm 
publication  in  Zone  5.  Darkroom,  feature 
writing  talents  a  must.  Grueling  schedule 
in  refreshing  atmosphere.  Experience  pre¬ 
ferred.  $175  per  week  plus  liberal  fringes. 
Send  resume,  pictures,  writing  samples  to 
Box  695.  Editor  &  Publisher. 


ASSISTANT  SUPERVISOR 
Publisher  of  12  weekly  suburban  news¬ 
papers  has  need  of  an  Assistant  Desk 
Supervisor  in  Quality  Control.  Opportunity 
to  develop  skills  on  electronic  scanner, 
CPU,  VDT.  Supervise  5  editors.  Chance  for 
advancement— good  company  benefits. 
Starting  pay  $4  per  hour.  Must  have  2 
years  Journalistic  experience  and  or  train¬ 
ing:  good  references:  type  40  wpm:  read 
450  wpm.  We  will  be  testing  Thursday  and 
Friday,  April  29-30.  1976.  Only  those 
meeting  qualifications  need  apply.  Per¬ 
sonnel  Dept.,  Times  Newspapers,  Box  312. 
Ellicott  City,  Md.  21043.  (301)  465-3333 
ext.  72. 


GROWING  NATIONAL  trade  magazine 
needs  editor  with  ability  to  write,  edit  and 
handle  ad  sales.  Midwest  location.  Salary 
commensurate  with  ability  and  experi¬ 
ence.  Send  brief  resume  and  salary  history 
to  Box  764,  Editor  &  Publisher. 


EDITORIAL  WRITER— Great  opportunity  in 
major  state  capital  city.  Only  persons  cur¬ 
rently  employed  as  editorial  writers  will  be 
considered.  Box  750,  Editor  &  Publisher. 


MANAGING  EDITOR  for  9M  award-winning 
semi-weekly  in  northern  California.  Must 
be  an  energetic  pro.  handle  all  phases 
from  assignments  to  layouts.  Good  future, 
high  growth  area.  Send  resume  and  clips 
to  Box  767.  Editor  &  Publisher. 


SPORTS  MAGAZINE 

Talented,  non-stop,  imaginative  writer  with 
lots  of  ideas,  who  is  ready  to  move  into 
challenging  position.  Exciting  new  bi¬ 
weekly,  concentrating  on  all  Ohio  sports, 
hiring  now  for  publication  beginning  in 
September.  $13,000  plus  benefits.  Send 
full  resume,  magazine-type  clippings  to 
Box  766.  Editor  &  Publisher. 


MANAGING  EDITOR — Exciting  new 
monthly  regional  magazine  headquartered 
in  Princeton,  N.J.  needs  experienced 
managing  editor.  Primary  requirement  is 
proven  ability  to  edit  and  fine-tune  stories, 
as  well  as  proven  writing  ability.  Magazine 
experience  preferred  but  not  mandatory. 
Must  be  willing  to  work  hard  with  small 
staff,  put  in  long  hours.  Growth  potential 
unlimited.  Salary  negotiable.  If  you  want  a 
challenge  this  is  it.  Reply  immediately  to 
Box  770.  Editor  &  Publisher. 


WE  ARE  A  MAJOR  NEWSPAPER  that  al¬ 
ways  has  challenging  executive  positions 
in  its  editorial  department  for  the  kind  of 
people  who  can  keep  that  paper  at  the  top. 
We  are  looking  right  now  for  people  who 
are  relatively  young,  very  ambitious,  ex¬ 
tremely  competitive  and  absolutely  deter¬ 
mined.  These  people  will  have  a  record  of 
accomplishment,  promotion  and  supervi¬ 
sory  experience.  They  will  be  doing  well 
where  they  are.  but  be  anxious  for  greater 
challenge  and  opportunity.  They  will  con¬ 
vince  us  of  what  they  can  do  in  a  particu¬ 
lar  area  or  all  areas.  When  we  hire  them, 
they  will  be  happy  with  pay  and  benefits. 
Write  Box  789.  Editor  &  Publisher,  and  see 
if  you  convince  us  to  talk  to  you  about 
what  may,  indeed,  be  the  opportunity  of 
a  lifetime. 


FREELANCERS  BIBLIOGRAPHY.  Break 
into  writing,  editing,  photography,  art.  Pro¬ 
fessionals;  new  markets,  skills.  $3.  K.  Hel¬ 
ler,  261  W.  90th  St.,  DP-4A'PE2,  New 
York,  N.Y.  10024, 


LIBRARIANS 


HEAD  LIBRARIAN,  morning  and  evening 
newspapers,  newspaper  library  experience 
and  Library  Degree  required.  Good  salary 
and  benefits.  Zone  5.  Send  resume  to  Box 
765,  Editor  &  Publisher. 


PRESSROOM 


PRESSMAN,  3  unit  Community.  2  years 
experience  minimum,  5  days,  40  hours 
(Saturday  and  Sunday  off).  In  scenic 
Juneau.  Alaska,  a  sportsmen’s  paradise. 
Call  (907)  586-3740  or  write:  Southeast 
Alaska  Empire,  138  Main  St..  Juneau. 
Alaska  99801. 


COMPLETE  OFFSET  PRODUCTION  fore¬ 
man.  To  handle  camera,  stripping,  must 
be  qualified  on  Heidelberg  and  web  offset. 
Salary  plus  percent  for  right  person.  State 
salary  requirements.  Zone  7.  Box  760, 
Editor  &  Publisher. 

PRODUCTION  MANAGER  needed  for  the 
Rutgers  Daily  Targum’s  modern  typeset¬ 
ting  shop  on  campus.  Shop  has  budget  of 
$80,000  a  year,  payroll  of  over  55  persons 
and  weekly  production  of  over  100  tabloid 
newspaper  pages  per  week,  plus  job  work. 
Experience  necessary  in  typesetting,  com¬ 
position  and  pasteup.  Knowledge  needed 
on  Photon  and  Compugraphic  equipment 
and  offset  camera.  Crucial  is  ability  to 
train  students  in  use  of  equipment  and 
ability  to  manage  and  work  well  with  a 
part-time  staff  composed  mostly  of  stu¬ 
dents.  2  year  contract  and  renewable. 
Applicants  from  Zone  2  preferred.  Re¬ 
sumes  and  inquiries  tO:  Peter  Sulyok, 
Editor-in-Chief.  Rutgers  Daily  Targum, 
RPO  3007,  Rutgers  University,  New 
Brunswick,  N.J.  08903.  Ph:  (201)  932- 
7051. 


URGENT  NEED — Experienced,  qualified 
pressman  to  do  and  teach  spot  and  regis¬ 
ter  color  work  on  Community  Goss  for 
period  of  at  least  4  months.  Must  have 
knowledge  of  camera  and  platemaking. 
Telephone  (809)  774-1040  or  mail  re¬ 
sume,  references  and  salary  expectations 
to  “Pressman".  P.O.  Box  638,  St.  Thomas. 
U.S.  Virgin  Islands  00801. 


PRODUCTION 


PRODUCTION  MANAGER 

Boston  area  newspaper  group  needs  pro¬ 
duction  manager  to  handle  typesetting  for 
a  daily  and  4  weeklies.  Knowledge  of 
ECRM,  Hendrix  and  Compugraphic 
equipment  helpful.  Degree  preferred. 
Must  have  ability  to  handle  people.  Send 
salary  requirements  and  resume  to  Box 
800.  Editor  &  Publisher. 


PUBUC  RELATIONS 


PUBLIC  INFORMATION 


THE  UNIVERSITY  OF  ILLINOIS,  a  three- 
campus  system,  is  seeking  a  University- 
level  director  of  information.  The  director 
reports  directly  to  the  president  and  par¬ 
ticipates  in  general  policy  decisions. 
Preferred  qualifications  include  a  univer¬ 
sity  degree,  demonstrated  success  in  met¬ 
ropolitan  communications  and  in  conduct¬ 
ing  public  information  programs.  Familiar¬ 
ity  with  higher  education  is  desirable.  A 
considerable  portion  of  the  person's  effort 
would  be  in  Chicago  metropolitan  area. 
Salary  open.  Send  resume  by  June  15  to 
Chairman,  Search  Committee.  141  Daven¬ 
port  House,  Urbana,  III.  61801.  Phone: 
(217)  333-2350.  The  UniversiW  of  Illinois 
is  an  Affirmative  Action  Equal  (Opportunity 
Employer. 


PUBUC  RELATIONS 


Corporate 
Press  Relations 
Writing 

Experienced  individual  capable  of  working  well 
with  top  management  and  media  at  all  levels. 
Will  be  responsible  for  handling  broad  range 
of  corporate  writing  assignments,  including 
speeches.  This  requires  a  successful  record  in 
news  work  (ideally  as  a  business  writer)  plus 
proven  skills  in  gathering  information,  analyz¬ 
ing  and  writing. 

We  offer  an  excellent  salary,  benefits  and 
working  environment  in  our  corporate  head¬ 
quarters  located  in  a  medium-sized  Midwest 
community. 

Send  resume  and  salary  requirements,  marked 
confidential,  to: 

J.  R.  Brotman 

JOHN  DEERE 

Personnel  Department,  Deere  &  Company 
Moline,  Illinois  61265 

An  Equal  Opportunity  Employer  M  F 


TOP-FLIGHT  SPORTS  COPY  EDITOR  for 
lobster  shift.  Position  requires  handling 
copy,  writing  heads,  ordering  art  and  lay¬ 
out  of  pages  for  section  5  nights  a  week. 
An  Equal  Opportunity  Employer,  M  F.  The 
New  Orleans  States-ltem,  3800  Howard 
Ave.,  New  Orleans,  La.  70140.  Attn: 
Editor. 


EDITORIAL  POSITION  for  high  school  and 
college  sports  publication  in  Connecticut. 
Must  have  basic  knowledge  of  men’s  and 
women's  athletics.  Box  777,  Editor  & 
Publisher. 


SMALL  AWARD-WINNING  Maryland  week¬ 
ly  is  looking  for  take-charge  editor  who 
enjoys  small  town  life.  Must  have  experi¬ 
ence  in  news,  sports,  photography  and  lay¬ 
out.  Prefer  at  least  2  years  work  on  small 
daily  or  weekly.  Box  755,  Edltor& Publisher. 


CONNECTICUT  NEWSPAPER  would  like 
to  interview  recent  graduate  who  would 
like  to  work  for  a  good  newspaper.  Must 
be  willing  to  come  for  an  interview.  Strong 
academic  background  is  required.  No  ex¬ 
perience  necessary.  Box  775,  Editor  & 
Publisher. 

PUBLICATIONS  EDITOR,  for  publications 
staff  position  at  Virginia  Polytechnic  Insti¬ 
tute  &  State  University.  Extension  publica¬ 
tions  experience  desired.  Editing  and  pre¬ 
paring  extension  publications  for  printing, 
and  related  responsibilities.  College  de¬ 
gree  and  two  years  experience  in  journal¬ 
ism  or  public  relations  required:  additional 
graduate  study  or  agricultural  journalism 
experience  helpful.  Salary  range  $9,600- 
$13,128.  Position  open  July  1,  1976.  Send 
credentials  to  Mrs.  Ann  Weisend,  Person¬ 
nel  Office.  VPI  &  SU,  Blacksburg,  Virginia 
24061.  An  Affirmative  Action  Equal  Op¬ 
portunity  Employer. 


EDITOR  for  one  of  New  England’s  top 
weekly  newspapers  in  resort  university 
town.  Must  have  minimum  3  to  4  years 
experience  as  editor  at  offset  newspaper. 
Excellent  salary,  working  conditions  and 
fringe  benefits.  Position  available  June  1, 
The  Narragansett  Times,  P.O.  Box  232, 
Wakefield.  R.l.  02880. 

REPORTER— Tough-minded,  experienced 
reporter  needed  to  compliment  aggressive 
news  staff  of  Michigan  newspaper  group. 
Must  have  municipTe  background,  ability 
to  dig  for  a  thorough  piece  and  enjoy 
scooping  competitors.  Absolutely  no  be¬ 
ginners.  Send  resume,  clippings  and  salary 
requirements  to  Box  808,  Editor  & 
Publisher. 


CITY  EDITOR  for  50,000*  Pacific  North¬ 
west  daily  with  growth  potential.  We’re 
covering  people  and  issues  as  well  as 
events.  Details  to  Ralph  Langer.  Editor, 
Everett  Herald,  P.O.  Box  930,  Everett, 
Wash,  98206. 


QUALITY  SUBURBAN  newspaper  in  the 
New  York  metropolitan  area  seeks  copy 
editor  with  several  years  experience.  Night 
hours  but  pay  and  working  conditions  are 
excellent.  Box  788.  Editor  &  Publisher. 


MANAGING  EDITOR  for  30,000  AM  daily. 
Area  2.  Staff  of  23,  Send  complete  details 
to  Box  787,  Editor  &  Publisher. 


ZONE  2  METRO  needs  a  staffer  of  proven 
ability.  3  years  daily  experience  essential. 
A  light  touch  in  heavy  traffic  will  mark  the 
successful  applicant.  Box  807,  Editor  & 
Publisher, 


COPY  EDITOR— Suburban  newspaper  in 
New  York  metropolitan  area  with  high  pro¬ 
fessional  standards  seeking  sports  copy 
editor  with  some  experience.  Night  shift. 
Excellent  working  conditions,  pay  and  be¬ 
nefits.  Box  792,  Editor  &  Publisher. 


EDITOR — Copy  editor  for  growing  group 
of  hard  news  weeklies  in  Michigan.  Must 
have  prior  experience  and  enjoy  working 
desk.  Person  must  edit  tightly,  write  bright 
headlines  and  know  and  enjoy  layout.  Sal¬ 
ary  competitive.  Chance  for  advancement. 
This  is  a  position  on  an  operation  that  is  a 
news  and  opinion  leader.  No  beginners. 
Send  resume,  clippings,  salary  require¬ 
ments  to  Box  804,  Editor  &  Publisher. 


FREELANCE 


FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N.Y.  12572. 
(914)  876-2713. 


SALES  REPS 


SALES  REPRESENTATIVES 

A  manufacturer’s  group  offers  multiple 
product  lines  of  contemporary  design- 
electronic,  electro-mechanical  terminal 
equipment.  Exclusive  territories  open. 
Commission.  Reply  to  Graphic  Products/ 
Corp. /Teleram  Communications  Corp., 
1032  Mamaroneck  Ave.,  Mamaroneck, 


SYNDICATE  SALES 


ALL  ZONES:  New,  non-competitive  service 
needs  sales  reps  who  have  the  right  to 
carry  a  second  line,  and  are  now  calling  on 
all  ad  managers  or  publishers.  Commis- 
sion&irenewals.  Call  or  write  Mr.  Benson, 
Phase  Corp.,  345  Mt.  Lebanon  Blvd., 
Pittsburgh,  Pa,  15234.  (412)  344-5655. 

Let  an  E&P  Classified 

be  your  contact  at  the  ANPA! 


N.Y.  10543.  (914)  698-7789. 
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Positions  Wanted... 

PERSO^jNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


MAN/WIFE  TEAM,  or  singly,  dedication 
with  38  years  weekly-small  daily  experi¬ 
ence  in  advertising,  news,  composition, 
management.  Prefer  Zone  3, 4, 6, 8.  If  mid¬ 
dle  age  doesn’t  turn  you  off  contact  Mal¬ 
colm  Jones,  Box  302,  Monroe,  N.C.  28110. 


PUBLISHER,  or  general  manager,  experi¬ 
enced  in  all  phases  of  daily  and  weekly 
newspaper  management.  Special  experi¬ 
ence  in  weekly  chain  organization,  with 
suburbans  a  specialty.  Available  im¬ 
mediately.  Box  734,  Editor  &  Publisher. 


ANPA  BOUND?  Advertising-Marketing  Di¬ 
rector  available  for  interview.  Highly  moti¬ 
vated.  profit  oriented,  20  year  solid  back- 

f round.  Industry  reputation.  Call  (201) 
95-2107  now  or  during  convention. 


CONTROLLER-TREASURER  of  newspaper 
and  broadcasting  group  seeks  financial- 
administrative  spot  in  communications  in¬ 
dustry.  Experienced  all  phases  of  financial 
management,  MBA.  CPA,  Big  Eight.  Box 
783,  Editor  &  Publisher. 


CIRCULATION 


ENTRY  LEVEL  career  position  sought  in 
circulation  promotion/operations  of  daily 
newspaper  or  magazine.  Previous  experi¬ 
ence  in  administration  operations,  E.K. 
Burton  Jr.,  54  Balmoral  St.,  Andover. 
Mass.  01810. 


YOUNG,  HARD-WORKING  circulation 
manager  seeks  challenging  department  or 
staff  position  with  medium  daily  or  large 
weekly,  any  Zone.  Excellent  knowledge  of 
all  phases  of  newspaper  promotion,  sales, 
budgeting,  organization  and  distribution. 
Experienced  with  daily,  weekly,  paid,  vol¬ 
untary  pay  and  free  publications.  Box  794, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  MANAGER  needs  new  chal¬ 
lenge  with  medium  size  daily  and  Sunday. 
College  grad,  19  years  experience  retail, 
classified,  national.  Excellent  presenta¬ 
tions  to  key  accounts,  sales  training 
specialist.  Salary  $22  to  $24,000,  any 
Zone.  Top  references.  Box  756,  Editor  & 
Publisher. 


DISPLAY  ADVERTISING 


HARD-WORKING  Advertising  Manager 
Assistant  to  Publisher  wants  to  return  to 
the  West!  16  years  experience.  Outstand¬ 
ing  record.  Presently  with  13,000  plus 
daily.  Box  748,  Editor  &  Publisher, 


EDITORIAL 


TALENTED  FEATURE  WRITER,  editor 
photographer  with  BA  and  4  years  experi 
ence  on  West  Coast  daily  seeks  good  job 
anywhere.  Would  make  top-notch  lifestyle 
editor.  Exceptionally  conscientious.  Box 
668,  Editor  &  Publisher. 


YOUNG  MARRIED  MAN,  25, 
SEEKS  FEATURE  POSITION. 
CALL  (618)  549-8352. 


REPORTER'PHOTOGRAPHER,  25,  seeks 
reporting  job  anywhere.  MA  Journalism 
with  legal  training,  editorial/writing  experi¬ 
ence.  Paul  O’Connor,  318  8th  Ave.  S.E 
#3,  Minneapolis.  Minn.  55414. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  850  Third  Av¬ 
enue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the 
number  of  clips  submitted  in 
response  to  an  ad.  Include 
only  material  which  can  be 
forwarded  in  a  large  manila 
envelope.  Never  submit 
complete  newspapers  or 
magazines  unless  specifi¬ 
cally  called  for. 


DISPLAY  ADVERTISING 


SCIENCE, MEDICAL  editorial  position 
wanted  in  Zone  9,  especially  the  San  Fran¬ 
cisco  area.  Rare  combination:  PhD 
biomedical  scientist  with  university  re¬ 
search  and  teaching  experience,  plus  7 
years  of  journalism  experience,  including 
investigative  newspaper  reporting  and 
present  position  as  award-winning  writer/ 
editor  of  a  50,000  circulation  quarterly 
house  science  magazine.  Mainstream 
journalism,  industrial  or  university  position 
desired.  Box  657,  Editor  &  Publisher. 


SEASONED  NEWSMAN,  48,  with  voung, 
“nergetic  outlook  available  immediately. 
Reporting,  copy  editing,  head  writing,  lay¬ 
out,  staff  management— I’ve  done  it  all.  15 
years  on  100,000-r  Midwest  AM,  depart¬ 
ment  head  4  years.  More  recently  in  in¬ 
dustrial  PR  management.  Seeking  return 
to  newsroom  in  responsible  career  posi¬ 
tion.  Resume  on  request.  Box  659,  Editor 
&  Publisher. 

CANADIAN  and  U.S.  trained  writer,  pho¬ 
tographer  and  editor.  BJ,  6  years  experi¬ 
ence.  Electronic  editing.  Cold,  hot  sys¬ 
tems.  Layout  specialist.  Seek  editor  posi¬ 
tion  in  U.S.  or  Canada  which  would  provide 
enough  freedom  to  show  you  what  my 
dynamic,  reasonable,  modern  approach 
can  do.  Box  681,  Editor  &  Publisher. 

MAY  GRADUATE  looking  for  sports  writing 
job.  Has  experience  in  writing,  editing, 
page  layout  and  photography.  Will  locate 
anywhere.  Send  job  applications  to  Daniel 
Cote,  1520  Sherburne  Dr.  Apt.  106,  St. 
Cloud,  Minn.  56301. 

BUSINESS  WRITER,  general  assignment 
ryjorter  seeks  spot  on  daily.  2  years  on 
6(5,000  AM/PM  after  experience  with  Dun 
and  Bradstreet  and  law  firm.  Box  721, 
Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER,  31,  with  4 
years  wide  experience,  good  French  and 
Spanish,  seeks  job  on  overseas  English 
language  publication.  Box  716,  Editor  & 
Publisher. 

RESPONSIBLE,  ASSERTIVE  reporter,  24, 
seeks  opportunity  to  advance.  3V2  years 
total  experience,  2y2  years  with  metro 
daily.  J-school  grad.  Want  chance  with 
daily  Zones  1,2,9.  Box  697,  Editor  & 
Publisher. 

1  CRAVE  more  from  a  job  than  a  paycheck. 
Conscientious  sportswriter-deskman,  28, 
eight  years  experience,  stifled  in  unfulfill- 
ing  position.  Seek  sports  editorship  quality 
lOM-up  PM  or  right  spot  on  PM,  perhaps 
emphasizing  baseball-desk  combination. 
Serious,  hard-working  approach;  good  with 
public.  Strong  leader;  combine  hard-nosed 
and  amiable  qualities,  as  needed.  Box  752, 
Editor  &  Publisher. 

YOUNG  (28),  experienced  (managing 
editor  3  years)  pro.  Strong  on  writing; 
strong  on  layout;  stronger  on  manage¬ 
ment.  Need  challenge.  Box  769,  Editor  & 
Publisher. 

MS  SPORTSWRITER— 7  years  experience 
in  feature  writing  and  game  coverage  in 
every  pro  and  college  sport.  Layout  and 
editorial  experience.  Seeking  relocation. 
Available  for  immediate  employment.  Box 
749,  Editor  &  Publisher. 

WIRE  EDITOR  small  daily  seeking  chal¬ 
lenge  on  larger  daily  as  wire  editor,  copy 
editor.  14  years  experience.  Box  757, 
Editor  &  Publisher. 

VETERAN  RIM  MAN,  34,  eager  to  return  to 
newspapering.  Prefer  large  or  medium  size 
daily.  5‘/2  years  experience  on  metro  daily 
in  writing  heads,  copy  editing,  backshop 
work,  layout.  Also  experienced  as  reviewer 
and  reporter.  References  available.  Willing 
to  relocate.  Box  759,  Editor  &  Publisher. 

EXPERIENCED,  VERSATILE  reporter/ 
writer/copy  editor  seeks  challenging  desk 
position.  Room  for  advancement  a  must. 
Will  relocate.  References  and  work  sam¬ 
ples  upon  request.  Box  758,  Editor  & 
Publisher. 

WRITER/EDITOR,  skilled  at  analytical 
writing/commentary,  editing,  layout  seeks 
responsible,  rewarding  mid-career  posi 
tion.  Strong  credentials.  Equal  Opportun 
ity  Employers  only.  Box  762,  Editor  & 
Publisher. 
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WHIZ-BANG,  Jimmy  Olson-type  18-year- 

old  seeks  copyboy  slot  on  great  metropoli¬ 

tan  newspaper  (preferably,  but  not  neces¬ 
sarily,  Zone  9).  Will  handle  humblest 
chores  cheerfully  and  with  dispatch.  Box 

810,  Editor  &  Publisher. 


WORK  ME— Aggressive  young  reporter- 

editor  with  2  years  experience  as  one-half 

of  team  that  puts  out  2  New  York  month¬ 

lies  seeks  challenging  spot  on  California 
daily  or  weekly.  Clips  available.  Box  796, 
Editor  &  Publisher. 


EDITOR/AD  MANAGER.  Mature  woman. 
News,  features,  photos.  Prefer  small  paper 
or  magazine  in  Florida,  Mid-Ohio  or  Zone  3. 
Box  3364,  Orlando,  Fla.  32802. 


AWARD-WINNING  and  versatile  newsman- 
photographer,  27,  seeks  position  with 
weekly  or  small  daily.  Zone  1.  Four  years 
experience  with  weekly.  100-plus  multi- 
media  sales  in  prior  freelance  work.  Week¬ 
ly  experience  includes  editorial  writing, 
reporting,  photography,  copy  desk,  dark¬ 
room  and  layout.  Equally  efficient  in  fea¬ 
ture  writing,  investigative,  civic,  social 
and  local  government  reporting.  Box  781, 
Editor  &  Publisher. 


POLITICAL  writer-columnist,  30,  tells 
readers  what’s  really  happening.  Can  com¬ 
bine  with  government,  copy  desk,  sports. 
Box  774,  Editor  &  Publisher. 


COPY  EDITOR/EXECUTIVE,  first-rate,  top 
credentials.  Vast  daily,  trade  experience. 
Responsible,  highest  standards.  Quality 
arts  reviewer.  Proven  administrative  skills. 
Zones  1,2.  Ph:  (212)  765-1616  or  (516) 
466-8492. 


EDITORIAL 


SMALL  DAILIES:  If  vitality  has  slipped 

from  your  pages,  let’s  restore  it.  Literate, 

knowledgeable  journalist  seeking  shirt¬ 

sleeve  editor’s  challenge  in  Midwest, 
Southeast,  New  England.  Experience  in¬ 

cludes  smalt  daily-wire  service  editine.  re¬ 
porting.  At  29,  the  enthusiasm  is  here. 
Where’s  the  challenge?  Box  802,  Editor  & 
Publisher, 


AWARD-WINNING  sports  editor-columnist, 
3  years  daily-weekly  experience,  seeks  re¬ 
location  to  any  Zone.  Sharp  layout,  photog¬ 
raphy.  Box  6(57  Editor  &  Publisher. 


EAGER  BEAVER— Conversant  with  all 
phases  of  makeup,  production,  reporting, 
editing.  Disciplined.  2  years  experience  on 
New  York  monthly.  References  and  clips. 
Opening  on  California  daily  or  weekly  de¬ 
sired.  Box  801,  Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER,  27,  seeks 
career  move  from  radio  to  newspapers.  BA, 
4  years  experience.  Married.  Prefer  daily  or 
weekly  in  Zone  2,3,5.  Box  797,  Editor  & 
Publisher. 


PHOTOJOURNALISM 


EXPERIENCED  British  Press  Photogra¬ 
pher,  particularly  sport  and  hard  news, 
seeks  interesting  and  rewarding  position. 
Please  contact  Mike  Forster,  37  Campbell 
Rd.,  Sale,  Cheshire,  M33  4AP,  England. 
Tel:  061-973-2695. 


PRESSMAN 


EXPERIENCED  TRAVEL  WRITER  available 
tor  staff  assignments  or  freelance.  15 
years  Caribbean,  also  South  America, 
Europe.  Also  will  solicit  advertising  if  not 
political.  Age  50.  Princeton  BA  English. 
Box  784,  Editor  &  Publisher, 


ENVIRONMENTAL  WRITER 
Experienced  reporter,  photographer,  re¬ 
searcher,  teacher  with  BA  and  MA  de¬ 
grees  in  Journalism  and  a  PhD  in  a  re¬ 
source  development  field  is  ready  to  inter¬ 
pret  environmental  issues  outside  the 
classroom.  I  will  consider  a  staff  position 
on  a  daily  or  magazine.  Box  811,  Editor 
&  Publisher. 


I  WAS  RECENTLY  LAID  OFF  after  working 
6  months  on  a  community  newspaper  near 
Chicago.  I  want  to  begin  anew  on  any  size 
newspaper.  Prefer  Chicago,  northern  In¬ 
diana  or  New  York  City  areas.  I  have  150 
pages  of  samples  and  letter  of  recom¬ 
mendation.  It  you  seek  a  hard-working, 
aggressive  reporter,  call  Steve,  (219) 
937-2555  from  9AM  to  1PM  (CST). 


JOURNEYMAN  PRESSMAN,  camera, 
platemaking,  25  years  experience.  Fore¬ 
man  or  2nd  man.  Resume  on  request.  Zone 
6,8,9.  Box  710,  Editor  &  Publisher. 


PRODUCTION 


WANTED:  A  publisher  of  a  suburban 
weekly.  Zone  8  or  9,  who  isn’t  satisfied 
with  his  production  department.  Complete 
background  in  layout  and  markup  for  Var- 
ityper  748  phototypesetter.  Resume.  Box 
771,  Editor  &  Publisher. 


COMPUTER  MARKUP  MAN  experienced 
Dec  System-10  and  all  phases  cold  type 
production  for  metro  daily  seeks  relocation 
Zone  2.  Ready  to  move.  Box  751,  Editor  & 
Publisher. 


PUBUC  RELATIONS 


HARD-WORKER  seeks  news  spot.  Almost 
4  years  with  medium/small  daily.  Top  re¬ 
porter,  deskman,  photographer.  Journal¬ 
ism  graduate.  Always  looking  for  chal¬ 
lenge.  Box  812,  Editor  &  Publisher. 


AMBITIOUS  YOUNG  COMMUNICATOR 
seeks  corporate  entry  spot.  Small  daily  ex¬ 
perience  in  news,  advertising.  Areas  3,4,6. 
Box  763,  Editor  &  Publisher. 


BA  JOURNALISM,  MA  English,  Now  teach¬ 
ing  both.  Newspaper,  photography  experi¬ 
ence.  Seek  college  news  bureau  position. 
Box  772,  Editor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 


Shop  Talk  at  Thirty  By  Robert  U.  Brown 


Press  card  policy 
assailed  in  Calif. 


Slow  burn  at  ASNE 

A  year  ago  the  American  Society  of 
Newspaper  Editors  provided  a  real  fire 
one  night  in  a  room  at  the  Shoreham 
Hotel.  Washington,  plus  a  false  alarm 
later  in  the  morning  which  livened  the 
festivities  and  the  shop  talk  discussions 
in  addition  to  creating  some  lasting 
friendships  among  those  clustered  in  the 
lobby  in  their  nightclothes  while  the  fire 
was  extinguished. 

This  year  the  Society  couldn't  top  that 
performance  but  did  produce  a  picket 
line  of  NBC  employes  who  managed  to 
disrupt  a  morning  session  at  which  three 
Presidential  candidates  were  to  talk  and 
produced  a  slow  burn  among  ASNE 
members  when  they  declined  to  appear 
even  though  a  Federal  Court  had  de¬ 
clared  it  to  be  an  illegal  secondary  boy¬ 
cott  (E«S:P  April  17.  page  12)  and  issued 
an  injunction. 

.ASNE  officers,  however,  managed 
some  hi-jinks  electronics  and  a  packed 
ballroom  heard  Jackson.  Udall  and  Car¬ 
ter  being  interviewed  by  telephone  from 
wherever  they  happened  to  be. 

When  served  with  the  court  papers  by 
federal  marshalls  the  pickets  moved  duti¬ 
fully  to  the  employes  entrance  of  the 
hotel  through  which  television  crews 
were  to  enter  to  cover  the  candidates. 
The  pickets  were  late  because  the  NBC 
crew  got  there  early  before  the  picket 
line  was  set  up. 

However,  someone  at  NBC  assigned 
another  crew  to  film  the  pickets  at  the 
front  gate.  Some  of  the  legal  minds 
present  observed,  after  the  event,  that  at¬ 
torneys  for  NBC  and  the  union  were  not 
quick  on  the  uptake  because  at  that  point 
and  circumstance  the  pickets  were  in¬ 
dulging  in  legal  picketing  of  an  NBC 
camera  crew  and  could  have  stayed  and 
ignored  the  injunction. 

But  no  one  told  them. 

We  feel  that  the  expression  of  the 
ASNE  board,  as  reported  by  the  SiKie- 
ty's  President  Warren  Phillips  before  the 
telephone  hookups  were  made,  is  an  im¬ 
portant  statement.  He  said: 

“The  union  asked  the  ASNE  board  to 
ban  NBC  coverage.  And  some  will  won¬ 
der  why  we  let  a  labor  union  dispute  in 
the  electronic  media  interfere  with  our 
convention,  our  members’  rights  to  hear 
the  candidates,  why  we  didn't  disinvite 
TV  coverage  or  at  least  TV  coverage 
using  cameras. 

“We  discussed  such  scenarios  and 
many,  many  other  possible  solutions  or 
compromises.  But  your  board  was 
unanimous  in  its  conviction  that  this  Soc¬ 
iety  would  not  and  could  not  in  effect  let 
a  union  dictate  how'  newsmen  were  going 
to  cover  the  news. 

“It  is  a  shame  that  the  Society  is  de¬ 


prived  of  an  opportunity  to  hear  the  can¬ 
didates  over  a  labor  dispute  in  the  elec¬ 
tronic  media  or  for  any  other  reason.  It 
would  be  a  worse  shame  if  we  of  all 
people  gave  in  on  a  free  press  issue  and 
by  our  actions  in  effect  barred  or  put 
restrictions  on  reporters.  This  would  be 
doubly  ironic  if  we  did  that  in  response  to 
intimidation  by  a  union  that  the  NLRB 
and  courts  ruled  was  engaged  in  an  illegal 
act. 

“This  unfortunate  epistxle  has  broader 
implications.  If  extended  throughout  a 
campaign,  with  a  union  intimidating  can¬ 
didates  from  appearing  any  time  and  any 
place  an  NBC  camera  crew  tried  to  cover 
them,  it  would  strike  at  our  very  political 
process  as  well  as  at  press  freedom.” 

One  of  the  ASNE  panel  discussions  on 
“Is  the  press  giving  business  the  busi¬ 
ness?”  turned  into  a  discussion  of  the 
administration  policy  or  lack  of  policy, 
on  energy.  But  the  participants — 
Thornton  F.  Bradshaw  ,  president  of  At¬ 
lantic  Richfield  Co.;  Frank  T.  Cary, 
chairman  of  the  bxiard  of  IBM;  and  Louis 
Banks,  visiting  professor.  Harvard 
Graduate  School  of  Business — had  some 
important  things  to  say  about  newspaper 
coverage  of  industry  and  economics. 

They  agreed  that  reporting  of  business 
and  economic  news  requires  top  talent 
and  there  should  be  better  mastery  of  the 
field  by  reporter  specialists.  There  are 
some,  they  agreed.  The  worst  reporting, 
in  their  opinion,  occurs  when  general 
assignment  reporters  with  no  expertise  in 
the  field  are  sent  to  cover  a  story. 

Cary  said  “the  press  must  improve  its 
mastery  of  the  field.  .  .  .  You  shouldn't 
assign  a  man  who  has  no  interest  in  it 
because  he  only  searches  for  the  head¬ 
line  news.” 

Banks  observed  that  business  report¬ 
ing  “is  far  worse  than  you  think  it  is.  .  .  . 
Hit  and  run  reporting,  particularly  on 
television,  leads  to  the  thought  that  no¬ 
thing  works  in  this  country.” 

Bradshaw,  in  response  to  a  question, 
complained  that  some  reporters  in  writ¬ 
ing  a  story  have  to  have  good  guys  and 
bad  buys,  setting  up  the  environ¬ 
mentalists  against  the  oil  developers.  It  is 
not  a  confrontation,  he  said,  you  have  to 
have  both. 

All  of  them  made  a  plea  for  reporting 
business  and  economics  by  knowledga- 
ble  and  experienced  people.  Banks  said: 
“Two  thrusts  of  American  life  are  jour¬ 
nalism  and  business.  If  they  see  each 
other  in  distorted  perspective  it  should 
be  of  concern  to  everyone.” 

It  brought  to  mind  a  comment  by  Sec¬ 
retary  of  State  Kissinger  earlier  in  the 
convention  in  discussing  the  press:  “An 
adversary  relationship  is  necessary  but 
remember  we  are  also  partners  in  a 
common  task.” 


The  standards  set  by  the  San  Diego 
chapter.  Society  of  Professional  Jour¬ 
nalists.  SDX.  for  issuance  of  press  cards 
are  under  attack. 

City  Councilman  Leon  Williams  an¬ 
nounced  he  will  sponsor  a  resolution 
ending  this  procedure,  which  includes 
an  inquiry  into  the  applicant’s  police 
record,  race,  physical  characteristics, 
and  address  and  telephone  number. 

“Police  control  over  who  is  accredited 
to  be  a  member  of  the  press  is.  to  my 
mind,  a  serious  breach  of  the  right  to  a 
free  press.”  Williams  said. 

A  police  spokesman  said  that  although 
an  applicant  is  not  required  to  state  his 
race  or  previous  police  record,  his 
supervisor  is  informed  of  outstanding  ar¬ 
rest  warrants  or  if  any  law  enforcement 
agencies  may  wish  to  interrogate  him  in  a 
pending  investigation. 

The  spokesman  said  police  do  not 
deny  accreditation  based  on  information 
in  the  application,  but  instead  are  guided 
by  standards  set  by  the  San  Diego  chap¬ 
ter.  Society  of  Professional  Journalists. 
Sigma  Delta  Chi.  Approximately  700 
police  press  cards  are  now  being  used  by 
press  media.  Most  denials  have  occurred 
in  the  cases  of  freelance  writers  who  do 
not  meet  Sigma  Delta  Chi  standards,  ac¬ 
cording  to  the  police  spokesman. 

• 

Newspaper  ordered 
to  testify  on  ‘leaks’ 

The  publisher  and  executive  editor  of 
the  Bradenton  (Fla.)  Herald  have  been 
ordered  to  testify  in  the  trial  of  an  ac¬ 
cused  Manatee  County  sheriff  s  deputy. 

The  Knight-Ridder  paper  published 
stories  dealing  with  the  alleged  abuses  of 
the  sheriff s  department.  The  attorney 
for  the  defendant  charged  that  the 
information  in  the  stories  were  “leaks” 
from  a  grand  jury  that  had  investigated 
the  abuses. 

“It  is  just  like  somebody  from  the 
Herald  sat  in  with  the  grand  jury.”  the 
attorney.  Larry  Byrd,  told  Judge  Claflin 
Garst  Jr.  in  his  request  for  a  dismissal  of 
the  indictment. 

The  motions  were  denied  by  Garst, 
who  set  a  hearing  on  the  case  for  April 
21.  It  appeared  that  the  issue  will  be  ap¬ 
pealed  to  a  higher  court. 

Sports  editors  in  N.O. 

The  third  annual  AP  Sports  Editors 
Association  meeting  will  be  held  June  7-9 
in  New  Orleans  at  the  International 
Hotel.  Bill  Veeck.  owner  of  the  Chicago 
White  Sox.  will  be  one  of  the  featured 
speakers. 
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New  England  Markets:  Best  targets 
for  successful  selling  in  1976 

In  1976,  New  Englanders  are  buying  at  the  rate  of  $761-million*  a 
week  in  local  retail  stores — about  $9,510  a  year  for  each  of  the 
region's  4-million  households,  $524  per  household  more 
than  the  national  average.  In  each  of  28  New  England  daily 
newspapercities,  1976  retail  sales  will  total  over  $200- 
million*.  The  figures  speak  for  themselves. 


Retail  Sales 


Per  hh. 
Retail 


Per  hh. 
Food 


CONNECTICUT 

MAINE 

MASSACHUSETTS 
NEW  HAMPSHIRE 
RHODE  ISLAND 
VERMONT 


Food  Sales 

$10,342,148,000  $2,562,073,000  $  9,938  $2,461 
3,171,121,000  846,345,000  8,822  2,354 

4,431,535,000  9,336  2,215 

801,504,000  10,509  2,790 
641,287,000  8,578  2,011 

424,366,000  10,537  2,790 


18,672,142,000 

3,018,909,000 

2,734,838,000 

1,643,559,000 


‘1976  E&P  Market  Guide  Est. 


New  England  daily  newspaper  household 
coverage  exceeds  the  national  average  by  far 

Your  advertising  dollars  reach  more  people,  with  more  money  to 
spend,  when  you  use  them  to  buy  space  in  New 
England  daily  newspapers. 


Advertising  gets  results  in  these  leading  New  England  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Maine  Sunday  Telegram  (S) 

Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Pregs  (M&S) 

Rutland  Herald  (M&S) 

St.  Albans  Messenger  (E) 

Vermont  Sunday  News  (S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Hartford  Times  (E) 

Hartford  Times  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 


V 

CO 


o 


CO 


There  were  79  contestants  in  last  year's  National 
Spelling  Bee  won  by  Hugh  C.  Tosteson,  14, 
representing  The  San  Juan  (P.R.)  Star. 

This  June  in  Washington,  D.C.  there  will  be  86, 
an  all-time  record,  and  the  biggest  single-year 
increase  in  sponsoring  newspapers  in  the  modern 
history  of  the  49-year  program.  New  sponsors  are: 

Brazil  Herald,  Sao  Paulo-Rio  de  Janeiro;  The 
Bremerton  (Wash.)  Sun;  Charleston  (W.  Va.)  Daily 
Mail;The  Examiner,  Independence,  Mo.;  Fort  Worth 
Star-Telegram;  Herald-Palladium,  Benton  Harbor- 


St.  Joseph,  Mich.;  Paddock  Publications,  Arlington 
Heights,  III.;  The  Saginaw  (Mich.)  News;  The  Seattle 
Times;  The  Times-News,  Cumberland,  Md.;  and 
Tribune-Democrat,  Johnstown,  Pa. 

Scripps-Howard  Newspapers,  which  sponsors 
the  National  Spelling  Bee,  is  pleased  to  cite  the 
continued  growth  of  an  activity  that  tries  to  be  an 
incentive  in  helping  young  people  improve  their 
spelling,  increase  their  vocabularies,  and  develop 
correct  English  usage. 


SCRIPPS-HOWARD  NEWSPAPERS 
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